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DILEMMAS AND HOPES ATTRIBUTED TO BÜYÜKADA AS A 

CREATIVE CITY  

SUMMARY  

Today, the cities compete to facilitate the expression of new ideas to get to a more 

cultural and creative level in the global network. In this respect, they try to move in 

line with the context materials, local residentsô and touristsô desires and expectations. 

Artistic or cultural activity is something carried out in public spaces in so-called 

creative cities. Creative cities attempt to gather talented people together and provide 

opportunities to help them to do and create what they want to. The creative city is a 

concept widely welcomed by people and the new world of change. It is a multi-level 

approach that works within a holistic framework, embedding not only cultural but 

equally physical, economic, and social concerns. The aim is not merely about 

maintaining existing conditions, but equally about enhancing them so that they can 

grow and evolve. 

The creative cities are inclusive entities that welcome different creative talents of 

local, sub-national, national, and international to address everyone. They are the 

places of dynamic social diversity that attract the creative class. Creative cities 

constitute the growth of the creative economy, social benefits, and nurtures cultural 

activities. They enhance the potential assets, attract capital, technology, and 

competition, and generate wealth and employment opportunities. This is how capital, 

technology, and services are distributed equally. Thus, it is worthwhile to find the 

latent creative assets of the city to find the right way and strategy of that inclusive 

creative city. 

Understanding a creative city requires diversity and creativity consideration. The 

main runners of creativity are the creative community. Their artistic imagination 

creates the city's unity and togetherness. Creative thinkers should have the ability to 

bring imagined ideas into reality. Nonetheless, being creative does not merely mean 

generating something new, it is a matter of thinking flexible and maverick when 

required.  

There are many different approaches to the creative city concept. However, two 

critical attitudes as econ-led and cultural-led views are more attributed. The econ-led 

view raised by Richard Florida emphasizes economic growth. He considers that 

talent, technology, and tolerance are the three indicators of creative city 

development. Later on, the creative city concept was mainly employed in culture-led 

urban regeneration projects. The new projects were designed through various major 

arts and inspired events. The cultural-led view is specifically highlighted by Charles 

Laundry. This viewôs crucial issue is to establish a multi-cultural and people-oriented 

context built in a transparent environment. In this circumstance, the tourism industry 

and financial investment can grow.  

Considering these two views, the study underlines Evans and Barton's perspective 

attributed to the creative city index. This view is a cultural-led attitude that 
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potentially pokes and triggers economic growth. The employment of people-oriented 

approaches can thrive the creative pulse of the creative city in a broader sense. These 

cultural-led creative cities are flexible projects, which serve changes in the social, 

cultural, and economic aspects of the city. As the creative city appreciates creativity 

and change, identity and memory, cultural representation and creative class union, 

diversity and mobility, they help to drive sustainability. Therefore, there is an attempt 

to revitalize cities that have lost their previous identity by conducting a creative city 

strategy. 

B¿y¿kada, the biggest island of Istanbulôs islands, has always been the center of 

attention during history. This place has witnessed every artistic movement freely as it 

has been away from the urban environment. Many talented people in different fields 

of arts, architecture, literature, music, etc. have found opportunities to expose their 

unique abilities. The rich heritage of the island is recognizable today, but the 

activities are mainly faded out or restricted.  

During the history, the developments in the island are applied by creative individuals 

of different tastes and talents. Plenty of summer activities and carnivals assimilate 

many artists and talents that make the island a center of creativity. All the business-

oriented activities are contributed by the civil society organizations within the inner 

context of the island. The winters are calmer and only local people and domestic 

tourists come. 

In this context, the thesis tries to crystalize the creative city in Büyükada example, 

articulating the issues that help to reach a successful creative city on this island. The 

creative city strategy highlights the need for incremental change and development in 

the nature of the island to raise the experience of its place and identity. It is because 

that any physical change to its urban fabric directly influences identity. As the 

change is coordinated properly, the latent identity can grow and be revitalized. The 

new city product is expected to become a new society that emphasizes sustainability. 

This new creative and sustainable city aims to maintain the historical background for 

future improvement with attention to the multiple layers of the city. It concerns all 

levels of physical, ecological, socio-cultural, economic in a dynamic ever-changing 

entity. Apparently, this approach supports the continuity of cultural identity on the 

island. However, all these activities are conducted with the mutual cooperation of the 

creative community and the local community.  

In this setting, the study defines a revitalization movement with the aim of 

developing a creative integrated network. A mixed team of the creative community 

that once have lived on the island and are the original inhabitants of the island and 

the local people in different organizations is required to make this network. The 

creation of this network that offers different and flexible opportunities, makes a 

competitive atmosphere among the actors for a successful creative city. Creative 

community entrance is an essential part of the revitalization approach and creative 

strategy as they can contribute to developing new ideas and activities. The creative 

city desires to attract, support, and maintain local or external talents through 

engaging creative organizations. In this holistic model, the creative communities of 

Greeks are the main leaders of the critical organizations of the island. They observe 

and control the activities to be in terms of nurturing creativity. Thus, in order to 

attract and make them sustain, different cultural, social, physical, activities and 

events are suggested in this study. Therefore, the thesis has widely defined the 

natural and man-made assets and facilities of the island. It has also depicted the daily 
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life of the place in different periods of time to figure out the previous and present 

quality of life on the island.  

Thereafter, the study magnifies the precious possessions of the island, which are its 

sumptuous mansions. The integrity of the island is a combination of these mansions 

and the greenery of the pine forests. The mansions as separate tectonics shape the 

cityôs additive cumulative structure; as the windows, wall texture, and similar 

elements come together. Another item that provokes integrity is the rate of the 

ornamental character of the buildings. Besides, the island has been a center of 

different cultures and religions. The transparency is recognizable in the variety of 

construction of its mansions. All these characteristics and potentials make the island 

an alternative creative city.  

Developing cultural ideas of the island requires elaborate consideration of the 

strengths, weaknesses, opportunities, and threatens of B¿y¿kadaôs layers of 

complexity. The consideration of the SWOT analysis prepares new strategies and 

offerings, develops opportunities, and highlights the threatens.  The amalgamation of 

these analyses can shape a set of flexible ideas. The developed and confirmed ones 

are then conducted with the participation of the creative community and the local 

community in different organizations. Cultural participation in a socially developed 

space can satisfy the local residents and manifest the touristsô willingness to involve 

in the citiesô activities and spend more time on recreational and cultural places. In 

this concern, festivals are the main reflectors of the citiesô inherent habits, which ask 

for different cultures to share experiences. Besides, the proper management of the 

city social spacesô behavior can enrich the attraction of the city. Public programs 

managed by the government or non-government organizations can further strengthen 

this condition. Thereafter, the changes of creativity can contribute to improving the 

cultural routes and tourism, which can also promote the economic and financial 

attributes of the city. In this framework, the cooperation of the communities and 

organizations shapes a merged network aiming at incremental development. This 

network is a transparent society, which looks for talented local people and a global 

creative community. 

The suggested model looks for a creative network through introducing physical and 

social activities, events, and providing economic background. It affirms new policies 

and attitudes for a well-developed sustainable city. The objective that the agenda 

pursues is to reassess the rules related to the cityôs plan, finance, government, and 

development to gain creativity. The plan addresses all humankind regardless of age, 

race, nation, and religion. It discloses the comprehensive role of national 

governments, sub-national and local governments, stakeholders, and the local people. 

The determined actions are taken into consideration according to changing agents. 

The policies design an integrated system with high cooperation among all parts of the 

city. Coherence connection among the city organs and agents sets up a social, 

economic, and environmental growth which draws it near to an integrated sustainable 

and creative city. It is a long-term incremental model that empowers innovative 

activities for sustainable cultural and economic growth. This is an action to save the 

assets of the land, the value of the place, and reset the connection among all channels 

of the city. It is a guide to evolve the city to sustainability and integrity. 
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YARATICI BĶR ķEHĶR OLARAK B¦Y¦KADA'NIN ĶKĶLEMLERI VE 

UMUTLARI  

ÖZET 

Bug¿n ĸehirler, k¿resel aĵda daha k¿lt¿rel ve yaratēcē bir d¿zeye ulaĸmak i­in yeni 

fikirlerin ifadesini kolaylaĸtērmak i­in rekabet etmekteler. Bu baĵlamda, 

malzemeleri, yerel sakinlerin ve turistlerin istek ve beklentileri doĵrultusunda 

hareket etmeye ­alēĸērlar. Sanatsal ya da k¿lt¿rel etkinlik, sºzde yaratēcē ĸehirlerdeki 

kamusal alanlarda ger­ekleĸtirilen bir ĸeydir. Yaratēcē ĸehirler, yetenekli insanlarē bir 

araya getirmeye ve onlara istediklerini yapmalarē ve yaratmalarēna yardēmcē olacak 

fērsatlar sunmaya ­alēĸmaktadēr. Yaratēcē ĸehir, insanlar ve deĵiĸimin yeni d¿nyasē 

tarafēndan geniĸ ­apta memnuniyetle karĸēlanan bir kavramdēr. Yaratēcē bir ĸehri 

anlamak, ­eĸitlilik ve yaratēcēlēĵēn dikkate alēnmasēnē gerektirmektedir. Yaratēcēlēĵēn 

ana koĸucularē yaratēcē topluluktur. Onlarēn sanatsal hayal g¿­leri ĸehrin birliĵini ve 

birlikteliĵini yaratmaktadēr. Dinamik ve s¿rekli deĵiĸen bir varlēkta t¿m fiziksel, 

ekolojik, sosyo-kültürel, ekonomik d¿zeylerle ilgilidir. Yaratēcē d¿ĸ¿n¿rler, hayal 

edilen fikirleri ger­eĵe dºn¿ĸt¿rme yeteneĵine sahip olmalēdēr. Bununla birlikte, 

yaratēcē olmak sadece yeni bir ĸey ¿retmek anlamēna gelmemekte olup gerektiĵinde 

esnek ve baĸēna buyruk d¿ĸ¿nmeyi gerektirmektedir.  

Yaratēcē ĸehirler, herkese hitap etmek i­in yerel, ulus altē, ulusal ve uluslararasē farklē 

yaratēcē yetenekleri karĸēlayan kapsayēcē varlēklardēr. Yaratēcē sēnēfē ­eken dinamik 

sosyal ­eĸitliliĵin yerleridir. Yaratēcē ĸehirler, yaratēcē ekonominin büyümesini, 

sosyal faydalarē ve k¿lt¿rel faaliyetleri besler. Potansiyel varlēklarē geliĸtirir, 

sermayeyi, teknolojiyi ve rekabeti ­eker ve zenginlik ve istihdam fērsatlarē yaratērlar. 

Sermaye, teknoloji ve hizmetler bu ĸekilde eĸit olarak daĵētēlēr. Bu nedenle, bu 

kapsayēcē yaratēcē ĸehrin doĵru yolunu ve stratejisini bulmak i­in ĸehrin gizli yaratēcē 

varlēklarēnē bulmaya deĵer. 

Yaratēcē bir ĸehri anlamak, ­eĸitlilik ve yaratēcēlēĵēn dikkate alēnmasēnē gerektirir. 

Yaratēcēlēĵēn ana koĸucularē yaratēcē topluluktur. Sanatsal hayal g¿­leri ĸehrin 

birliĵini ve birlikteliĵini yaratēr. Yaratēcē d¿ĸ¿n¿rler, hayal edilen fikirleri ger­eĵe 

dºn¿ĸt¿rme yeteneĵine sahip olmalēdēr. Bununla birlikte, yaratēcē olmak sadece yeni 

bir ĸey ¿retmek anlamēna gelmez, gerektiĵinde esnek ve baĸēna buyruk d¿ĸ¿nmek 

meselesidir. 

Yaratēcē ĸehir kavramēna yºnelik pek ­ok farklē yaklaĸēm olduĵu i­in, kavrama daha 

çok eko-odaklē ve k¿lt¿rel-odaklē gºr¿ĸler olmak ¿zere iki eleĸtirel tutum 

atfedilmektedir. Richard Florida tarafēndan ortaya atēlan ekon odaklē gºr¿ĸ, 

ekonomik b¿y¿meyi vurgulamakta olup yetenek, teknoloji ve hoĸgºr¿, yaratēcē 

ĸehrin geliĸiminin ¿­ gºstergesi olarak gºr¿lmektedir. Ancak daha sonra, yaratēcē 

ĸehir konsepti aĵērlēklē olarak k¿lt¿r odaklē kentsel dºn¿ĸ¿m projelerinde kullanēldē. 

Yeni projeler, ­eĸitli b¿y¿k sanatlar ve ilham verici etkinlikler aracēlēĵēyla tasarlandē. 

K¿lt¿r odaklē gºr¿n¿m ise, Charles Laundry tarafēndan ºzellikle vurgulanmēĸtēr. Bu 

gºr¿ĸ¿n can alēcē noktasē, ĸeffaf bir ortamda inĸa edilmiĸ ­ok k¿lt¿rl¿ ve insan odaklē 

bir baĵlam oluĸturmasēdēr. Bu durumda turizm sektºr¿ ve finansal yatērēmlar 
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b¿y¿yebilmektedir. Bu iki gºr¿ĸ dikkate alēndēĵēnda, ­alēĸma Evans ve Barton'ēn 

yaratēcē ĸehir indeksine atfedilen bakēĸ a­ēsēnēn altēnē ­izmektedir. Bu, potansiyel 

olarak ekonomik b¿y¿meyi tetikleyen k¿lt¿rel odaklē bir tutumdur. K¿lt¿rel odaklē 

yaklaĸēmlarēn kullanēlmasē, daha geniĸ anlamda yaratēcē ĸehrin yaratēcē nabzēnē 

y¿kseltebilmektedir. K¿lt¿rel odaklē tutum ºnc¿l¿ĵ¿nde yaratēcē ĸehirler, ĸehrin 

sosyal, k¿lt¿rel ve ekonomik yºnlerinde deĵiĸikliklere hizmet eden esnek projeler 

olmaktadēr. Yaratēcē ĸehir, yaratēcēlēĵē ve deĵiĸimi, kimliĵi ve hafēzayē, k¿lt¿rel 

temsili ve yaratēcē sēnēf birliĵini, ­eĸitliliĵi ve hareketliliĵi takdir ettiĵinden, 

sürd¿r¿lebilirliĵi saĵlamaya yardēmcē olmaktadēr. Bu nedenle yaratēcē bir ĸehir 

stratejisi y¿r¿t¿lerek eski kimliĵini kaybetmiĸ ĸehirler yeniden canlandērēlmaya 

­alēĸēlmaktadēr. 

Ķstanbul adalarēnēn en b¿y¿k adasē olan B¿y¿kada, tarih boyunca hep ilgi odaĵē 

olmuĸtur. Burasē, kent ortamēndan uzak olduĵu i­in her t¿rl¿ sanatsal harekete 

ºzg¿rce tanēk olmuĸtur. Sanat, mimari, edebiyat, m¿zik vb. farklē alanlarda bir­ok 

yetenekli insan, benzersiz yeteneklerini ortaya ­ēkarma fērsatē bulmuĸtur. Adanēn 

zengin mirasē bug¿n tanēnabilir, ancak faaliyetler ­oĵunlukla soluk veya kēsētlēdēr. 

Bu baĵlamda tez, yaratēcē ĸehri bu adada baĸarēlē bir yaratēcē ĸehre ulaĸmaya yardēmcē 

olan konularē dile getirerek B¿y¿kada ºrneĵinde kristalize etmeye ­alēĸmaktadēr. 

Yaratēcē ĸehir stratejisi, adanēn yer ve kimliĵinin deneyimini y¿kseltmek i­in adanēn 

doĵasēnda kademeli deĵiĸim ve geliĸim ihtiyacēnē vurgulamaktadēr. Bunun nedeni 

ise, kentsel dokusundaki herhangi bir fiziksel deĵiĸimin kimliĵi doĵrudan 

etkilemesidir. Deĵiĸim d¿zg¿n bir ĸekilde koordine edildiĵinden, gizli kimlik 

b¿y¿yebilmekte ve yeniden canlandērēlabilmektedir. Yeni ĸehir ¿r¿n¿n¿n, 

s¿rd¿r¿lebilirliĵi vurgulayan yeni bir toplum olmasē beklenmektedir. Bu yeni yaratēcē 

ve s¿rd¿r¿lebilir ĸehir, ĸehrin ­oklu katmanlarēna dikkat ederek gelecekteki 

iyileĸtirme i­in tarihi arka planē korumayē hedeflemektedir. Gºr¿n¿ĸe gºre bu 

yaklaĸēm adadaki k¿lt¿rel kimliĵin devamlēlēĵēnē desteklemektedir. Ancak t¿m bu 

faaliyetler yerel Yunanlēlarēn yaratēcē topluluĵu ve yerel topluluĵun karĸēlēklē iĸbirliĵi 

ile yürütülmektedir. 

Bu ortamda, ­alēĸma, yaratēcē bir entegre aĵ geliĸtirme amacēyla bir canlandērma 

hareketini tanēmlamaktadēr. Bu aĵē oluĸturmak i­in yerel Yunanlēlarēn yaratēcē 

topluluĵu ve farklē organizasyonlara sahip yerel halktan oluĸan karma bir ekip 

gerekmektedir. Yaratēcē topluluĵun varlēĵē, canlandērma ve yaratēcē stratejinin ºnemli 

bir par­asē olmaktadēr. Bºylece yeni fikirler ve faaliyetler geliĸtirmeye katkēda 

saĵlanabilmektedir. Bu bütünsel modelde yerel Yunanlēlarēn yaratēcē topluluĵu, 

adanēn kritik organizasyonlarēnēn ana liderleridir. Bu ana liderler yaratēcēlēĵē 

beslemek a­ēsēndan yapēlacak etkinlikleri gºzlemlemekte ve kontrol etmektedirler. 

Bu nedenle, onlarē onlarē cezbetmek ve s¿rd¿r¿lebilir kēlmak i­in farklē k¿lt¿rel, 

sosyal, fiziksel, faaliyetler ve etkinlikler ºnerilmektedir. Bºylece tez, adanēn doĵal ve 

insan yapēmē varlēklarēnē ve olanaklarēnē geniĸ ºl­¿de tanēmlamēĸtēr. Ayrēca adanēn 

ºnceki ve ĸimdiki yaĸam kalitesini ortaya ­ēkarmak i­in farklē zaman dilimlerinde 

yerin g¿nl¿k yaĸamēnē da tasvir etmiĸtir. 

Baĸlangē­ yºntemi, tanēmlayēcē-analitik ve derinlemesine nitel bir araĸtērma yºntemi 

ve tekniĵidir. Nitel yºntemler ayrēca gºzlem, arĸiv araĸtērmasē ve yarē yapēlandērēlmēĸ 

derinlemesine gºr¿ĸmeleri i­erir. Gerekli veriler kitaplar, belgeler, kaĵētlar ve 

kuruluĸlarēn verileri aracēlēĵēyla toplanacaktēr. Ancak, t¿m verileri deĵerlendirmek 

i­in ana yaklaĸēm, yaratēcē bir ĸehir konfig¿rasyonunun ºn¿n¿ a­acak b¿t¿nsel bir 

SWOT analizi modeli ve farklē ara­lar olacaktēr. Bu ara­lar, esas olarak, adanēn yerel 
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yaratēcē n¿fusuna geri dºnerek bºlgeyi canlandērmayē ama­layan sosyal ve mimari 

eylemlerdir. 

Daha sonra ­alēĸma, adanēn gºrkemli konaklarē olan deĵerli varlēklarēnē b¿y¿t¿yor. 

Adanēn b¿t¿nl¿ĵ¿ bu konaklar ile ­am ormanlarēnēn yeĸilliĵinin birleĸimidir. 

Konaklar, ayrē tektonikler olarak kentin katkēlē k¿m¿latif yapēsēnē ĸekillendirir; 

pencereler, duvar dokusu ve benzeri unsurlar bir araya geldik­e. B¿t¿nl¿ĵ¿ saĵlayan 

bir diĵer unsur ise yapēlarēn s¿sleme karakterinin oranēdēr. Ayrēca ada farklē 

k¿lt¿rlerin ve dinlerin merkezi olmuĸtur. ķeffaflēk, konaklarēnēn yapēmēndaki 

­eĸitlilikte fark edilir. T¿m bu ºzellikler ve potansiyeller adayē alternatif bir yaratēcē 

ĸehir haline getiriyor. 

K¿lt¿rel fikirlerin geliĸtirilmesi, B¿y¿kada'nēn karmaĸēklēk katmanlarēnēn g¿­l¿, 

zayēf yanlarē, fērsatlarē ve tehditlerinin ayrēntēlē bir ĸekilde deĵerlendirilmesini 

gerektirmektedir. SWOT analizinin deĵerlendirilmesi, yeni stratejiler ve teklifler 

hazērlar, fērsatlar geliĸtirir ve tehditleri vurgular. Bu analizlerin birleĸtirilmesi, bir 

dizi esnek fikri ĸekillendirebilmektedir. Geliĸtirilen ve onaylanan fikirler daha sonra 

yerel Yunanlēlarēn yaratēcē topluluk ve yerel halkēn farklē organizasyonlardaki 

katēlēmēyla ger­ekleĸtirilebilmektedir. Bu ­er­evede, topluluklarēn ve kuruluĸlarēn 

iĸbirliĵi, aĸamalē geliĸmeyi ama­layan birleĸik bir aĵ oluĸturur. Bu aĵ, yetenekli 

yerel insanlarē ve k¿resel bir yaratēcē topluluĵu arayan ĸeffaf bir toplumdur. 

Bu baĵlamda festivaller, kentlerin farklē k¿lt¿rlerin deneyimlerini paylaĸmalarēnē 

isteyen i­sel alēĸkanlēklarēnēn ana yansētēcēsēdēr. Ayrēca, kentin sosyal alanlarēnēn 

davranēĸlarēnēn doĵru yºnetilmesi, kentin ­ekiciliĵini zenginleĸtirebilir. Devlet veya 

sivil toplum kuruluĸlarē tarafēndan yºnetilen kamu programlarē bu durumu daha da 

g¿­lendirebilir. Bundan sonra, yaratēcēlēktaki deĵiĸiklikler k¿lt¿rel rotalarēn ve 

turizmin iyileĸtirilmesine katkēda bulunabilir ve bu da ĸehrin ekonomik ve finansal 

ºzelliklerini de teĸvik edebilir. Bu ­er­evede, topluluklarēn ve kuruluĸlarēn iĸbirliĵi, 

aĸamalē geliĸmeyi ama­layan birleĸik bir aĵ oluĸturur. Bu aĵ, yetenekli yerel 

insanlarē ve k¿resel bir yaratēcē topluluĵu arayan ĸeffaf bir toplumdur. 

Önerilen bütünsel model, fiziksel ve sosyal aktiviteleri, etkinlikleri tanētarak ve 

ekonomik arka plan saĵlayarak yaratēcē bir aĵ aramaktadēr.  

Deĵerlendirme yaklaĸēmē, adanēn yaratēcē koĸullarēnē iyileĸtirmek i­in mimarlēĵēn ve 

diĵer bºl¿mlerin rol¿n¿ tanēmlayan disiplinler arasē bir s¿re­tir. ¢alēĸmanēn 

sonu­larē, adanēn yaratēcē konfig¿rasyonu i­in yerel yaratēcē topluluk ve canlandērma 

rol¿n¿ doĵrulamaktadēr. SWOT analizi yoluyla belirlenen ara­lar, yerel 

Yunanlēlardan oluĸan yaratēcē topluluĵun geri getirilmesine ve baĵlamēn yeniden 

canlandērēlmasēna yardēmcē olabilir. Bu t¿r faaliyetler aynē zamanda birbirleriyle 

s¿rekli bir iliĸki i­inde olan artan bir dernekler aĵē geliĸtirecektir. Bu aĵda y¿r¿t¿len 

yeni inovasyon ve canlandērmalar, kimliĵi, k¿lt¿r¿ ve sanat ve k¿lt¿r¿n doĵasēnda 

var olan yaratēcēlēĵē geliĸtirebilir. Adada ve Ķstanbul'da yaĸanabilirliĵi 

g¿­lendirebilecek yeni anlamlar ¿reterek kentsel yaratēcēlēĵē teĸvik eder. 

Ķyi geliĸmiĸ bir s¿rd¿r¿lebilir ĸehir i­in yeni politikalarē ve tutumlarē onaylamaktadēr. 

G¿ndemin takip ettiĵi ama­, kentin planē, finansmanē, yºnetimi ve kalkēnmasē ile 

ilgili kurallarē yeniden deĵerlendirerek yaratēcēlēk kazandērmaktēr. Plan, yaĸ, ērk, 

millet ve din ayrēmē yapmaksēzēn t¿m insanlēĵa hitap etmektedir. Ulusal 

hükümetlerin, alt-ulusal ve yerel yºnetimlerin, paydaĸlarēn ve yerel halkēn kapsamlē 

rol¿n¿ ifĸa etmektedir. Belirlenen aksiyonlar deĵiĸen etkenlere gºre dikkate alēnēr. 

Politikalar, ĸehrin t¿m bºlgeleri arasēnda y¿ksek iĸbirliĵi ile entegre bir sistem 

tasarlar. ķehir organlarē ve temsilcileri arasēndaki tutarlēlēk baĵlantēsē, onu entegre, 
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s¿rd¿r¿lebilir ve yaratēcē bir ĸehre yaklaĸtēran sosyal, ekonomik ve ­evresel bir 

büyüme kurar. Sürdürülebilir kültürel ve ekonomik büyüme için yenilikçi faaliyetleri 

g¿­lendiren uzun vadeli aĸamalē bir bütünsel modeldir. Bu, arazinin varlēklarēnē, 

yerin deĵerini kurtarmak ve ĸehrin t¿m kanallarē arasēndaki baĵlantēyē sēfērlamak i­in 

yapēlan bir eylemdir. Kenti s¿rd¿r¿lebilirlik ve b¿t¿nl¿k i­in geliĸtirmek i­in bir 

rehberdir. 
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 INTRODUCTION   1. 

This research focuses on the óCreative City Conceptô establishment possibility in the 

biggest island of Istanbul, namely Büyükada Island. Büyükada Island also known as 

Prinkipo among the Greeks has always been the center of attention for Levantines, 

foreigners, and Turkish. Although Büyükada Island has witnessed many 

configurations, demographic and economic changes, yet keeps its reputation as an 

attractive city with different images and rebranding. Therefore, there is always a 

concern about how to make the island stay sustainable and preserve vitality, social 

cohesion, and quality of life. 

In this line, this thesis targets to conduct a creative city concept as a method to 

measure the creative pulse on a cultural level. The study represents a typical example 

in Büyükada, a historical area, and tries to drag out the creative potentials and 

weaknesses within the context. It is a movement to figure out and to promote the new 

creative urban representations at a local, national, and international level. It also 

attempts to determine to what degree the areaôs new image and branding represent 

ideas of creativity. In particular, the research is also based on creating ideas and 

performing cultural activities as culture and identity levelers through campaigns of 

urban branding that can promote the economy. It is supposed that the 

acknowledgment of such condition requires a strong connection among ópeople, 

place, and identityô.  

Subsequently, the thesis aims to present some reþections on the policies of the area 

and creativity decisions, through the review and suggestions of models of 

promotional materials and policy documents. Finally, yet importantly, the emphasis 

is equally placed on the use of the existing architecture and its relationship with the 

environment in order to create a creative image. This is a challenge to strengthen the 

architectural and audiencesô connection both on a local and international scale for the 

aim of creative actions and making viability. Such an environment requires the 

participation of the inhabitants for more deep-rooted creative policies.  
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The research method is qualitative containing in-depth interviews, observation, 

archival research, with a descriptive-analytical approach. This method is put to use 

by employing tools of measurement, which required indexes and policies. These 

policies can intensify environment and architecture relationships and improve 

participation and transparency. The method also attempts to preserve, develop, 

measure the degree of continuity and give the adaption to the new meanings of 

change in ancient and modern buildings, their physical elements, the cultural 

heritage, architectural identity, social cohesion, the quality of life, culture and 

identity, and creative industry. 

In this vein, for this particular case, the main areas of interest are shortened in five 

domains following Brian Evans and Rudy Bartonôs creative city index that highly 

emphasizes identity and participation and tries to strengthen people, place, and 

identity connection. The indicators are namely as: the creative industries, events and 

festivals, assets and facilities, a sense of a place and identity, adaptability and 

innovation; emphasizing the matter of cultural identity and design. It is a method 

carried out by describing the condition of every indicator in the island context, 

evaluating the quality of that specific condition through the influence level collected 

via observation, interview questionnaires, and secondary resources of books, 

documents, magazines, and etc. The results of the research would be analyzed in a 

SWOT Analysis System and subsequently, the related alternative suggestions would 

be recommended.  

 Purpose of Thesis 1.1

This thesis significantly focuses on the extent of the impact of creativity and creative 

city concept as turning phenomena, which encourage city revitalization and 

sustainability. It exclusively explores the creative city impact on Büyükada, as the 

main important and creative island of Istanbul. Through studying various indexes, 

the research follows the three indicators of people, place, and identity as the main 

indexes required for a creative city applied on Büyükada. It also underlines that the 

existing human capital provides the required talent for creative production by 

cooperation and participation. The challenge is to delineate the inherent potential of 

creativity driven by the existing identity and new images. The objective is to 
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understand, expose, preserve, and use the existing identity and potential as raw 

materials of creativity.  

In this framework, in order to obtain all these objectives, the study suggests a holistic 

model in order to develop the strategies and achieve the conditions that are desired 

for a cultural-led creative city in Büyükada. This model is a SWOT analysis 

approach that tries to get a better understanding of the social, cultural, economic, and 

physical conditions on the island. After analyzing the existing and historical context, 

the model presents tools that are mainly extracted through the SWOT analysis. These 

tools are defined to design and present policies and suggestions that would contribute 

to developing a creative city. These interventions would be slight incremental 

changes that are injected gently depending on the circumstances. These actions 

mainly care about several issues in the context of Büyükada as follows: 

- To establish a proximity policy to accentuate the citizensô participation and 

cooperation in improving peopleôs shared experience and environmental relationship; 

- To encourage the conditions for an intercultural and caring city, which invites, 

participates, integrates, and addresses opportunities for different communities that 

reside in the city; 

- To institutionalize and promote a vibrant cultural life with the competence and 

strength of socio-cultural organizations, agencies, and projects; 

- To provoke the architectural and environmental relationship by considering the 

creative aspects of the area; 

- To increase the social exchanges by logical public spaces consideration; 

- To regulate preservation policies to protect the area and heritage; 

- To encourage and stimulate Büyükada as a competitive city open to innovation; 

- To involve the creative local community in different social and creative activities; 

- And to find ways for the enhancement of people's shared experience, their quality 

of life, and sustainability. 
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 The Significance of the Study 1.2

Büyükada is famous for its nature, unique architecture, and strategic position both for 

Greek and Turkish, which has witnessed important historical events. Büyükada is a 

protected area with socio-cultural, economic, architectural, and environmental 

diversity. Throughout history, it has been influenced by many famous people; 

politicians, poets, artists, painters, musicians, architects, scientists, authors, athletes, 

ceramic artists, photographers, etc. However, in some time intervals, due to the 

impact of different and radical factors, the island has lost its significance in different 

domains other than tourism. Yet, it is not supposed to be sustainable tourism and is 

mainly for economic benefits. Taking into consideration, the island needs a new 

image and branding to continue its healthy and sustainable life. Thus, a creative city 

is regarded as a method of pushing the island forward to determine the capacity of 

the place locally and globally. In this sense, the study targets to seek how the island 

can be revitalized especially for its local inhabitants via employing the creative city 

indicators. It also matters to what extent this change, creativity, and proximity to the 

creative city of Istanbul can impress the island. The crucial concern is to discover, 

assess, and nurture the probable creative potentials using the creative indicator tools. 

In this vein, the method employs the new creative community as critical members to 

manage this situation and boost towards sustainability, constant upgradations. 

 Statement of the Problem 1.3

In the contemporary world, cities are the main capital economics competitors to 

attract financial and employment opportunities. Being a part of this collection, 

Büyükada, the largest island in Istanbul is one of the main and crowded places with 

the potential of tourist attraction and migration. However, in the last two decades, 

mass tourism is overlapping the island, which has problematized the existence and 

health of the island. Displacement of the local population, house prices increase, 

prohibitive rents, migration, energy consumption, the transformation of many 

mansions to boutique hotels for serving the visitors and tourists, division of many 

mansions for the use of more than one household or other purposes, security and 

safety problems, pollution, sound raises, and identity lost are among the most 

concerning problems. Besides, the unsustainable model of tourism disturbs the daily 

life of many islanders. The recreational places and the facilities are more tourist-
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oriented which ignores the local inhabitants. Furthermore, the influx of summer 

arrivals, daily visitors, and tourists makes many local habitants abandon the island 

inevitably. As the local inhabitantsô main complaint is that, there are too many 

tourists on the island especially in summer times. All these matters make 

fundamental problems to the context in different levels of demography and profile, 

physical, environmental, socio-cultural, and economic. In sum, the island requires a 

reconsideration of change in people, quality of life, and cultural factors that influence 

various aspects of individuals, social, built environment, and architectural assets. 

Furthermore, Büyükada is a largely protected historical heritage that the development 

plan has strict rules for transformation or new constructions. In this condition, 

keeping the livability and sustainability of the place requires efficient approaches and 

creative strategies; therefore, the creative city can change the condition properly via 

offering opportunities, creative thinking, planning, and practice in order to reinforce 

the social connection, preserve the culture, and provide sufficient economic 

conditions. All these require suitable strategies and policies with the main target of 

connecting people, place, and identity. This study seeks to recognize the creative city 

domain and nature of Büyükada in terms of creative city indicators of the area in 

order to preserve and retrieve the existing culture, mobilize the social interaction, 

bring back the attraction, and assuredly improve economic growth. 

 Methodology, Techniques and Further Steps Used in the Case of Büyükada 1.4

In this part of the study, the literature and policies concerning the creative city 

concept, the practical projects, and different policy and index recommendations, the 

primary means and methods related to the achievement and development of a 

creative city are detected considering the case of Büyükada Island. The methods 

selected in this research would pave the way to find out the nature of a creative city 

in Büyükada's context.  

The initial method is a descriptive-analytical and in-depth qualitative research 

method and technique. Qualitative methods also contain observation, archival 

research, and semi-structured in-depth interviews. The necessary data would be 

collected through books, documents, papers, and organizationsô data.  However, the 

main approach to evaluate all the data would be a holistic model of a SWOT analysis 

and different tools that would pave the way for a creative city configuration. These 
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tools are mainly social and architectural actions with the main purpose of revitalizing 

the area by returning to the local creative population of the island.  

All -analytical researches of the context considering the related creative city index as 

well as questionnaire responses are analyzed in the SWOT model and the in-depth 

interviews were thematically examined to disclose the óCommonalitiesô and 

óDifferencesô, óWeaknessesô, and óStrengthsô of the context.  

The conducted interviews are self-administered and open-ended questionnaires 

carried out with notable scholars in Büyükada that reflect the local peopleôs thoughts. 

The questionnaire contained several sections covering different inquiries including 

the views of important people of Büyükada configuration. It aims to figure out how 

they conceive what they are doing, what their preferences are, and how they 

remember and analyze the context and the history of the island. The set of questions 

involved in the interviews and the researches were accomplished with the aim to 

recognize the city configuration forces as various actors and factors in different 

periods of changing policies and to achieve results, which would benefit the city's 

creativity. Considering politics and the role of actors as main forces of ideology, the 

change in all historical periods can pave the way for a creative policies and 

ideologies. The recommended policies can possibly result in architectural and 

creative design, cultural sustainability, social cohesion, network integration, and the 

creative industry of the island. The interviewees are not only notably academics in 

definite fields. Thus, they can contribute to a more holistic accomplishment of the 

study. Besides, descriptive and theoretical discourse and observation are helpful 

methods of gaining information on the island identity context and creative potential. 

The interviews were conducted with Akillas Millas, Büyükada Island specialist and 

writer, Prof. Dr. Halil Semih Eryēldēz, urban planner academician and Adakademi 

founder; Özer Kangür, President of Cultural Association of the Islands; Orhan 

Baltacēgēl, urban planner and author; Prof. Dr. Mustafa Erkan Karag¿ler, 

architectural specialist and academician and island settler; Mehmet Zafer Akay, 

academician, and author; and Yakovos Karayannis, a Roman Büyükada settler. 

Despite different approaches and suggestions for a creative city, in this thesis, it is 

argued that the sustainability and evolution of the creative city rely more on the 

shared views of Charles Landry and Rudy Barton's culture-led perspective and their 

body of work. Moreover, the thesis also adds the most recently accepted common 
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indicators used in the recent projects as people, place, and identity. However, the 

matter of participation and integration of the organizations are issues that mattered 

for wider creative governance of the island. 

 Conceptual Framework 1.5

The creative city concept is a comprehensive and holistic approach that emerged as a 

new universally accepted alternative to the urban planning model. The primitive 

understanding of the creative city is very tempting, heartwarming, and pleasing as 

regards an innovative, cultural, nurturing, and entrepreneurial context. Since it is a 

multidisciplinary widespread paradigm, there are plenty of definitions and views 

made concerning the creative city. The idea of the creative city concept as an 

economic growth driver (Florida, 2002) and latterly cultural approach of shared 

experience and human participation as mainsprings of creativity (Landry, 2008) 

emerged as an important factor to connect people, place, and identity for the cityôs 

sustainability, community health, social cohesion as well as economic growth (Evans 

and Barton, 2015). All these activities can contribute the city to developing new 

images to strengthen the identity and fascinate investments, tourism, and creative 

talent (Miller, 2016).  

The thesis mainly researches the criteria of a successful creative city in Büyükada. 

The basic mission of the new concept of a creative city indicates a culture-led 

domain in which every creative city should specifically affirm the people and place 

interaction for a sustainable identity. Therefore, the three people, place, and identity 

domains are considered as the main indexes for an incremental creative improvement 

essentially fulfilled by human participation. In this regard, the research proposes a 

model consisting of a SWOT analysis that tries to measure, evaluate, and trigger the 

creative pulse of Büyükada. The evaluation approach is an interdisciplinary process 

that defines the role of architecture and other departments to improve the creative 

conditions of the island. The results of the study confirm the role of the local creative 

community and revitalization for the creative configuration of the island. The tools 

determined through the SWOT analysis can help to bring back the creative 

community of local Greeks and revitalize the context. Such activities would also 

develop an incremental network of associations that are in a constant relationship 

with each other. The new innovation and revitalizations conducted in this network 
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can develop identity, culture, and the inherent creativity of art and culture. It fosters 

urban creativity by producing new meanings, which can strengthen livability in the 

island and Istanbul. It is also assumed that creativity is not certainly tracing the 

tradition of the place; moreover, it has the power to revive and sustain the identity 

and value of the land. As creativity is brought to the island, it can prepare the 

continuity of urban dynamic through creativity spur. It can develop creative actions 

as well as talent and investment attraction that offers diversity, tolerance, and 

openness. 

The proximity to Istanbul metropolitan, as a design creative city in UNESCO 

Creative City Network, gives the island various opportunities. It can be inspired and 

benefited from interaction via the accessible resources and develop the cultural 

forms, social and economic activities; and so, squander opportunities for learning and 

genuine development. In this part, the research draws a theoretical path through 

which the definitions of óCreativityô, óCreative Cityô definition, óCreative Classô, and 

the role of change and diversity in the creative city are taken into consideration. 

1.5.1 Creative city, the very concept 

The creative city concept was initially popularized in 1988 when an Australian 

researcher David Yencken published the article óThe Creative Cityô and since then it 

is a widespread paradigm (Baycan, 2016). Today, there is an ever-growing 

professional interest to creative city idea that has sketched various challenging 

trajectories in different disciplines (Landry and Bianchini, 1995; Landry, 2000, 2003, 

2006; Lloyd, 2002; Florida, 2005, 2011; Scott, 2000, 2001, 2006; Coletta, 2008; 

Barton et al, 2015), especially attributed to the terms creativity, creative city, and 

creative class, which indicate multiple overlapping, complementary, or contradictory 

definitions, concepts, and indicators (Pratt, 2010).  The main challenging concern is 

that these indicators are plenty and complicated. The reason is that they are 

developed and grown according to assumptions rooted in different disciplines with 

different objectives that are commonly shifting and inaccurate. This condition 

implies diversity and complexity of creative city concept which offers varieties of 

instrumentalism and techniques of modeling creative city (Comunian, 2011).  

The fundamental constitutional features of the creative city are curiosity, innovation, 

culture, diversity, openness, mobility, and entrepreneurship (Evans and Barton, 
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2015).  These characteristics offer a city with a tender spirit, determined but not too 

rigid, ready for new ideas and risks that follows flexible principles and strategies. In 

this sense, enhancing the city condition towards a creative entity requires access to 

the city structure, culture and values, its governance, dominant design and symbolic 

knowledge, and environmental challenges. A creative city is a dynamic entity 

targeting to balance old and new together, with a pioneering spirit and constant. It 

passes a transition of old to the new imaginative city through change agents, which 

evolve throughout time; this process produces innovative idea streams (Landry, 

2008). Creative city is an aspirational and óclarion callô to encourage open-

mindedness and imagination, which considers economic growth and social 

innovation together. This creative city attitude offers organizational culture and in 

order to make it happen, it demands change in mindset, perception, and wills of the 

people who live in the place (Landry, 2006). The philosophy of creative city-making 

is better understood in Landryôs definition: ñIt means overcoming some more 

entrenched obstacles many of which are in the mind and mindset, including thinking 

and operating within silos and operating hierarchically in departmental ghettoes or 

preferring to think in reductionist waysò (Landry, 2008, p. 1).  

Considering all scholars' and specialistsô controversies, a comprehensive definition 

of the creative city can be drawn out as following: cities are the context that can 

nurture and foster creativity through attracting the innovative and cultural industries. 

Multiculturalism and diversity of ideas and creative activities of artists, specialists, 

and ordinary citizens can promote social interactions, develop the uniqueness and 

distinctiveness of the city, and result in cultural tourism assimilation (Sasaki, 2010). 

It is where culture and economy converge to enrich the quality of life. However, 

Creative city is a smart sustainable approach, which had come up in European cities 

to increase population and employment opportunities. In this sense, sustainability 

means being sustainable in terms of economic, social, and ecological aspects 

(Görgülü, 2007). In order to understand what is now called the creative city, the 

concept of creativity should be taken into consideration. Creativity is reconsidering 

the phenomena from a new and unexpected perspective. It is a view that nobody has 

considered yet, but presented new and effective approaches and solutions. In fact, 

creativity is creating a new experience, the capacity and ability to rewrite the rules, 

and a tool for maximizing facilities. Creative people use their mental ability to create 
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a new concept, idea, or thought. Actually, creativity is detecting a new way or 

delineating a previously defined way in a different fashion. Unconditionally, 

creativity is defined as the emergence of something transcendental accepted by a 

person, group, or society.  

Moreover, city formation is not a spontaneous phenomenon and calls for interwoven 

cultural, economic, and political relations and spaces. Besides natural geographic and 

human factors, a city includes people living in it that shape a network of 

interconnected social interactions. There are also specific rules and regulations 

among individualsô social and economic interactions. 

In addition to inherent talent, creativity asks for suitable space and environment to 

grow and develop. Consequently, the concept of óthe ability of the environmentô 

emerges to emphasize that the individualsô behavior is the reflection of the 

environmental influences; i.e. the presence of a bench encourages people to sit there. 

People adjust their behavior with their experience and conception of the 

environment; sometimes this adjustment emerges in the form of creativity. Since the 

1980s, in the developed countries local culture development has been the crucial plan 

of the cities and regions. This matter matured the background of creative city concept 

appearance (Greenhalgh, 1998; Landry and Bianchini, 1995).  

Living space is a mental and psychological field that covers the entire person's past, 

present, and future events, and determines his behavior in different situations. Hence, 

two individuals may have different behaviors, even in the same objective 

environment, because their mental and psychological environment is different. We 

strictly restrict our behavior to adapt to the environment we live in.  

The place is the key unit that organizes economic and social events. A creative 

environment is vital for a successful city economy. In fact, the creative city process 

is shaped up by all individualsô contributions and involvement. Since the peopleôs 

sentimental thoughts are reflected in the designs, it can contribute to the creative 

formation of the city. This issue contributes to the dynamism and ability of the 

environment and to the emergence of the creative class and their interactions with 

other classes, as well. Hence, creative approaches consider the industry, cultural 

industries, multimedia, and superior services in cities and regions. Urban planners 

use a variety of ways to make the creative city happen. For instance, in the United 
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Kingdom, the citizens themselves identify pedestrians; the designed park is used for 

a period by the citizens. Thereafter, planners design paths as pedestrians in which 

more people have used. As the result, the environment adapts itself to the behavior of 

individuals. The individualsô involvement in the environment formation process is 

minimized mentally; so the creative space is represented and emerged.  

In 1990, Richard Florida propounded the concept of creative city. Many countries 

have used the idea to discover and enclose more capacities and potentials. In other 

words, the philosophy of the creative city emphasizes that capacity of every city is 

beyond imagination. This capacity can be arisen and detected, as the ordinary people 

of the city feel free to show, represent, and implement their own talent and idea. 

Since 2004, based on their cultural heritage and creativity UNESCO launched the 

creative city network to promote the cultural, social, and economic level of the cities 

of the world. These cities intend to increase their cultural level by promoting the 

cityôs creativity. The creative city is divided into seven departments: literature, 

music, media, design, food, crafts, and film (Matovic et al, 2018).  

Landry (2015) defines creativity as the imagination product created by using 

intelligence and ingenuity and all types of perceptual attributes that may eventually 

fail. However, failure and experiencing are the primitive means of learning and 

producing.  There is an evolutionary transformation from capitalism to creativity and 

a shift from mass production and consumption of standard products to economic 

development through cultural production (Scott, 2001).  

1.5.2 Creativity as an inspirational tool 

Creativity is the act of creation. Artists do not create; they are artistic practitioners 

who rearrange the existing ideas, notions, knowledge, and objects in order to get 

something new. In this perspective, to ómake anewô is a divine act (Smith and 

Warfield, 2008). Similarly, Charles Landry depicts the philosophy of creativity  as 

ñis about lateral and horizontal thinking, the capacity to see parts and the whole 

simultaneously as well as the woods and the trees at onceò (Landry, 2000, p. 1).  

Today, the attention to creativity is an increasingly multidisciplinary interest (e.g., 

Evans and Barton, 2015; Comunian, 2011; Djukic and Vukmirovic, 2010; Coletta, 

2008; Bayliss, 2007; Florida, 2005; Duxbury, 2004). In this perspective, creativity is 

especially popularized in urban studies and city politics (e.g., Miller, 2016; Sassen, 
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2012; Pratt and Jeffcutt, 2009; Landry, Carta, 2008; Florida, 2005; Cunningham, 

2004; Myerscough, 1988; Jacobs, 1984), urban development, economic geography, 

and change, which is indeed a challenge to boost the city (Richards and Palmer, 

2010). Thanks to Florida (2011, 2005, 2002), Landry (2015, 2012, 2011, 2008, 2006) 

who have encouraged a controversial view rather than a ñstandardized vision of 

creativity and the creative cityò (Vanolo, 2013, p. 1). 

Understanding a creative city requires creativity consideration. Florida (2011) 

explains the artistic creativity and the artistic creativity as a journey as follows: ñThe 

artistic creativity involves a journey; it involves soul-searching and embodies a quest 

for the profound and truth; it has no calculated purpose and is not goal-oriented or 

measurable in easy ways, or fully explicable rationallyò (Landry, 2000, p. xlv).  

According to Landry (2011), creativity is the primary asset of the creative city. 

Csikszentmihalyi (1997) defines creativity as ña process by which a symbolic 

domain in culture is changedò (p. 8). The current artistic thinking is the driver of 

urban development. The dominant values of the former societies are changing by 

artistic creativity. There are no longer firmly organized and dictated plans, strategies, 

objectives, and goals in the creative city (Landry, 2008). Yencken (1988) highlights 

the importance of place creativity among its habitants in order to produce satisfying 

places and heartwarming experiences. In other words, it is an intelligent reimage of 

the city. Creativity requires a city context to grow; it is also a prerequisite factor for 

economic success and vitality at the city or regional level (Csikszentmihalyi, 1997). 

The industry of the past depended on science and technology, and materials and 

machines; the industries of the current century depends on the generation of 

knowledge (Landry and Bianchini, 1995). Along with the history, creativity, a 

multifaceted essence; has always made the city life as a trading center handling with 

the local and foreign entrepreneurs, scientists, artists, and administrative and 

governmental departments (Landry, 2011; Landry and Bianchini, 1995). However, 

the nature of the change and creativity development is not spontaneous and there 

must be players to shift the situation (Csikszentmihalyi, 1997). Landry (2011) 

concludes that creativity replaces natural resources with people resources as new 

ideas, cleverness, imaginations, inspiration, desires, and motivation. The human 

capital issue, talent, and creative potential have shifted locational concepts, natural 

resources, and the market as the critical resources of the city. ñCreativity can come 
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from any source (not only) from artists and those involved in creative economyò 

(Baycan, 2016, p. 25). Ordinary people can make it happen, which can finally run the 

city's reputation and attractiveness towards a successful creative city. In this scope, 

creativity enacts as a mediator in encouraging social innovation and attracting a 

creative economy (Landry, 2011; sikszentmihalyi, 1997; Landry and Bianchini, 

1995). Accordingly, ñcenters of creativity tend to be at the intersection of different 

cultures; where beliefs, lifestyles, and knowledge mingle and allow individuals to see 

new combinations of ideas with greater easeò (Csikszentmihalyi, 1997, pp. 8-9). 

Creativity produces new and different things and products in different cultures; for 

every culture, the rate of creativity and perfection is relative. Thus, it is possible to 

observe plenty of different creations in different fields and cultures; nevertheless, the 

definition and perception of creativity is different. Being creative for a community is 

not necessarily creative for another community or country (Landry, 2015). Within 

this framework, the main concern is how to draw people to the place and how to 

establish and improve the culture of creativity, curiosity and competence. All this can 

happen in an open atmosphere with people of diverse culture, nationality, religion, 

and races where individuals can act and experience with no restrictions (Landry and 

Bianchini, 1995; sikszentmihalyi, 1997). In this regard, creative city is considered as 

a constant process and not an ultimate result. It is vibrant and mobile not static, it is 

produced depending on the beliefs and mindset predominant in a city. Creative city 

offers that the creative culture should be in the city texture operated by the 

individuals, organizations, and structures (Landry, 2015). 

ñIndeed, innovation is the work of knowing rather than doingò (Drucker, 2002, p. 5). 

It is useful when it turns into practical innovation. It means daring to convert creative 

perceptions, imagination, inspiration, newness, value into creative practice and real 

project, to bring something new into existence. In other words, the creative thinking 

in a creative city is acceptable when applied in a systematic way that achieve creative 

applicable results (Sinfield et al, 2014). Lastly, levitt in 1963 concludes, ñideation is 

relatively abundant. It is its implementation that is more scarceò (Levitt, 2002, p. 

138). In concluding, it is worthy to say that creativity is the act of producing by 

adding value and meaning. It is not devoted to an artistic or intelligent class of 

people, when the context works properly, all the people can be creative. It is the 

primitive step in the city reconfiguration. It begins with curiosity of learning 
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possibilities and solutions. The curiosity shapes imagination and insight that is the 

turning point of innovation. Curiosity and open-mindedness foster the creativity. The 

creative people have the potential to think and decide beyond the usual that develops 

new and fresh ideas.  Invention is also the offspring of innovation and talent. In this 

perspective, creativity is synonymous to being curious, intelligent, artistic, innovative 

or talented. Considering this attribute, the creative cities need to encourage people to 

be open and curious, think flexible and query the usual norms (Landry, 2008). 

1.5.3 Creative class and the human capital 

The interest increase to the digital media and creativity promoted design by meeting 

technology and art, which actually requires creative thinking. Besides, economy 

interest raised the attention importantly to the artistic creativity. In this line, the 

artistic thinking necessitates creative professionals and high-profile workers that 

Florida calls as creative class (Landry, 2008). The specific characteristic of the 

creative class is that they engage in work whose task is to create meaningful new 

forms. ñThe super-creative core of this new class includes scientists and engineers, 

university professors, poets and novelists, artists, entertainers, actors, designers, and 

architects, as well as the thought leadership of modern societyò (Florida, 2005, p. 34)  

Creative class is the group upon whom Florida sets his creative capital theory, 

opposed to arts and culture. This theory versus human capital theory in two 

dimensions: it addresses the creative people in nurturing economic and regional 

growth; secondly, it pinpoints the location of this specific group. In reality, creative 

people desire to go to the places, which are diverse, innovative and tolerant (Landry, 

2008). Whereas, art and culture are required to shift the city image, urban quality, 

and draw the creative class. The creative city is characterized as a platform of 

cultural representations mainly displayed by the creative class. The creative class 

attempts to foster and revive the culture and identity through reconceptualization and 

reformation of the city landscape (Carta, 2008).  

The creative class does not settle in traditional corporate communities or working-

class centers, they move to creative centers, which are considered  as contemporary 

economic winners (Florida, 2005). Citing Florida, Landry explains that economy is 

ñmoving from a corporate-centered system to a people-driven one; and companies 

now move to people and not people to jobs; and cities need a people climate as well 
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as a business climateò (Landry, 2008, p. xxxviii) . These cenetrs are not for such 

traditional economic aims like to use to natural resources or transportation methods. 

Nor they are places with physical fascinations such as staduims, freeways, tourism 

and recreational spaces. They improve because The Creative Class wants to live 

there. They are spaces with multicultural communities of high experience, openness 

to diversity, and new offered opportunities to authorize their identities as creative 

people. These conditions rule some people to express their creativity (Florida, 2005). 

This theory has been criticized the creative economy still relies on ñlow-wage, low-

skill, manual insecure service sector employment, such as bar and restaurant work, 

waste disposal and retailingò (Borén & Young, 2013, p. 1807). Another powerful 

theory that affects the regional development is the human capital theory. The theory 

highlights that the educated and productive people grow the regional development 

and economic life. Florida (2005) in his theory debates that every human being is 

intrinsically a member of Creative Class.  

Data caught of the economist Edward Glaeserôs studies in Harvard University 

indicates the firm connection between human capital and the regional growth and 

agglomeration of firms (Glaeser, 1998). The more talented people are in a place, the 

more regional growth speeds up, which fascinates more talent. In this sense, Landry 

(2008) writes, ñCities have one crucial resource ï their people. Human cleverness, 

desires and motivations, imagination and creativity of those who live and run cities 

will determine future successò (p. xii).  

1.5.4 The role of diversity and change 

For Jacobs diversity of firms and people is an important matter in nurturing 

economic and social growth and so city innovation. For her, the power of creativity 

generates innovation and economic wealth (Jacobs, 1961, 1969, 1984 also see 

Florida, 2005). Places open to the gay community usher economic growth. Normally, 

the places that hold gay community are open for all kinds of people. Based on a 

research, Florida (2005) writes, ñThe Bohemian Index turns out to be an amazingly 

strong predictor of everything from a region's high-technology base to its overall 

population and employment growthò (pp. 41-42). In this sense, the intersections 

among technology, talent, and tolerances address creative economy growth 

considered as the major driver of the creative city. 
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The creative city needs to attract, support, and maintain the potential and external 

talents through employing creative organizations. Creative individuals and creative 

organization qualified yet differ in some aspects. Creative individual desires to make 

differentiation through offering innovative ideas. They have the capacity to see the 

anonymous connections and help fostering forward. Creative organization has 

actually the same attributes, further; it embodies a layer of complexity, which keeps 

the city mobility (Landry, 2008). ñRunning a creative organization demands creative 

individuals; yet, in order to make it really happen other types of individuals of mixed 

teams and diversity are needed. In fact, the city is amalgamation of different 

organizations and different ordinary peopleò (Landry, 2000, p. xxvi).  

Nonetheless, failure is an intrinsic part of creative city process that may happen due 

to inappropriate policies and decisions. This shows a process of urban growth and 

change is one of constant movement. The edge is always moving elsewhere. Cities 

cannot be static. Cities are living things and for the city to be viable environment for 

creativity, it requires to change and evolve. Change would inevitably involve its most 

creative people because they are almost the people on edge and the edge always 

moves. Creative people see new things, which often mean new places. They are 

frequently not only on the edge of thinking and perceiving but also on the economic 

edge unable to afford the ever more expensive center. 
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 LITERATURE REVIEW   2. 

In this chapter, in order to have a wider understanding of the the creative city 

concept, two major attitudes of The Creative City; Culture-led view and Econ-led 

view and their related domains of óCultural/Creative Industryô and óCreative 

Economyô are taken into consideration. Following the culture-led policies, this thesis, 

more dominantly pursues Landryôs, Evans and Bartonôs cultural views. In this sense, 

the role of culture-led subsets including culture, culture and creativity relationship, 

and the cultural/creative industry are issues that matter. Considering the Creative 

Index, there is a challenge to crystalize a vast definition of each influential elements 

of people, place, and identity and their connectivity. Finally, the study seeks for a 

Creative Cultural Policy to help reach a successful creative city in the context of 

Büyükada Island.  

 Creative Cities: The Challenging Attributes 2.1

In this part of the thesis, the very challenging and important views of the creative city 

concept are taken into consideration. Since the emergence of this movement, there 

have been different approaches and agenda made concerning creative city concept; 

however, there are two general policies attributed to the creative city concept; 

namely as econ-led view and culture-led view.  

The first view, óecon-led approachô appeared in 1980s and 1990s emphasizing óthe 

creative economyô. This idea is economic in nature, which was specifically raised 

after the publication of óThe Rise of the Creative Classô by Richard Florida; stating 

that creativity stimulates business and economic growth. The econ-led approach 

serves creativity, arts and culture for the economic development. In this view, 

creativity is perceived through its impact on the level of place development, to what 

extent it can make investment, job opportunity and attract the interest of external 

audiences. This attitude is built on cultural economy policy, which requires a 

knowledge-based creativity to grow. Besides, it marked ócreative industriesô 

employed with diverse policies and strategies support. The artists and art 
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organizations in an economic centered policy push the city towards creative activities 

and competitive creative industries and cultural actions. In this context, creativity 

activities target local economic development dominated by the theory of ónew 

economyô, the creative class, creative talent, and creative clusters. In other words, the 

policy translates the creativity in economic terms; it is a transition from old and large 

companies and raw materials to the new and local industries driven by knowledge-

based industries, which choose to locate close to each other to make a cluster. In this 

new economy, idea, knowledge, and creativity are both the process and products, 

which are constantly in a global competitiveness (Smith and Warfield, 2008). 

Generally, in this attitude the creative cities, ñand their citizens, have an 

overwhelming impact on the economies of their countries and compete with one 

another directly for trade, for investment and, most of all, for talentò (Culture Plan 

for the Creative City, 2003, p. 11).  

Florida (2002) also expresses the creative city as the most developed and acceptable 

concept of urban regeneration and the carrier of the creative messages for the future 

city making. Based on this view, the global concern to regain the city reputation and 

build a dynamic social interaction and networks, culture, vitality and 

entrepreneurship can happen as long as creative approaches support the city. A 

creative economy according to Goede (2009) should require talent, tolerance, 

technology, the development of real estate, balance of enough income , and 

meritocracy to attract the creative talent. This community also should provide a 

context to develop arts, tourism, international financial services, education and 

science, sports, information technology, as rudimentary sectors needed in a creative 

economy. 

According to Florida (2005), the difference between the old economy and the 

creative economy is to rule returns. In the old economy, the returns rise when the 

products are scarce, yet, in the creative economy, there are ceaseless increasing 

returns due to the limitless innovative ideas (Landry, 2008). Florida (2005) identifies 

three Interdependent T's of economic development: Technology, Talent, and 

Tolerance as indicators of creativity geography, which all contribute to the economic 

growth and enliven the city identity, attraction and dynamism. For him, it is 

creativity, which promotes the economy and brings technology and innovation to the 

city.  
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ñHe defines ótoleranceô as ñopenness, inclusiveness, and diversity to all ethnicities, 

races, and walks of life; talent as those with a bachelor's degree and above; and 

technology as a function of both innovation and high technology concentrationsò 

(Florida, 2005, p. 37). Accordingly, the measurement of every concept is as defined 

in the following: ótechnologyô is measured by amenity measures, tech-pole index, 

medium home value, innovative index, regional income index. ótalentô is measured 

by bachelorôs degree and above grouped into two: professional and technical 

workers, and scientists and engineers. Florida (2005) implies tolerance as diversity 

and openness that can be measured by innovative index, melting pot index, the gay 

index, bohemian index, diversity index scales.  Creative economic capital helps for 

economic growth, mobility, diversity, and attraction. All these considerations are 

mentioned in the Figure  2.1. 

 

Figure  2.1 : Floridaôs knowledge and technology based creative economy domains. 
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The second view is the culture-led attitude. In historic terms, this view emerged from 

the cultural policy of Canada, which highlights the role of government towards the 

preservation and protection of arts, culture and creativity for a more civilized 

population. The acknowledgement of such attitude desired óhigh-cultureô 

consideration towards market-oriented artistic products. However, in 1960s with the 

immigrantsô arrival and Canadian population increase, high-culture became 

inefficient in addressing diverse values of the complex multicultural population 

(Smith and Warfield, 2008). However, the popularity of this orientation came about 

with Landryôs unique and radical view indicating exceptional impression of diversity 

and vibrancy on culture and art, which can affect civic life and make heritage 

behavior distinctive and unique in any place. Art and cultural activities are the 

expression of the people and place. This was a new shift to the culture-led attitude. 

Although many creative city projects have the same target of Floridaôs economic 

growth, the current sustainability concern draws attention to culture-led conception. 

The new projects were designed through various major arts and inspired events. The 

economic values of these products and services derive from their cultural value 

(Brown, 2011). Charles Landry mainly developed the culture-led approach. He 

emphasizes that On the other hand, creativity is a sense of inspiration developed by 

cultural activities like shared experience (Veselá and Klimová, 2014). This view 

highlights the role of cultural participation and collaboration. The culture-led 

approach emphasizes on creativity by considering its relationship with art and culture 

and its impact on the livability of a place. In this sense, economy is not the main 

concern (Smith and Warfield, 2008). This view is a more recent much accepted 

attitude, for which specific strategies are still being formulated. Landryôs attitude 

towards the creative city is ñbased on the idea that culture as values, insight, a way of 

life and form of creative expression, represents the soil from within which creativity 

emerges and grows, and therefore provides momentum for developmentò (Landry, 

2008, p. 173). Creativity is easier in theory than practice because the city is a very 

complex organism. However, the complexity should linger since it gives the city the 

necessary richness, identity, vitality, and health (Evans and Barton, 2015). Nurtured 

by culture, creativity inspires urban growth and transformation. As such, creativity is 

a key component for cities in periods of transition. Creativity can infuse the planning 
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imagination with new ways of tackling old problems and ñcreates the conditions for 

people to think, plan and act with imaginationò (Landry, 2012, p.6).  

 Cri tiques to the Two Attitudes and the Creative City Concept  2.2

With the rise of culture-led adherents, econ-led idea faced increasing critiques briefly 

mentioned as following: in the second half of the 21st century, many policy makers 

employed creativity and art to establish a new economy. Nevertheless, some theorists 

and sociologist have different view towards the art and economy relation (Phillips, 

2010). Emile Durkheim believes that there is a tension between art and the economy, 

for him, creative industries influence the values and institutions of society negatively 

and exploit its anomie. Georg Simmel argues that without design, the relation 

between art and the society is incomplete and this is the concept of design, which 

creates the harmony of the relationship. Another criticism is made by Swedberg 

arguing that ñeconomic entrepreneurship primarily aims at creating something new 

(and profitable) in the area of the economy, while cultural entrepreneurship aims at 

creating something new (and appreciated) in the area of cultureò (Swedberg, 2006, p. 

260). 

The effect of the culture on economy and society is today well-proven (Bayliss, 

2004). Cities are centers of cultural and economic activities; they generate culture in 

forms of art, behavior, social activities, religion, believes, and life style to activate 

innovative economy (Scott, 2000). In this regard, Landry (2011) addresses creativity, 

culture, and art as the main critical agents in developing city policies and economic 

growth. Scott (2000) mentions the immaterial values as the main features of 

economy boost and challenges. ñCulture is now seen as the magic substitute for all 

the lost factories and warehouses and as a device that will create a new urban image, 

making the city more attractive to mobile capital and mobile professional workersò 

(Hall, 2000, p. 640).  

Defining cultural industry means regarding contemporary culture, which is new 

economy and new culture structure filled with new vision, and dynamism. This 

condition determines the key role of culture. OôConnor (1999) explains the cultural 

industries as ñthose industries whose primary economic value is derived from their 

cultural valueò (p. 34). Similarly, Department of Culture, Media and Sport (DCMS) 

basically is established over the criteria defined as ñthose activities which have their 
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origin in individual creativity, skill and talent, and which have the potential for 

wealth and job creation through the generation and exploitation of intellectual 

propertyò (DCMS, Creative Industries Mapping Document, 1998, p.3).  

For some of the theorists of creative city, only creative class cannot make a city 

creative; Allen Scott (2006) for example, notes the cultural industry is the other 

prerequisite to run the economic engine to attract the imperative skills. 

Correspondingly, Ann Markusen also underpins the attitude of culture and economy 

combination. Jacobs (1961) criticizes export-oriented economic view of Florida, 

since she claims that export-oriented and mass production method cannot guarantee 

to have sufficient consumption. Therefore, she offers import-substitution model that 

supports cultural industries relying on complexity and diversity of human capital to 

develop new knowledge and foster consumption. She assuredly certifies the 

important role of artists in different levels of social, cultural, and economic fields 

(Markusen and King, 2003). Again, as the result of her experiences, Markusen 

underlines that investment in making the locally gathering place is imperative to 

assemble the artists together in the region, which is most likely to boost the cultural 

consumption. This place can be conceived as a ócreative milieuô also named as 

ósocial structure of creativityô. Furthermore, adding medical and healthcare industries 

to the region motivates the local inhabits to stay and encourage a socially inclusive 

environment (Markusen, 2006).  

The culture-led conception has been also criticized from different viewpoints. The 

first critique is that urban regeneration and city marketing may lead to gentrification, 

displacement of the low income group, and loss of identity and social diversity 

(Musterd et al, 2007). The second view argues that the city marketing conceals the 

social, ethnic, class, and gender discrimination by of mobilizing the image and 

illusion as well as employing the politics of órememberingô and óforgettingô and 

óinclusionô and óexclusionô (Lee and Yeoh, 2004); and also by ignoring and eluding 

the migrants and urban poor (Kalandides and Lange, 2007). The third critique 

challenges the promotion strategy of the marketing cities since there is no guarantee 

that the participants of the cultural activities and events are the people and the total 

population. The fourth view draws attention to what extent creative economy will be 

trustable in a communities that lack adequate skilled workers (Musterd et al, 2007).  
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In all, it is evident that creativity role changes in each view. In the econ-centric view, 

creative class theory recognizes the creative talent as the main driver and asset of the 

creative city since they produce and support local economic values and the creative 

industry. However, the cultural-centric view assesses culture and creativity óoutsideô 

the creative industries and marketplace realm; in this perspective, art is there whether 

helping the economy or not (Smith and Warfield, 2007). In a culture-led conception, 

creative values are initial and foremost for its well-being and quality of life rather 

than economic life, which are placed as secondary values. In econ-led conception 

local economy and growth is prior to the other artistic values. The difference is the 

receptivity of creativity as the first and primary value. 

There are also critiques attributed to, as many argue that the acceptance of The 

Creative City may damage the city. One argument is that creative city making is for 

economic growth. Thus, the city may only be dealed as image based for a superficial 

branding transformation. Unlike the main target, this condition draws attention of the 

local people interest as well as the investors and tourists. Thus, the aim for the 

placesô potential improvement for economic industry is an attempt for capitalizing on 

the revenue. In this vein, the creative cityôs policy for urban rebranding may make a 

minor damage to the city with its unsuitable exploitation of public resources; or 

rather make local people being displaced from their own settlement areas. Otherwise, 

this generates various problems to the society and place (Evans and Barton, 2015). 

Gray (2009) puts emphasis on the economic truths of the Merchant Cityôs artist led 

policy, asserting, ñCity officials do the leading as they seek to enhance property 

values through the cultural capital of artists and the creation of a creative clusterò (p. 

14). The temporary and brand products are in risk of losing their relevance and 

become a cliché from which the creative city may suffer (Evans, 2006). Therefore, 

the states use artistic creativity as a revenue generator and investment catalyst. It is to 

make a more attractive investment climate for investors, at the cost of local residents 

and tradersô displacement, life threat, and job loss.  

When creative city concept is considered as only image-based approach, the aim is 

for a superficial change, which specifically concerns city rebranding. This situation 

only addresses investors and tourists for more finantial revenue rather than local 

residentsô desires. It concerns the capitalization acquisition to benefit the place 

potentials by using creative industries to an economic growth. The city rebranding 
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may threaten the sustainability of natural resources consumption and increase the 

living costs. Subsequently, serious social problems like local people replacement and 

social disruption would be the disasterous consequences of city branding. In the 

unfavorable circumstances that there are no footprints of traditional marketing and 

employment and local ways of living, indigenous residents do not feel belonging any 

more. Consequently, the adoption of new image only serves global investors and new 

marketing for more benefit via misusing the cultural capital of artists. These issues 

represent the deficiencies and failure of Floridaôs and othersô creative city indexes 

and definition (Evans and Barton, 2015).  

 The Creative City Index - People, Place, and Identity Connection - 2.3

Attributed in This Study  

All the discussions indicate that every creative city program may be threatened and 

misused by capitalism. Considering this issue, the thesis essentially follows the 

creative city agenda of Evans and Barton as people, place and identity connection. In 

this sense, the study effectively concentrated in five areas of interest. This does not 

mean to ignore the reliability of the creative city agendas. It is an approach to 

achieve a deeper understanding of the potential values and materials within The 

Creative City context. Indispensably, the thesis pursues the following five areas of 

The Creative City attribute: óthe creative industriesô is the first attribute, which 

explores the existence and extent of the creative industries in a city. It also seeks the 

matter of creative industry improvement with cultural approach considerations. The 

second one draws attention to the matter of óevents and festivalsô, in order to see 

what it predominantly addresses local people and visitors through events and 

festivals. Besides, the attribute attempts to figure out how the social life is affected 

and gains meaning through the events and festivals.  The other one regards óassets 

and facilitiesô; as an important factor that considers the extent and effectiveness of 

infrastructure, buildings and physical spaces on creativity and culture of the city. The 

fourth idea is about óplace and identityô to find out the scope of local and 

international identity and its connectivity to the place and people, which also 

emphasizes participation. The last attribute is óadaptability and innovationô to 

consider the extent that the city can innovate by respecting its history and cultural 

heritage  (Evans and Barton, 2015).    
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The thesis looks into the people, place, and identity relationship with creativity and 

culture of the context. In order to employ this method, Büyükada Island reputation 

for contemporary creativity is chosen as a field study. However, there is a 

complicated matrix of realities to assume a direct relationship between the 

objectives, the processes, and policies and impacts. Rationally, there is not a simple 

formula for the model. Besides, there is no guarantee that every creative city will be 

successful: creative city projects may fail, since there is no elaborated method and 

model for efficient changes. For every place, the approach is different but can be 

similar.  

In this context, the section discusses the imperative indicators of creativity indicating 

the independent values and potentials of the island for the future policy 

considerations. In developing a framework, the study initially requires to identify the 

factors influencing the successful establishment of a creative city. Although, the 

creative city should not be addressed in terms of economy only, identity and sense of 

place are the other radical items required for a creative city. Creative city policy is 

developing the process of planning and building into a work of art. The creative city 

emerges where there is participation and collaboration in order to give the sense of 

belonging to the people who live and act in that place. This action also can reflect the 

unique characteristic of the people and the city (Evans and Barton, 2015). This view 

highlights the role of creativity in terms of art and culture and its impact on the 

livability of a place (Smith and Warfield, 2007). People, place, and the act of 

interaction, which produces identity, are the central actors of a creative city. In this 

sense, people are the raw materials that Florida expresses "cities have the capability 

of providing something for everybody, only because, and only when, they are created 

by everybody" (Florida, 2005, p. 35). Due to the vast domains of the creative city 

there are diverse creative cities created with different methods.   

According to Evans and Barton (2015), creative city aims to connect people, place, 

and identity together. This creativity is much related to identity, local experience, 

participation, knowledge, and culture rather than creative industries products. Thus, 

with further consideration of culture and identity, and a deeper understanding of the 

potentials and elaborated features involved in the creative city. They also consider 

the measurement criteria for each as following: the first domain is óPeopleô as the 

main cultural resource, which is measured based on demographic changes, 
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minoritiesô migration, and capital talent. The second is óIdentityô considered as the 

changes in the characteristic of buildings and the environment identity, which is 

measured by place attachment. The last domain is óPlaceô evaluated as location and 

geography, climate, build-up environment, use, and evolution. The integration of the 

three indicators supports a creative city configuration sketched in the Figure  2.2. 

With consideration of the above domain, the following indicators can help to 

measure the cityôs creativity in a more holistic and cultural approach: 

(1) The Creative Industry: it is to consider the existing industry and the latent 

creative industry potential.  

(2) Events and Festivals: it is to measure the cultural and traditional expression of the 

city through its rituals activities and ceremonies.  

(3) Assets and Facilities: it is to find out the level of infrastructure, amenities and 

services, and building values.  

(4) A sense of Place and Identity: it is to realize the existing scope of distinctive local 

identity and global identity.  In order to develop the sense of place through public 

participation, local and cultural activity, and local skill involvement is necessary.   

(5) Adaptability and Innovation: it is to see the city connection to its history, past, 

and heritage (Evans and Barton, 2015). 

 

Figure  2.2 : Creative City Indicators (Evans and Barton, 2015). 
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In this sense, every creative city making has a high sensitivity, which is unique for 

every place in order to reduce the risk of failure since there is no elaborated 

methodology and Index for a creative city. However, the whole attempt is to develop 

a method, which is valuable in the long term. A full understanding of the place 

identity and image formation is defined in Figure  2.3. The diagram shows that the 

people participatory can help to develop the place with temporal dimensions and 

identity. This place that is injected with different social, cultural and creative 

activities forms a network of relationships and associations. The new creative and 

social tools can then help to assimilate the local community to stay and create 

incremental images of the context. 

 

Figure  2.3 : People, place, and identity connection and the production of new 

branding and image (Shirazi, 2014). 
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Figure  2.4 indicates the role of participation of all the groups of people in developing 

the identity and image. It defines that as the people of a community are integrated in 

different social and cultural activities, they can provide new images of the place. In 

Figure  2.5, it is possible to overview the whole mentioned literature that is debated in 

the thesis context. It draws the connection between creativity and culture. The critical 

attitudes to a cultural-led and economic-led of the creative city and their influences 

on the creative city index of the thesis is defined in this diagram. Figure  2.6 shows a 

generic understanding of the conceptsô structure and relationships. 

 

Figure  2.4 : The role of participation and people, place, and identity connection in 

developing culture and new image. 

 

Figure  2.5 : Literature Review. 
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Figure  2.6 : Mapping structure of the thesis. 

People, place, and identity connectivity and identity enhancement within the creative 

context are defined as follows: 

Creative city is creating communities through the art of place. It aims to boost the 

profile of place. The great urbanist, Jane Jacobs pointed out, ñsuccessful places are 

multidimensional and diverse ï they donôt just cater to a single industry or a single 

demographic group; they are full of stimulation and creative interplayò (Jacob, 1961, 

p. 6). She describes neighborhoods like Hudson Street as centers of individuality, 

differences and social interaction.  

In his book Florida mentions that ñHuman creativity is the ultimate economic 

resourceò (Florida, 2002, p. xiii); emphasizing that creativity resides in people, in 

their imagination and thought, and in their intrinsic demand, which helps to make a 

creative city. In return, the creative cities are the places that the people and talents 

can get the opportunity to grow. In the book óNew Rules for the New Economyô, 

Based on the achieved data Florida expresses that the creative capital or talent are 

drawn to the places with high tolerance and diversity that can attract bohemian 

people, gays, immigrants and people of any ethnicities and religions. 

While place is objective and measurable, and life refers to the dynamic process of 

people in action, place is where the physical and social combine. Places are formed 

by the physical stuff of brick and concrete on the one hand, and peopleôs social need 

and subjective experiences on the other. Thus, man and the place relationship is a 

dynamic and ever-changing situation that Goethe calls this reciprocal relationship 

dialectic (Seamon, 1998). However, the human being attachment to the place makes 

the place identifiable. In this dialectic, the object and subject dynamically transform 

and change place. Understanding this dialectic helps to read the design and place. In 

this vein, this relationship needs to be deliberated and decoded. When the concealed 
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secrets are uncovered, the mere nature of the place is visualized. ñA place which, 

through natural or man-made attributes is able to foster conditions physically, 

functionally, culturally and institutionally that prolongs and nurture life ï generating 

forces for manò (Phillips, 2003, p. 9). Conversely, the ignorance of identity and the 

public acceptance causes failure in achieving the goal of sustainability. Sustainability 

has a multidisciplinary nature; in this respect, the individualôs personal impact must 

be considered as an important factor. The place is legible within its local context. 

Place can be perceived with its environment and surroundings like the buildings, the 

interrelation and tension among them, and the people. In order to stay mobile and 

alive, place has to nurture and strengthen the relationship among the man, 

environment, and the buildings (Clifford and King, 1993).  

Sustainability addresses the environment and the spiritual vitality of people to 

accentuate the developing of the buildings, which are loyal to their time and place. 

Thus, sustainability indwells the area and the buildings with reverence to experiment 

of the place, and contributes to the development of this area. In sustainable 

developing programs, the events and the experiment of the place recorded in the 

memory of the place remain intact and untouched. The memory stays in a smooth 

changing manner on the path of sustainable developing. The developing change 

nurtures the memory instead of hurting it. It is not engineering and controlling of the 

modern technology and knowledge, which develops a certain sustainable future for 

the manôs existence. The man and the nature tension and connection; the individual 

subjective response to the place, is of the great importance alongside technology and 

science.  

To bring about an effective sustainable place, the important facts of the place, which 

relay on the memory of the place, must be comprehended. Thus, the successful city 

quarter programs do not dictate something new to the context. The memory is 

already there. The only constitution is to develop it for gaining sustainability. Only 

then, it will be possible to develop and monitor the progress of the place growing 

sustainable, align human behavior in the personal and global dimension. The 

sustainable places are the ones that provoke the memory and spark it for more 

dynamism and people attraction. However, confirming the precise memory of the 

place is not an easy job; thus, sustainable development process would be relative 

rather than an absolute product that needs time to occur.  
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Place, its elements and the relationship among the elements are the specific variables 

of the city constitution. In the creation of the city, the place forms its surrounding 

jointly. The place and its identity creates the context entity. This context can be 

defined as elements like avenues, squares and blocks units. Beyond physical and 

virtual aspects, the cities like the human being has an integrity; performing in this 

unity. Taylor and Alexander (2011) pinpoint to place as a combination of physical 

and social. Park (1925) and Jacobs (1961; 1984) to Thompson (1965), indicate the 

importance of the place in progress of creativity, innovation and industry 

agglomeration. Place and community are at the center of attention more than before. 

The economic life configures in real places - rather than the abstract place that Kelly 

debate- around real crowds of people. ñProviding the public with knowledge of times 

gone by and interpreting the importance of preserving the tangible and intangible 

witnesses of the past through sustainable practices is not only a pre-requisite for 

traditions and identitiesò (Jordan, 2011, p. 9). 

Identity is a word grows from a Latin word óidemô meaning óthe sameô. However, 

óidentityô as a concept was firstly derived from the work of Erik Erikson in the 1950s 

who was deeply influenced by Freudôs ótheory of structure and topography of 

personalityô in 1923. As the result of his analysis, identity is the source of meaning 

and experience of people. Descartesô famous dictum has a great stress on identity: ñI 

think therefore I amò. This expression highlights that the individual identity is 

someone existing, capable of thinking and gaining knowledge (Calhoun, 1994). 

Identity is a complex and ambiguous concept with different approaches in every 

discipline and context. Basically, óidentityô has a double-sense. It can be taken into 

account in the sense of both social attributes and the individualôs self-esteem that are 

bounded up (Fearon, 1999). It carries the past, historical values, and society 

experiences. It also depends on the individual experiences and memories. According 

to the established theories, identity is the product of individual and specific social 

foci or life spheres interaction. Since the experiences for every individual is different, 

the interaction shapes differently and so the identities are developed distinct for 

everyone (Bothma, 2011). Identity is a social science and behavioral research key 

indicator which describes both individual and group behavior (Bothma et al, 2015). 

In his theory of identity, Erikson mentions the difficulty of understanding identity 

since it is ña process 'located' in the core of the individual and yet also in the core of 
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his communal cultureò (Gleason, 1983, p. 914).This process establishes both 

individual identity and social identity. 

Worthington (2011) questions city identity and place definition. He pinpoints that 

identity is the characteristic of the place, which makes it memorable. According to 

him, identity is virtual and physical connectivity. Actually, there is no specific 

definition for identity. How people use and experience the city forms identity.  ñFor 

each city to find its authentic and distinctive identity in a placeless world, where the 

same brands occur on every high street, is the challengeò (The Academy of 

Urbanism, 2011, p. 72). Identity is the result of the events happening through time, 

which fashion place making. Peopleôs identification of the place can measure the 

quality of the city. Accessibility increase and technology are the items that change 

peopleôs perception of the city, promote vibrancy and differentiation and incline the 

city to success. Successful cities are those with diversity in use and places that 

increase participation. These cities have paradoxes that work together in a system. 

Worthington (2011) defines identity as a meaning that evey individual gives to that 

place or object. It is a combination of physical and social culture; experiences and 

events, and depends on whose eye it is described. In the world that is moving toward 

homogenization, what makes the city special are the continuity of the city character, 

local culture and tradition. Thus, identity is intimately the characteristic of the place 

(Worthington, 2011).  

Place identity was defined as a product shaped by a communityôs personal identity 

and the experience that they build based on the physical and symbolic characteristics 

of the places that they live in (Giuliani, 2002). Çöl (1998) emphasizes that every 

place holds its own specific identity and meaning which is different in every aspect. 

In this vein, there is no specific definition for identity. For Worthington (2011) 

identity is the meaning that every individual gives to that place or object. It is a 

combination of physical and social culture, experiences, and events. Place identity is 

grounded in self-identity, beliefs, feelings, preferences, demands, and aims of every 

individual to that place (Kyle et al, 2004; Pretty et al, 2003), as well as how it is 

perceived (Worthington, 2011). Place and identity are connected with the people who 

interact, experience, perceive, and give meaning to it (Norsidah, 2012).  Identity is 

ñpeople's concepts of who they are, of what sort of people they are, and how they 

relate to others" (Hogg & Abrams, 1988, p. 2). Place identity is made on specific 
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images, symbols, signs and symptoms, representations, narratives and shared 

experiences and meanings reinforce the promotion of the places. Likewise, it helps to 

the sense of place strengthening. The meanings attributed to a space by others via an 

elaborated study reveals the distinctive physical and spiritual qualities of the place 

and the individualsô sentiment (Massey, 1993). In this scope, place identity is a 

product or a framework conceived individually and collectively (DôAngelo, 2000).  

Landryôs culture-led focus moves beyond arts and culture, pushing to entrench 

creativity into the cultures of on-the-ground city building as urban development. The 

art of creative city making requires a city to cultivate its own ócreative ecologyô. 

Creative city-making is a planning approach that moves away from the technocratic 

and engineering paradigm towards a people-centredness. Creative city-making is 

ñincluding the connections between people and places, movement and urban form, 

nature and the built fabric, as well as the processes of building successful 

settlementsò (Landry, 2008, p. xli). 

Creative city is a challenge to set out a system to preserve the city identification. 

Every city can be lived, conceived and remembered in different ways, generate 

different views or different meanings, and so create a city with a different identity. 

The problem with the contemporary cities is that they are losing or have lost the 

factors of being different; they are homogenized. The better understanding of identity 

and culture can help strengthening the segmentation of city web. Cities with 

traditional architecture can use their traditional culture in attracting people. In this 

regard, sense of cohesion between the new structure and the traditional, the regional 

and local forces can play a crucial role. 

 Creative City and Culture  2.4

Culture as a driving resource: Culture is every human group possession; it includes 

language, attitudes and beliefs, values, habits, norms, behavior, feelings, values and 

objects that are transferred from one generation to another (Henslin, 2013). It plays 

as a key driver that keeps the connection among education, health, security, tourism, 

architecture, urban landscape, economy, and so forth (Stojanovic et al, 2012). City is 

a base that a culture can grow and mature where history, social interaction, and 

economy is embedded. In other words, a city is the expression and reflection of its 

peopleôs characteristic and culture (Borg and Russo, 2005). Landry (2008) 
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emphasizes that in the creative city procedure, ñCulture is an asset and a driving 

force in becoming a more imaginative cityò (p. 173). Landry (2008) also believes 

that an additional creative city popularity is due to an interest in culture. In order to 

guarantee the cultureôs life, it is necessary for each culture to employ its raw 

materials and resources to keep the quality of life of the community. Cities should 

provide cultural activities and events and preserve the cultural heritage to accelerate 

processes of urban growth (Bokova, 2016). However, people are the raw materials 

that should create new cultural events. Landry (2008) mentions that the creative city 

is basically developed by culture to help ñpeople to think plan and act with 

imagination in harnessing opportunities or solving seemingly intractable urban 

problemsò (p. xxi). It is easier in theory than practice because the city is a very 

complex organism.  However, the complexity should be hold on since it gives the 

city the necessary richness, identity, vitality, and health (Evans and Barton, 2015). In 

this sense, this study focuses on ñdrawing on all aspects of culture forces synergies 

with other disciplines and helps create new ideasò (Landry, 2008, p.176). Hence, the 

research also aims to identify cultural resources in any domain to rediscover the local 

potential and capacity. It tries to develop and turn them into value to brand the city 

and ask for more cultural activities and outsiders for investment. Today, the 

historical cities and their local identity, and cultural heritage are threatened by big 

investments and revitalization projects. Thereby, a creative sustainable approch is 

required to monitor the change. Therefore, todayôs serious concern is to preserve the 

existing cultural resources.   

Landry (2000) explains cultural resources as ñthe raw material of the city and its 

value baseò (P. 7) for the creative city process set-out. Cultural resources are 

embodied in peoplesô skills, talents, ideas, and creativity. Cultural resources possess 

both material and spiritual assets (Krotscheck and Fend, 2014). In a creative city, 

cultural resources are also at the core of any policy making that are in an interactive 

interdisciplinary relationship with any public policy in any domain ranging from 

economic growth to social, education, architecture, design, services, graphic, 

education, health, tourism, and urban planning (Landry, 2008). Although, all these 

policies may help boost the economic condition, the ultimate goal should target 

cultural improvements.  
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Culture and creativity interaction: Creativity is defined as ña way of getting rid of 

rigid preconceptions and of opening ourselves up to complex phenomena which 

cannot always be dealt with in a strictly logical mannerò (Landry & Bianchini, 1995, 

p. 10). Based on creative city concept original view, the culture is the source of urban 

attraction. It is inspiring creativity and innovative ideas and correspondingly, 

innovative activities can enrich and enliven the culture (Landry, 2008). Creativity is 

an intelligent response to the dramatic changes of economy, social and cultural 

structure that was offered as an alternative solution to keep the continuity and 

maintenance of the culture (Stojanovic et al, 2012). Culture and creativity are two 

interrelated slippery concepts with ever-changing meanings and essence (Chua et al, 

2015; Landry, 2011). Different approaches and understandings of disciplines to these 

terms with their specific priorities aggravate the uncertainty of definitions, which are 

still changing onwards. Then as well, there will be a long-lasting dispute and 

controversy on the interplay of city, culture, and creativity. Yet, the complexity of 

the dialogues can keep the city sustainability and enrich the city belongings and 

potentials (Landry, 2011). In this sense, culture and creativity are considered as the 

crucial drivers of city policies and economic growth. They provide and support the 

required catalyst in the obsolete city areas and old warehouse for the creative 

regeneration (Scott, 2000). Therefore, they can help to upgrade context to attract 

investment and creative talent (Bayliss, 2007). Landry (2008), asserts that ñCreativity 

also helps to develop culture and identity because the innovations that it generates 

shape what a place becomesò (p.xxv). That is why Molotch (1996) calls the 

contemporary urbanization as convergence between commerce and aesthetics.  

The other remarkable issue is that the city, culture, and creativity unity has a far-

reaching impact on city life quality and vibrancy. This condition increases the cities 

competitiveness to draw creativity and diversity to different places in order to attract 

the investors and boost the city life quality (Landry, 2011). For both Landry (2008) 

and Florida (2002), the citiesô competition can draw in and catch investment and 

talent necessary for the city development (Mengi, 2017).         

Thus, culture and creativity play an important role in driving and developing the 

creative city (Bokova, 2016). There is a reciprocal relationship between culture and 

creativity; culture feeds the creativity and innovation and the cultural resources are 

the raw materials of creativity process. On contrary, creativity preserves and 
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improves culture. A successful creative city needs to develop equilibrium between 

production (creativity) and culture to proceed among other revivals (Scott, 2006).  

Events and activities help boosting the cultural tourism sector by drawing the skilled 

and curious people and fulfill their cultural requirements. Additionally, active 

tourists are important observers and knowledge collectors who have closer 

interaction with the local population and contribute to the creative and cultural 

tourism developments. The cultural cities establish networks of creative places, 

which can attract tourists or make them a center for tourist activities (Djukic and 

Vukmirovic, 2010). The primitive objective of this tourism is to develop economy 

and preserve the cultural heritage and values. This is a policy to provide an integrated 

and cohesive society (Stojanovic et al, 2012).  

The recent post-industrial strategy has been collapsed and today there is a policy 

towards consumption and making money out of culture. This interest is mainly due 

to the tendency of increasing competitiveness to cities globally, which is named 

creative city. It is a strategy made by policy makers to sell culture in virtue to 

responding the needs of growing population and the interest in consumption in the 

deindustrialization and economic loss atmosphere (Amin and Thrift, 2007).  

Cultural/creative industries and competitive nature of creative cities: In the 21
st
 

century, with the reduction of natural resources manufacturing industry and more 

demand for the economic growth, there is a considerable attention to culture as a 

main solution for the city survival. ñCulture is eminently a city industry, and more 

generally an urban phenomenonò (Borg & Russo, 2005, p. 19). Cultural activity 

historically addresses innovation and creativity to sustain the city. The positive Photo 

of the place has an intense impression on the place vibrancy; in this regard, a more 

dynamic cultural life has a bigger chance and opportunity to attract international 

companies and their mobile workforce (Landry, 2008). In this environment, people 

examine, participate, act, and create for deep understanding of the place and to spend 

time in recreational places. According to Scott (2001) in  contemporary cities there is 

convergence between culture and economy. Culture, is manifested in the form of 

commodified goods and services notably known as cultural product with both 

emotional and intellectual meaning (Scott, 2001). Commodified goods and services 

embody both symbolic and utilitarian functions. This symbolic side is even growing 

rapidly (Lash and Urry, 1994), helping the economic sector expansion today by 
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changing the city image. Thus, it is important to figure out how the cultural 

industries work and how to use the cultural resources of cities to get the best out of a 

cityôs potential (Landry, 2008) to preserve the existing cultural resources. It is due to 

the reason that the cities and their history, local identity, and cultural heritage are 

threatened by big investments and revitalization projects. Landry (2000) expresses 

the importance of cultural industries and cultural activities as follows: Cultural 

activity is a unique process through which it gains value, meaning, local 

distinctiveness, and impact. Since cultural activity process creates meaning, it 

changes and evolves the urban identity; however, inter-culturalism and social 

cohesion can deepen and overwhelm the meaning.  

óCultural industryô view essentially emphasizes the importance of culture for 

economic development. In this view, the term ócreative economicsô is rooted in the 

term ócreative industriesô, which also refers to ócultural industriesô. Following the 

financial and economic crisis in 2007-2008, creative economy and the concept of 

creative city emerged (Veselá and Klimová, 2014).  Landry (2008) believes that ñA 

further route to the creative city came from an interest in cultureé.With the decline 

of existing resource and manufacturing industry, culture was seen as a saviour for 

many cities in Europe and increasingly elsewhereò (p. 6).  

The intense complementary dialectic between culture and economy also is defined by 

Malcolm Miles: ñculture represents and reconstructs the economy while the economy 

reconstructs and represents culture dialecticallyò (Miles, 2007, p. 111). The 

intersection of the both draws the attention towards ócreativityô and óculture-led 

developmentô, and the ócreative industriesô as alternatives replacing 

deindustrialization and to contribute to global outsourcing of cultural industry 

(Power and Allen, 2011). The investorsô target is to attract the creative class for new 

and creative events, improve culture, generate identity and sell it to serve the 

economic interests of the city (Carta, 2008). In other words, creative cities compete 

to gain accumulation systems; to attract capital and creativity to increase differences 

(Aslanoĵlu, 1998). Employing cultural industry competitions can provide job 

opportunities and help for cultural tourism. Advanced capitalist societies expand the 

integrated old and new production by transforming the portions of the city and latent 

symbolic content (Zukin, 1995).  
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Cultural industry can be acknowledged through applying new knowledge and 

technology; emphasizing that  gathering various cultural crossovers help to construct 

new ideas (Landry and Bianchini, 1995). It is a move through traditional arts to an 

art, design, and consumption interaction stage (Miles, 2007) and city is the óplaceô 

where cultural industry policies for creative city can occur and a field that reunites 

culture and economy for global cultural plurality (Scott, 2001). Cities demand for the 

uniqueness, distinctiveness, and high quality of products to proceed in attracting the 

sources of the authentic and capital. It is contradictory to the recently globalized 

homogenization and imitations; the competitive rivalry characteristic of the 

contemporary cities enables the cities to survive and sustain considerably (Molotch, 

1996). In this regard, Jensen (2005) offers place branding as an intelligent strategy 

for competition among cities. Capitalist cities are established with commercial 

values; however, there are some cases of the 19
th
 century in which art is the part of 

city policies; Chicago for example combined industrial and commercial issues with 

innovative architectural activities. 

Cultural industry (namely creative economy) has 13 subcategories including art and 

antiques markets, crafts, design, architecture, , music, film, television and radio, 

advertising, leisure software and games, the performing arts, and literature and 

publishing (Andres and Round, 2015). Scott (2001) classifies cultural industry in a 

more elaborate definition as media (representing film, television, music, publishing) 

fashion-intensive consumer goods sectors (representing clothing, furniture, jewelry, 

toys and sporting goods, perfume manufacture), services (like advertising, tourist 

facilities, or places of entertainment), and creative professions (architecture, graphic 

arts, or web-page design). Unlike Myerscoughôs attitude who believes that cultural 

industry is achieved where the original art is applied (Rodgers, 1989). Additionally, 

Charles Landry and Franco Bianchini insert arts, events and festivals, and cultural 

tourism to the cultural industry; for them cultural industry can be a solution for 

desindustralization and social problems; turning the old industrial societies to 

advanced capital societies (Landry and Bianchini, 1995) in which mass and elite 

cultural production, distrubution, and consumption is in progress (Jowell, 2005).  

Creativity and cultural participation: Peopleôs contribution in decision-making 

process plays an important role in producing quality products that fulfill their 

demands and needs. Participation is an issue, which serves to gather every creative 
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city category together. Community participation is an essential phase of creative 

citymaking, and is also a fundamental creative strength in the planning process 

(Miller, 2016). Community participation does not end as the plan is conducted. It is 

important to make sure that the communities and the local people will have the 

opportunity to live, work, cooperate in the future projects. Madden (2001) writes, 

ñThe sooner the community becomes involved in the planning process the better--

ideally before any planning has been doneò (p. 1).  In this view, the poor condition of 

the city is not only related to the money issues; again, Madden argues that it is 

because a wrong concept is going on. For her, too much money can also discourage 

creativity, since the luxury places only address special people not the whole 

community who are the main users of the city and know the environment the best. 

Thus, creative city should not be simply considered just in terms of economics. In 

order to develop a creative place it is imperative to have a strong sense of community 

and identity (Madden, 2001).  

Accordingly, Florida asserts, ñall human beings are creative and all are potentially 

members of the Creative Classò (Florida, 2005, p. 35); while Landry argues that 

ñinnovative places ride the paradox of being intensely local and intensely globalò 

(Landry, 2000, p. xxiv). In a similar view, Bacon (1967) writes that the city is the art 

of its people. True participation shapes when people and the designer develop the 

process of building a city into a work of art (Bacon, 1967). According to Landry 

(2008), the creative city is a cultural procedure, which preserves the present identity 

and develops new and changing conditions via participation. In this line, there is a 

rise in the detection of creative spectacles and tourism participation in creative 

activities. There will be a shift to the creativity and cultural and creative spaces of 

active participation in the context. Landry (2008), also believes that The creative city 

is a holistic and complex approach, a creative intervention that tries to preserve the 

old and develop it in terms of new product both for residents and universal 

audiences. In these views, it is obvious that participation and collaboration are 

intense drivers of a creative city, which considerably reflects the characteristics and 

the talent of its people. In this sense, the bond between people and place is central to 

the creative city (Evans and Barton, 2015). However, it is not only the requirement of 

making relationship between people and the places, it is also necessary to make 

interaction among people in places (Schneekloth and Shibley, 1995). Cooke (1992) 
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emphasizes the importance of culture on promoting the image, attraction, and 

economy of the city.  

Thus, the past becomes a possible modified future that develops cultural industry to 

contribute to the city economy advancement. The city requires urban fabric and 

cultural infrastructure as assets to help developing the cultural industry. However, 

there should be an open-dialogue among the pieces of cultural and innovative 

products network.  In this vein, art and culture are regarded as ónew industryô and 

economic engine (Cooke and Lazzeretti, 2008). 

In this thesis, there is a cultural approach integrated with social participation to each 

practical domain especially in social and architectural domains. It is a movement to 

an image transformation and development of cultural industry with the focus on 

Büyükada Island for social cohesion or economic advantage. For instance, by 

enriching the existing style, design, resource, event, history, and so forth it is 

possible to brand the city. 

Cultural heritage as a driver of creative city: In the book óCities in civilization: 

culture, innovation and urban orderô, Hall (1998) argues that the cities are 

responsible to preserve and promote the cultural heritage and historical landscape for 

an innovative and compassionate milieu. Cultural heritage is the means of connection 

to the past and collective memories which represents our sense of being that helps to 

enrich future (Landry, 2008). ñCultural heritage is the sum of our past creativities 

and the results of creativity is what keep society going and moving forward. Each 

aspect of our culture ï language, law, theories, values, knowledgeò (Landry, 2008, p. 

6).   

Being only creative, only functional, or only historical is very boring and a city 

should handle all the three. Talent, tolerance, and economy are not the only concerns 

of a creative community. The importance of cultural heritage and built environment 

for a creative city is very important. In the example of Silicon Valley, although the 

city is fueled with series of engineering and talented fields, it is still a messy 

marketplace and business-oriented place and the physical environment is unpleasing 

and soulless. While San Francisco a city nearby with a heartwarming and more 

pleasant atmosphere and built environment attracts the richest entrepreneurs. It offers 
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a multi-cultural community, a dynamic diverse environment full of visual simulation, 

and a place of entertainment and socializing (Landry, 2015). 

In the architectural scale, cultural heritage involves buildings, symbols, services, and 

artistic activities. In the urban scale, it accommodates historical, services, and artistic 

heritage consisting design, architecture, built environment, parks, and landmarks that 

certainly includes traditions, rituals and festivals, believes, quality of life, art 

activities, animation and tourism, habits, language, entertainment and hobbies, and 

food to represent distinctiveness and specialness of a location (Maistrou, 2013). 

Culture determines places and creativity shapes its life. Creativity is the lifeblood. 

The particularly interesting thing is the sense of city life, is the air, oxygen, a sense 

heritage and creativity. Landry (2000) asserts that heritage and creativity are the 

mostly required means of a creative city; however, creativity is an ongoing and 

renewable resource and heritage is a non-renewable resource that needs protection.  

Creative architecture as a cultural product: Architecture is both science and art that 

initially targets to produce and shape space (Amirshekari and Pourmand, 2014). In 

other words, architecture is the manifestation of a community culture shaping over 

time. Architecture is about how and to what conditions to build a building that does 

not inclusively related to construction materials, it should also respond to the 

spiritual and non-material human needs (Parhizgar, 2003). Respectively, the 

relationship between culture and architecture is expressed briefly as shown in 

Table  2.1. 

Table  2.1 : Relationship between culture and architecture (Shayan, 2011). 

Culture and 

Architecture 

Architecture Definition Cultural 

Domain 

Practical  Defined as a product of the social interactions  Sociology 

Conceptual  Is a mentality artifact product Aesthetics  

Practical and 

conceptual 

Develops by the human needs and also affects the 

human actions 

Anthropology  

Perceptual  It is an approach produced by the spiritual trend to 

the built environment   

Psychology 

 

According to Diba, there are a couple of factors that influence the formation and the 

quality of the architectural spaces such as the material features, environmental 
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aspects including climate, natural and artificial environment, functional aspects, and 

cultural aspects. However, the historical issues, time, environmental, and cultural 

aspects surpass the other mentioned factors (Diba, 1999). 

Architecture is a part of identity that has an inseparable bond with the visual, 

physical, cultural, regional, and spiritual dimensions of identity (Amirshekari and 

Pourmand, 2014). In this vein, architecture is considered as an illustration and visual 

expression of a culture, life style and social behavior. The specific rules of every 

architecture and signs of culture and believes of every nation and community can be 

traced and elaborated through studying the historical buildings (Ettehad et al, 2014). 

Nonetheless, this is not that easy as imagined; and it is because of changing nature of 

identity. The shifting conditions, needs and attitudes of a society for a new life style 

demands serious changes in architecture. The architectural change triggers identity, 

culture, demography, and other areas of life. However, every identity is distinct but 

overlapped and interrelated with each other. This makes understanding and 

perception of identity much more complicated (Ahuja et al, 2017). 

Art and architecture are remarkable representation and consideration of every nation 

and culture. They carry the facts, believes, thoughts, traditions, and originality of 

every community. So, architecture is considered as an original art that reflects 

ingenuity, skill, and creative spirit, culture, values and potential of behavior patterns 

of society, which are latent in the signs of art and structures of the buildings. It is 

possible to trace the signs of every period culture and identity in the buildings. 

However, considering the bond between architecture, culture, and identity is a very 

hard and complicated job.  In this regard, this part of the dissertation draws attention 

to the issues, which trigger architecture, identity, and culture as following: What are 

the specific characteristics of Büyükada architecture? How does this architecture 

possess and reflect the identity of Büyükada? To this end, there is primitively a 

descriptive look at the concept of identity and its effects on architecture. The process 

of changing architecture indicates the changing identity, culture, habits, and therefore 

demography of Büyükada. The study of architecture contributes in understanding the 

changing identity context and identity threatening matters of Büyükada during the 

history. 

Culture and architecture relationship initially shapes in a space as their commonly 

possessed area.  Both space and culture own a social construction that shapes in a 
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course of shaping identity and individualsô perception of themselves. Space has an 

imperative role in cultural change establishment as the likely social actions and 

behavioral patterns within a specific space echoes the specific cultural values. This 

description refers to a mental space configuration that impacts on and inspires a 

perceptual concrete and physical space. The configuration of subjective and objective 

space actions within a mixed continuous form is known as architecture. Offering 

culture and architecture relationship, mainly in the psychological domain, illuminates 

the inclusive need of the human to care about the built environment (Ettehad et al, 

2014). Considering this view, culture is the result of human and the built 

environment relationship that indicates two categories: 

a) Standardized actions and behaviors, opinions, and emotional state, 

b) Products created by action and thinking way of individuals in a certain society 

(Shayan, 2011). 

In this regard, it can impress the architectural formation process as following: 

a) Through characterizing the behavioral rules and actions, 

b) Through transforming memories, opinions and physical signs into the meaningful 

symbols, models, archetypes and metaphors in the architectural space (Shayan, 

2011). 

Every society is a specific ideologically managing system with determined objectives 

and aspirations. The crucial impact of the culture on a society develops the ideas to 

present the physical forms; architecture, however; contributes to the process of this 

transformation. Thus, architecture can be employed as a means to measure the 

culture of a society (Ettehad et al, 2014). Hollein (1968) describes architecture as a 

medium of communication.  Grutter (1996) in his book óaesthetics in architectureô 

affirms that any building in a society reflects the architectural culture in a society.  

Architectural culture is the outward form shaped specifically to fulfill the opinion of 

the society, thus, it would be considered as an index to measure the culture. In this 

context, Hollein (1968) in his article óEverything is architectureô published in óBauô 

journal argues that architecture is beyond just a concrete building. He emphasizes 

that it is both physical and psychological as an expansion of the manôs body and 

mind. It is considered as a spiritual practice embodied in the buildings, so that every 

building can reflect the cultural attitude of every society. Tracing the reflection of 
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cultural features in the formation of artworks and architectural spaces is not that 

easy, since sometimes the cultural impact is not obvious and concrete. It is because 

that the cultural symbols do not have the same impact on different architectural 

works. However, it can be understood by tracing the humanôs perception of the world 

in the past and future, identity and social beliefs elaboration throughout the history 

(Diba, 1999). 

Culture possesses rules, values, asset, etc. of a community as well as material aspects 

referring to the constructions and buildings. Literally, buildings grow through the 

culture of a society, since both nurture and develop by the values, beliefs, etc. Thus, 

reading the buildings is like understanding the realm of the culture. In this sense, the 

people, their beliefs and culture, and their social characteristics can be acknowledged 

(Parhizgar, 2003). The significant actors who change the domains of the architectural 

attitudes are the matter of culture and creativity. In every culture, when the previous 

methods for improving the economy and quality of life fail, the societyôs attempts to 

set out a new way with a new concept which is encouraging creativity. Nonetheless, 

the new is not actually independent of the past, it is rooted in the past, which pursues 

the ancient laws and attitudes, and in some cases, and it is the revitalization of the 

past. So far, it is understood that culture has a direct influence on architecture; thus, 

any change made to the culture affects the architectural mentality and attitude; 

thereby new ideas and inspirations create architectural revolution. This fact 

highlights the intersection between culture and architecture (Diba, 1999). Along 

these lines, it is obvious that the typical architecture of each society is established by 

its own peculiar culture. Furthermore, the architecture of every society is the 

reflection and image of its culture that can actually work as a tool to measure the 

cultural success of every nation (Ettehad et al, 2014). 

Cultures own many different manifestations but still with deep similarities and 

common inner contents. The elaborated study of each culture shows that the 

similarities of the common beliefs, ethos, aspirations, and behaviors can be tracked in 

every field of literature, architecture, art, graphic, and so forth. The immaterial 

concept of mentality, metaphors, ambiguities, and ironies permeated into the culture 

emerge in the material concept of art and architecture. In this vein, architecture has a 

profound influence on culture (Ettehad et al, 2014). A new form, space, and style 
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indicate new civilization, new attitude, new policies, yet developed and established 

on former ideas and latent symptoms that create a new meaning (Grutter, 1996). 

In this sense, architecture needs a precise consideration since it is a content of 

cultural product, and urban landscape is one of the main outputs of architecture and 

design (Hutton, 2000). In this process, regeneration through the public participation 

can help urban landscape to increase in value and consequently attract more capital 

and job opportunities (Kearns and Philo, 1993). As a result of the regeneration, the 

part of heritage product enters into a new processing and intertwined circle that 

begins to enact like a symbolic production and consumption different from its 

previous and traditional heritage (Urry, 1995). 

In planning successful creative city policies, the social and cultural scales as well as 

the creative ideas, created architecture and physical changes need special 

consideration.  The most turning points of the policies are to avoid the urban 

deformation, cultural identity and urban memory loss. Because, the new images 

inserted into the city may distract the city from its inherent identity.  

Impressive works of architecture act like important landmarks. They make the city 

spaces definable and contribute to develop the urban policies, like Custom House 

Tower that marks the lower end of State Street and the waterfront (Lynch, 1960). 

These are spaces of opportunities for the architects to practice, experience, compete, 

and show off their creativity and talent for more attraction. Technology and technical 

knowledge can support their design and imagination (Görgülü, 2007). The buildings 

designed with such delicacy and nicety practically do not bear important problems, 

and aesthetically they are attractive. In this vein, they can be considered as an image 

and symbol in the city. Moreover, the construction and new architecture in Büyükada 

Island faces various restrictions and needs elegant approaches. Thus, the historical 

context with magnificent buildings needs serious preservation. For a creative context, 

these buildings only lack dynamic and revitalization anchor. In this sense, a delicate 

approach to the restoration and functional change of the buildings for serving the 

current needs and longer life space of the buildings can make sense. Still, it is 

important to sustain the place identity and the cultural heritage. For the creative 

approach, the tender changes of the interior and the ingenious functional 

transformation is essential.  
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- The integration of the public areas for the cultural and social activities and 

preservation of the historical monuments and local identity in a place that a 

shared experience can be developed for future sustainable creativity.  

- The historical context and cultural heritage are the references that should be 

preserved for the ongoing creativity. 

- The restoration and preservation of the historical buildings are necessary for 

attracting tourist and capital increase.  

- It may identify a specific path for the daily visitors who may disturb the daily life 

of the local settlements.  

- It is assumed to discover and design potential public benchmarks for daily social 

interaction of the islanders.  

- Creating entertainment places for the day and night activities can be helpful.  

However, the changes for the new interest, dynamism, and vitality should not disrupt 

the whole identity and form of the buildings. The construction is employed with 

special consideration of the space spirit and potential identity. The important issue is 

to make a striking element and symbol out of the place or the building that works as 

a new turning point to gather population and prepare the place for a reconstruction 

and getting new meaning via the new vitality, mobility, and dynamism. Therefore, 

architects and urban planners have a very specific role and responsibility. Besides, 

the space provides a competitive context for the architectsô show off and creativity.  

There would be a sustainable platform of a production and consumption of the 

image. In other words, a market of creative products with a high information 

interaction can develop the employment opportunities and compete with the other 

brands in terms of creating image and gaining the previous reputation and livability. 

 Creative Decision-Making and Cultural -led Approach in This Study 2.5

This part of the study considers the organization and management as empowering 

individuals and companies; converting theory to practice; emphasizing partnership 

and rethinking the guidelines and motivations scope (Landry, 2008). Art and culture 

include identity, education, diversity, social cohesion, well-being, quality of life, and 

expression. Besides, culture-led proponents claim that government actions are 



47 

primary and essential for a creative city (Smith and Warfield, 2007). In virtue to 

trace both cultural and economic benefits of the creative island, the thesis hires a 

culture-led approach by highlighting the role of culture and peopleôs collaboration in 

each level. However, it also underlines the role of both creative governance and 

direct support for a more holistic research.  

In this concern, the creative and shared decision-making is prepared using different 

ideas, skills, expertise, and information (culture-led approach). It is in relationship 

with vertical levels of government (local, provincial and federal) and horizontal 

ministries (planning, culture, engineering, etc.); as such, public and private charities 

and nonprofit organizations (econ-led approach) to facilitate creative industry 

growth, attract the creative talent, and promote cultural identity (Smith and Warfield, 

2008). Thus, the subsequent step is to put all the creative governance required into 

practice.  

From the culture-led viewpoint, creative governance often includes creative decision-

making. Sandercock (2005) and Dang (2005) claim that the designers should play as 

a connection between government and community; they are the ócoordinatorô of 

pleasant places for different informal plans, ideas, and expressions. Creative 

governance also may define different local knowledge sources (Cooke and 

Lazzeretti, 2008). Duxbury (2004) claims that application of creative city ñideas and 

strategies in a community is an art, based on thick knowledge of, and sensitivity to, 

the complexity of a communityôs cultural ecosystem, and the broader contexts in 

which it operatesò (p. 3). 

According to culture-led creative governance of Canada: 1) Theorists suggest that the 

government has a responsibility to the various identities, ethics, and desires of the 

populace for a creative society, and 2) creativity is highly concerned with identity, 

local experience and culture rather than cultural industry products (Smith and 

Warfield, 2008). As a solution in a city may not be the same in another city. 

Culture-led view also indicates that creativity is the initial methodology of the artist 

and thus a creative city is where many artists live. Understandably, sustaining 

creativity, direct support for artists, their consideration of artistic work and arts 

organizations is an essential strategy. Implicit in these strategies are historical 

culture-led values, as previously mentioned, in which creativity is related to identity, 
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arts, culture, rights to expression, and actions and productions that are oriented 

towards social well being and not primarily to market demands. 

Considering a culture-led approach of decision-making, the thesis gets into the local 

solutions and practical application via collaboration among the people, planners, and 

governance in Büyükada Island for a long-term creativity. Thus, in a practical level, 

it is suggested to develop an office of cultural affairs with a comprehensive website 

accessibility, which defines the island cultural domains and offers opportunities, 

funds, and awarding programs to assimilate the artists and skilled professionals to 

Büyükada. This cultural office is not only restricted to the culture planners. It has a 

big network to the library and the higher administrative authorities like the district 

governor, Mayor, Council, and Maden and Nizam districts reeves, citizen 

involvement mainly for the cultural interests and development. This is the activity, 

which highlights the importance of art and culture in the daily life of the islanders. 

This office can be an extended model of the cultural association currently located in 

¢ēnar Street. Diverse competition programs, festivals, concerts, carnivals, and so 

forth reported via this  The suggestion also can enliven the abandoned buildings by 

offering them as a reward of three years of staying just for the artistic award winners. 

Using them as studios of art and culture and places of learning and teaching is a way 

to fit the island. Tournament to select the best writers of the world and within Turkey 

can revitalize the Literature background of the island. Competitions and workshops 

can be held including arts of mosaic and sculpture, architectural designs, ecological 

suggestment, etc. which are also related to the ancient history and reputation of the 

island.  

 Examples to Creative City Projects 2.6

Reddy (2011) mentions that successful creative cities and towns are those that have 

properties and qualities specifically belonging to them. Despite being complex in 

design, their patterns are legible. They are evolved and shaped incrementally based 

on demands. These cities are often the best examples of regional identity in 

urbanism, with finite variations from country to country and region to region. They 

are the cumulative entities. They express the community values that define a setting 

where people can live together. Thus, the inhabitants are responsible to guide a 

cohesion design of the cities in appropriate fashion.  
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Blach (2011) debates to document comparative experiences in successful creative 

cities. He compares three notable cities of Amsterdam, Barcelona, and Berlin for 

their achievement in developing and producing successful creative places. The 

contemporary plan of Amsterdam uniquely identifies Dutch characteristic and in 

relationship with its long urban planning tradition. Dutch traditional urban planning 

invites local community contribution. Squatters and artistic communities as 

regeneration pioneers help to create locations and activities in order to bring life to 

the city and waterfront.  Distinctive character of Barcelona personalized by the work 

of Antoni Gaudi reinforces civic pride and sense of place. It is a dense city with 

multidimensional activities. The master plan of Berlin to refurbish the historic core 

and reconnect people with green spaces helps to create a city with immense style and 

appeal. All the three cities show the need for place identity and distinctiveness 

strongly related to physical and cultural attributes of the urban form and context in 

their different ways. These examples demonstrate that great cities do not just happen 

ï they are made in a framework. Within this framework, the enduring principles of 

urbanism flow, and renewal and regeneration are developed.  

Rudlin (2011) compares the three successful creative quarters; Grainger Town in 

Newcastle, Soho in London, and Temple Bar in Dublin and claims that quarter is 

different from neighborhood. Unlike neighborhood, in a quater one can do activities 

that may not want others see. It is where you can be yourself and gain freedom; 

whereas  in a neighborhood social activities are coducted. Soho is a quarter entwisted 

with bohemian behavior. It is realized as a fashion industry where social interactions 

form elegantly. It is the home of art, but mostly considered as a center of gay 

community and sex. All these aspects attract tourists to this quarter. Accidently 

shaped Temple Bar holds different communities with different cultures now. Art and 

industry blossom from the heart of it. It is the result of a campaign that resisted 

against the demolish of the area for a bus station. This campaign to save the area 

gained official support and gave birth to the culture-led regeneration of the area. Its 

regeneration has been monitored by the public sector and the impetus was to find 

new functions for its stock of buildings. Other regeneration activities for new 

apartments, offices and leisure uses to the area made it more and more livable. These 

three creative quarters have become central to the economic revival of their host 

cities. In 1990s, by the time industry and manufacturing stopped, innovation and 



50 

creativity of these quarters revived the economic success and growth of their host 

cities. Their initiative role is to attract creative class to the city who will make a 

difference in the future with new ideas. In creative quarters, chaos and massiveness 

are factors that bring the creative people care where new ideas emerge. The 

renovation and reuse of the city quarters helps to run the engine of the life dynamic 

which draws attention to sustainability. Sustainability addresses the environment and 

the spiritual vitality of people to accentuate the developing of the buildings which are 

loyal to their time and place. It indwells the area and the buildings with reverence to 

experiment of the place and contributes to the development of the area. 

Taylor and Alexander (2011) examine the three cities of London, South Bank, and 

the NewcastleGateshead. They are the result of pass from industrial to post-

industrial. The removal of motorcars with pedestrians have made the cities much 

humanitarian. As the second result the changes have provided cities free of carbon 

and toxic particles. These projects indicate that such subtle changes can help for the 

sustainability and creativity of the cities, as they make more connectivity between 

people and place. Gidden (1991) remarks that tradition does not disappear and it just 

develops and appears everywhere. Cultures, their traditions, their symbols and their 

role in social cohesion do not return to the past and are open to self-criticism. 

Traditional urban form has a relationship with its community and gain form through 

time. Climate, resources, local conditions, the way of life of the people, and the 

people identity consequently develop city form. For the future, the cities and towns 

which appreciate their urban cores and traditional cultures while promoting 

sustainable social, political and physical interventions and extensions are the ones 

most likely to succeed. 

Considering the two critical attitudes of cultural-led and the successful examples of 

the creative cities, the study develops some main dimensions and sub-dimensions for 

a creative city development in the context of Büyükada. It mainly accentuates 

people, place, and identity as the creative city indexes. However, it also underlines 

the role of some sub-dimensions that as follows: participation of the creative 

community of local Greeks, the transparency of the social activities, and a network of 

associations that are in an incremental relationship with each other. 
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 THE CASE OF BÜYÜKADA  3. 

This part of the study helps to light up a way for future possible preferences and 

interventions in Büyükada Island. Büyükada, which means óbig islandô in Turkish, is 

a historical and touristic island known as the city center among the 9 islands of 

Istanbul. The surface area of the island is 538.63 hectare (1/5000 Scale of The 

Islands Preservation Master Plan Report, 2010) with the estimated population of 

7355 people in 2015 (Ulusoy et al., 2013). Figure  3.1 shows the geographical 

position of the Prince Islands. 

 

Figure  3.1 : Istanbul Prince Islandsô location. 

 Geography, Climate, Flora and Fauna 3.1

The Prince Islands are located in the northeast of the Marmara Sea and in the 

southeast of Istanbul. The Prince Islands consist of four large, five smaller islands, 

and two rocks between Anatolia and the coast. They are with different sizes 

distinguished by Greek names representing some peculiarity of each (Allom, 1839). 

The four large islands, which have been settled respectively, are Kēnalēada (Proti), 

Burgazada (Antigoni), Heybeliada (Halki), B¿y¿kada (Beyadasē, Prinkipo). 

Kaĸēkadasē (Pitta or Pita), Sedefada (Terevintos), Tavĸanadasē (Miyandros), Yassēada 

(Plati) and Sivriada (Oxis) are the other five islands, which have no residents. The 

rocks are named Feneradasē and Vordonosadasē (Gülen, 1982). Vordonosadasē - 

Vordonosi or sunken island once had been the site of a Byzantine monastery, 

established in the second half of the ninth century by the patriarch Photius. It is 
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supposed to be sunken in the great Istanbul earthquake that happened in 1010  

(Beyde, 2017). 

During the history, the islands are given different names. In the antique period, 

Allom (1839) -an English architect, artist, and topographical- established the name of 

óDemonescaô or óSoul Islesô for the islands and in the time of the Byzantine period as 

óPapadonisiaô or ópriests islandsô because of the monks living in the island; also 

known as óGiant Islandsô or óDev Islandsô for Greek. Aristotle calls the islands as 

óHalkedon (Kadēkºy) Islandsô. The Greek philosopher Artemidoros names them are 

óPitiusaô which means ópineô; the Roman scholar Plinius selected the name; 

óPropontidasô (Sea of Marmara) Islands; (Tuĵlacē, 1995). Hammer, a historian; 

named óLes iles des Sainô, which means óSaints Islandsô or óEvliya Islandsô. In 

Ottoman era óKēzēladalarēô (Red Islands) (Behramoĵlu, 2009) was mostly common 

due to the red soil of the island, which is widespread in the Mediterranean climate 

(Gülen, 1982; Gökçen, 1993). Erdenen (1962) refers to óRing Islandsô because of the 

islandsô scattered shapes. Nonetheless, frequently used names are óPrince Islandsô 

(Les iles des Princes) and óThe Islands or Istanbul Islandsô.  

Allom (1839) explains that the islands were originally one mass shattered into pieces  

by sudden nature convulsion. As the result promontories and bays with the deep 

spaces were formed that the large ships of Admiral Duckworth's fleet could anchore 

with safety there. The water of The Islands is purer than the air and the fish is found 

in various kinds. 

The topography of the islands rises gradually towards southeast of Kocaeli peninsula. 

The islands consist of hills of various heights. Büyükada with four tops of Yüce (Aya 

Yorgi - Ayios Yeorios): 202 m, Christ (Hristos): 163 m, Tepekoy (Nevruz): 150 m, 

Avcē: 145 m; Heybeli with four peaks of Deĵirmen: 136 m, Kºy 128 m, Makarios 98 

m, Ümit 85 m; Burgazadasē with Bayrak (Hristos) Hill: 170 m; Kēnalēada with three 

the hills of ¢ēnar: 115 m, Teĸvikiye: 115 m, and Manastēr: 93 m.  

Büyükada is the largest inhabited island located at the center of the Prince Islands 

district. It has a high ridge in the north-south direction in terms of topography. The 

east and west slopes of this long ridge descend to the sea with an average slope of 30 

degrees. In the middle parts, this ridge descends to form a neck and divides the island 

into two equal parts of north and south (Marmara Takēm Adalarē Plan Araĸtērma 
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Raporu, 1987). Büyükada holds two specific hills of Yüce Hill in the South and Ķsa 

(Hristos) Hill in the North. The Northern coast of the island has a very slight slope. 

The wide settlement area is located on these slopes and in the alluvial coastal area as 

seen in Figure  3.2.   

 

Figure  3.2 : The view from the east of Büyükada- Sedefadasē at the front (Millas, 

2014). 

Büyükada has a distance of 2.2 km to Maltepe and Kartal and 4 km to Anatolian 

side. Heybeliada; located at 1250 meters distance to the Büyükada on the west. 

Burgazada, like the other islands, is located between Kēnalēada and Heybeliada in the 

northeast of the Marmara Sea. The distance of Büyükada to Burgazada is 650 meters. 

Among the four major islands, Kēnalēada has the closest distance to Istanbul and is 

situated in the westward (Kabaoĵlu, 2012).  

The climate of the islands is almost the same as Istanbul that shows slight difference 

due to the location. The temperature is higher for a few degrees. The islands rarely 

witness snow in winter and there is less rainfall in summer than the other parts of 

Istanbul. Fog is hardly distinguished in the islands, which disperses so quickly. 

Autumn is usually hotter than spring. Spring does not last long more than a few 

months and actually, there is a sudden transition from spring to summer. The wind 

direction is usually the same as Istanbul, but the locations of the islands soften the 

effects of these winds. Aydos, Kayēĸ Mountain, Alemdaĵē, K¿­¿k and B¿y¿k 

¢amlēca hills on the opposite shore protect the other islands except Kēnalēada from 

the Poyraz wind. In winter, Karayel - the west wind - wind starts blowing with 

intervals from May onwards. West-karayel is the most threatening wind that causes 

storms in the islands. The frequently blowing Lodos wind in autumn, winter and 

spring warms the islands. In warmer seasons, the local wind breezes and cools the 

air. This climate and wind features makes the islands a beloved summer resort and 

resting place (Ulusoy et al., 2013). B¿y¿kadaôs geographical coordinates are spotted 

in Figure  3.3. 
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Figure  3.3 : Büyükada: 40° 51' 6.3252'' N, 29° 7' 20.0568'' E.  

The majority of the Mediterranean islands are biodiversity hot areas which have 

accommodated plant species such as endemism, and contribute to developmental 

diversity (Blondel and Aronson, 1999). Evans (1977) claimed that isolation has 

profound impacts on biota and at the same time it had reflective effects on the 

culture. 

Büyükada has a very specific floral area; the forests are fully covered with red pines 

known as coniferous forests (Pinus brutia Ten.) that own shallow soil. Maquis 

vegetation and pines dominate the nature of the islands. Maquis is the typical 

vegetation of the Mediterranean climate, which bloom in spring with multiple 

colorful flowers and pleasant scents. Taĸmeĸesi, S¿p¿rge ¢alēsē, Sakēz, Kocayemiĸ, 

Katērtērnaĵē, Mersin, Bodur, Ardē­, Laden and Wild Olive, Thyme, Lavender, Sage, 

Oleander are among the common species in the islands. In the circumstances of 

monasteries and cemeteries there are Cypress trees; on the roads there are Acacia and 

Linden; and in the gardens various ornamental and fruit trees can be noticed. One of 

the characteristic plants of the islands is mimosa. Likewise, the Roses, Sunflowers, 

Petunias, Tulips and Hyacinths, Glances, white yellow Pompon Roses, Hydrangeas 

and Chrysanthemums are famous in the islands. There are no hunting animals and 

rabbits on the inhabited islands anymore. The region is rich in bird as Seagulls, 

Crows, Cormorants, Finch, Sparrow, Scarlet (narbulbülü), Rock Dove, Starling, 

Magpie, and Goldfinch. During the history, in the 1950s fishery was the primary job 

of the islanders that caused the rapid depletion of many fish species especially after 

1970s (Ulusoy et al., 2013). 

The distance of the islands to Istanbul city, the climate, and landscape characteristics 

all have created special situation with considerable privileges for the islands. They 
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are inseparable parts of the city and at the same time owing to these features, they 

can act and develop arbitrarily and independently. An engraving map of Istanbul and 

its islands sketched by Thomas Allom is shown in Figure  3.4. 

 

Figure  3.4 : Engraving map of Istanbul and the Prince Islands (Allom, 1839). 

 Historical Settlement of Büyükada 3.2

There are three settlement areas detected in Büyükada: Karye-i Karye, Karye-i 

Rumiyan, and Karye-i Sherifiyan. The development of each period is explained 

shortly in this section. Karye-i Karye located in the present mining area, Karye-i 

Rumiyan is in Kumsal area at northeastern front, Karye-i Serifiyan is the name given 

to the present Nizam area, in the northwestern part of the island (Zorer, 2005).  

In the 6th century, with the occupation of Büyükada by Emperor Justinian II, the 

primary construction of Byzantine Period was commenced (Güvenç, 2011). Probably 

the most important finding attributing to the antique period is 207 gold coins - related 

to the father of Alexander the Great, the king of Macedonia II, King Philip - found 

near the Greek Orthodox graveyard in Karacabey in 1930 (Tuĵlacē, 1995). The 

primitive settlement in the Prince Islands goes back to Byzantine period. The islandsô 

vernacular settlement was known as a place for exiles, refugees, or monks in that 

period (Kritovoulos, 1970). The very first architectural buildings in the island were 

religious sanctuaries like monasteries, dormitories, religious complexes, chapels, 

churches, cisterns and sacred constructions built for religious figures, prisoners, and 
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exiles (Güvenç, 2011). Thus, for seven centuries in Byzantine time, Büyükada just 

like other islands renowned for its countless tragic exile, prison, and tortures stories 

of princes, islanders, nobles, patriarchs, and emperors occurred in the giant 

monasteries of the islands. As a result of political and religious disputes in the 

Byzantine period, princesses, princes and clergy were sent to exile in Büyükada, and 

horrible tortures were made to them (Schlumberger, 2006). Millas (2014) has 

sketched the ancient settlements of the island with its previous name shown in 

Figure  3.5. 

 

Figure  3.5 : Büyükada settlement with their previous names (Millas, 2014). 
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The first serious settlement of Karye-i Karye formed in the early 13th century. It was 

a village in the eastern shore of the island, in Maden district, which used to be a 

fishermanôs village. The village contained a few farms, three castles, a citadel, and a 

seaport (Olivier, 1977; Tuĵlacē, 1995). Today, the monastery and church belonging 

to the village of Karye is still located in Karacabey Village (Aya Nikola), with the 

name of Agios Nikolaos Monastery and its Church (Zorer, 2005). Figure  3.6 shows 

the east coastline of the island in 1980s. 

 

Figure  3.6 : The island's only coastline: Aya Nikola, and the heaven gardens existing 

until 1980s (Gülersoy, 1997). 

In 1204, Duke Aleksios Apokavkos erected the castles in the northern part of the 

island and afterwards, in 1342 developed the citadel including three towers within 

the domains of Empress Iriniôs Convent locating towards the end of Selvili Hill, 

which sustained until 1880. Today, only the remnants of the citadel are saved. 

However, the residents of the Karye Village abandoned the area after the earthquake 

that went down the area. As the result, the church of Aya Nicola could not survive. 

Currently, the path going to this church is also named as sunken church way. All 

along the history, pirates, Crusaders and Latins repeatedly plundered the island. 

Hence, almost all the Byzantine buildings were destroyed (Tuĵlacē, 1995). In 

Büyükada Island, three fortresses were built during the Byzantine period. The first 

one is in Ayanikola. The second with no remnants that even its name has been 

forgotten was built in the Northern part by the seaside. The third is the place called 
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Kuyu (well) in Turkish (Garipaĵaoĵlu, 1998). The historical development of the 

islandôs settlement is defined in Figure  3.7. 

 

Figure  3.7 : The historical characteristic pattern of Büyükada (Babaoĵlu, 2016).  

In the 16th century as bubonic plague wiped out Istanbul, some privileged upper-

class families moved to the island as a place of sanctuary to be safe (Mamboury, 

1943). As Evliya Çelebi expresses that in 1641, Greek anglers inhabited the island 

(Kurĸun et al, 1996). A month and a half before Istanbul conquest by Fatih Sultan 

Mehmet, Baltaoglu S¿leyman Bey conquered Kēnalēada, Burgazada and Heybeliada. 

Nonetheless, Büyükada could resist for short time because of having a fort. After 

Turks coming, the islands had the chance to have peace and tranquility. Indigenous 

peoples started fishing and agriculture. The monks of the monasteries and churches 

continued their careers by increasing manuscript religious works (Güvenç, 2011). In 

the 18th century, the old settlement of the island was abandoned, and new settlement 

started in the North part (Garipaĵaoĵlu, 1998). Figure  3.8 shows a section of Kariye 

Kariye Village and Figure  3.9 indicates the location of it. 
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Figure  3.8 : Kariye Kariye (Millas, 2015). 

 

Figure  3.9 : Mamboury Büyükada map, ancient Kariye Village location (Akpēnar, 

1984). 
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The second phase of settlement with the name of Karye-i Rumiyan occurred in years 

between 1450s-1840s in Early Ottoman Period (Millas, 2014). As Ottoman occupied 

Istanbul, for a long, the island was untouched. The Greek orthodox in that time had 

the prior permission for building Greek orthodox churches. The industries like iron 

mine; stone quarry and mill were established (Güvenç, 2011). Fires, earthquakes, and 

historical events played significant role in the transformation of urban fabric in 

subsequent phase of settlements. The second settlement, which was shaped in 

Kumsal area named Hora (old village) is the current town center of the island 

(Millas, 2015). Figure  3.10 shows the very first boats of the island. 

 

Figure  3.10 : 1930ôs, the boats (Gülersoy, 1997). 

After 1850, a village was built on the North part (Kumsal) and one another on the 

West part of the island (Garipaĵaoĵlu, 1998). The place is now the current central 

part of the island located in the Northeast and Northern regions. The region 

considerably developed in the 18th century. At the beginning, Kariyer-i Rumyan 

establishment was ended to the Saat Tower; and behind the tower there was only a 

cemetery (Millas, 2014) shown in Figure  3.11.  In the notes of the French scientist 

Piérre Gillés (Petrus Gyllius), who visited the Princes' Islands in 1545, he describes 

the settlement shift starting from the eastern front to the north side. The southeast 

seaside of the village the remnants of an ancient monastery are found where more 

than five hundred hermit-hearts used to live (Gyllius, 2000). Figure  3.12 shows that 
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the very first wooden buildings of the island that today they are all replaced with 

concrete structures. 

 

Figure  3.11 : Kariyer-I Rumyan (Millas, 2015). 

 

Figure  3.12 : Dark wooden buildings of Büyükada in 1890 -1900 (Gülersoy, 1997). 

François-Félix Jacquotda, who visited the island in 1855, describes that the main 

settlement was on the slopes facing Istanbul and stretching to Asia. Jaquot also states 

that the small town at the tip of the island is aligned the narrow coastline (Eldem, 

2009). For a long time, during Ottoman administration, Büyükada has not been an 

important residential area. During the Ottoman Empire, the islands were abandoned 
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until the mid-19th Century. Tanzimat Edict -Administrative Reforms Edict- in 1839, 

was a legal arrangement, which allowed and accelerated the property acquisition for 

foreigners. The French were the first to choose the islands as a summer resort; the 

Turks settlement was succeeded thereafter. Thus, in 1845-1855, summerhouses and 

hotels were built and old churches and monasteries were restored (Ocak­ē et al, 

2013). Correspondingly, road construction was conducted in the island. In the 

summer of 1864 in the Hungarian region, which is the most visible point of the 

island, the road of Nizam neighborhood is arranged as a macadamized road. Two 

years later after this news reported by Tarik Newspaper, in 1888, with the money 

collected from the wealthy inhabitants, a transportation road construction had been 

started. The municipality service was insufficient for the increasing population. 

Another problem was related to the increase of gambling. In the summer of 1895, 

this situation, which was determined by Zaptiye Nezareti, was reported to 

municipality (Sadaret). Although it was condemned and called forbidden, some 

reputable people were among those who continued playing gambles. Another issue, 

which played an important and initial role in the development of the islands, was the 

regular ferryboat expeditions between Kadēkºy, Istanbul and the islands since 1846. 

As the result of this development, one of the first three municipalities established in 

Istanbul was devoted to the Municipality of the Islands, which is called the Seventh 

Unit in 1861 during the period of Sultan Abdülaziz  (Zaman, 2012). 

In the 18
th
 century, Büyükada considered as a part of Istanbul being effectively 

influence by the activities going on the city. By the beginning of the 19
th
 century, as 

the transportation increased, Büyükada considerably integrated with Istanbul. As the 

result, the number of population increased that needed new buildings to 

accommodate. In the first half of the 19th century, B¿y¿kadaôs population was 

considered to be between 200-3000. In the fire that occurred in June 1870, many 

homes were burned. In the following years, in the fire of 1910, 65 houses and in 

1918, 100 houses were burned (Garipaĵaoĵlu, 1998). Figure  3.13 shows Büyükada 

and Heybeliadaôs fire areas in red in the map, which has a scale of 1 / 25.000 in 

Ottoman explanation. Figure  3.14 is a picture of Dilburnu or Altin Dil in Kariye 

Sherifiyan located at the far end, there is is located. This area was given to Pavlaki 

Fenerli Paĸa by the King himself. Today, it is used as a picnic area. 
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Figure  3.13 : Heybeliada and Büyükada fire districts (URL-1). 

 

Figure  3.14 : Kariye Sherifiyan region, Dil Burnu (Gülersoy, 1997). 

In the Late Ottoman Period (1840s-1920s), Turks started settling in the island 

especially in 1846 when small ships started to serve the transportation need. In 1875, 

regular voyages were passed with the arrival of larger ships. As the result, the 

population in Büyükada has increased rapidly. In addition to the rich Turks, affluent 

foreigners tended to live in Büyükada. Respectively, pavilions, mansions, houses, 

buildings, churches and mosques that reflect the architectural styles of the period 

were built (Güvenç, 2011). The current municipality replaced with previous mansion 

of Kiryako John Hacopulos in 1929 locating on the previous Boat Pier. The Boat Pier 

belonged to Emmanuel Pancos until 1870s as steam-powered ferry started its 
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transportation. The steam-powered ferries could not dock at this port due to the 

shallow water. After 1980s, the front part of the municipality was filled with soil. In 

this condition, a French wealthy man bought all the mansions and filled the area 

alongside the pier with soil. He built two hotels and three casinos in that place. All 

these changing were the beginning of a city center formation in the island. The boats 

and the hotels around are shown in Figure  3.15. It is a very first photos of Büyükada, 

maybe 1860s, none of the buildings in the photograph do not exist any more. The 

opposite side of the Asian seaside is totally empty of buildings. Respectively, the 

cemetery behind Saat Tower got smaller and then replaced with Magyar area 

progressing to the south of the island (Millas, 2015).  

 

Figure  3.15 : Büyükada in 1860s, wooden port in the middle (Gülersoy, 1997).  

The islandôs old pier is shown at the picture below. The boats of the bazaar used to 

anchor in this pier. This pier was called Pancos, or boat pier with a square with the 

same name. In 1911, in the square was replaced with Hotel De La Plage; a 

magnificent hotels of the island that was later burnt. Then after, the current Islandsô 

Municipality was constructed instead and in front of the municipality was filled with 

soil. The ancient pier of the island is later sketched by Akillas Millas in 2015 shown 

in Figure  3.16 and all the harbor buildings and the related section in that period are 

presented in Figure  3.17. 
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Figure  3.16 : The ancient pier of the island (Millas, 2014). 

 

Figure  3.17 : The harbor buildings (Millas, 2015). 

With the increase of the population, the number of building types increased. As the 

port and dock were built for transportation, hotels and restaurants were constructed 
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nearby the port to service the passengers of ķirket-I Hayriye. The first coastal rules, 

which was approved in that period is still in use today. The increase in residents, 

hotels, and services provided business opportunities especially in the current central 

area of the island (Güvenç, 2011). 

With the inception of the Republic, Büyükada acknowledges social, cultural, and 

political importance. Büyükada that has lost the Greek community after WWI and 

Republic Period, basically lacked liveliness until 1930ôs. Approaching 1940, the 

island was considered as a summer resort that gained wealthy disticts and attracted 

investors. Yörük Ali and Nizam beaches at the west of Büyükada, Luna Park, 

Viranbaĵ Country Coffee Houses, Coppice forests, and phaeton tours are notable 

amusements of Büyükada (Ocak­ē et al., 2013). During the earthquake that took 

place in 1894 (Tuĵlacē, 1995) and the bazaar fires that occurred in the early 1900's, 

significant damages were made in Büyükada building fabric. The small earthquake in 

1894 shocked the Prince Islands and ruined many buildings.  

Based on the available data, the settlement in Büyükada carried out in three stages 

starting from eastern part in the Byzantine period and the Ottoman domination, 

especially after the fire in 1545 shifting to the north, north east, even the northwest 

parts. Lastly, in the mid 19
th
 century as the northern parts became much convenient 

for transportation, it was highly preferred as the center of the settlement.  In 1916, 

there was a rapid growth in the suburban development outside the walls of Istanbul 

urban fabric authorized by the building law of Ottoman state starting in Kadēkºy, 

Prince Islands and around the Rumeli and Anatolian Railways (Ergin, 1995). One of 

these important buildings was the Presidential Summer House designed by Sedat 

Hakki Eldem, the famous architect of that time shown in Figure  3.18. However, this 

building was never constructed.  

In The Early Republic Period between 1920s-1940s, after WWI and the Turkish 

War of Independence (T¿rk Kurtuluĸ Savaĸē), many Greeks and non-Muslims 

deserted the homes on the islands and for a long time no more construction was 

recorded. Figure  3.19 shows the very first settlements of the island in the German 

Blue Map and Nacibey Map. However, Figure  3.20 indicates the current position of 

the buildings and the neighborhood divisions on the island. 
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Figure  3.18 : Sedad Hakkē Eldem, Presidential Summerhouse 1932-35, Büyükada, 

Istanbul (URL-2).  

 

Figure  3.19 : Settlements development in Büyükada in Nacibey Map (1914-1918) 

(URL-3).  
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Figure  3.20 : Büyükada neighborhoods ï Yalē or Kumsal, Cami, Meĸrutiyet, 

Karanfil, Maden, Nizam. 

The third settlement phase named Karye-i Sherifiyan, which started in Late Republic 

Period between the years 1940s-1980s. The settlement moves from Karye in south to 

Kumsal and Nizam in north in the 19
th
 century as the summer resorts are built. 

Büyükada that was sparsely populated as a resort in the early years of republicanism 

and WWII, since 70s gradually became a frequent recreational place for temporary 

residents of wealthy Istanbulites, Levantines, government individuals, or foreigners 

that visited the island on the weekends (Güvenç, 2011). The most important detail in 

Olivier's travelogue is his referring to the settlement shaped along with the the coast 

and in the eastern part of the island (Olivier, 1977). Nevertheless, in 1793, Cosimo 

Comidas de Carbognano wrote that there is a village built on the edge of the sea, 

where many Greek and Latin families enjoy a pleasant time in the northwest and 

north-west (De Carbognano, 1993); it is likely that the settlement in the northwest 

mentioned by Carbognano is Karye-i Sherifiyan. In this period, the settlement has 

spread on more than one orientation including east, northeast and northwest (Saygēn, 

2014). Figure  3.21 is a time line that highlights the important events of the island in 

different periods. 
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Figure  3.21 : Critical events time line in Büyükada. 

The present urban fabric and housing order of Büyükada: During the history, Fires, 

earthquakes, and historical events played significant role in the transformation of 

urban fabric. Reconstruction of the burnt areas gave an opportunity for applying 

western influenced urban planning practice, which was significantly established in 

the North region developed beside from the old port. Hence, the North and the areas 
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destroyed by fire and earthquake were reorganized with orthogonal grid street 

networks, new limitations, and construction methods. However, the Ottoman urban 

fabric was organized to prevent fires, to meet new transportation requirements, and 

to establish new settlement areas (Tekeli, 1985). 

Generally, the settlement has grown primarily along with the two roads, concentrated 

on the slopes of the two hills on the island, which have a crucial role in forming the 

two main districts of Nizam and Maden (Millas, 2014). The street branches stemmed 

from these two roads, which are laid out naturally in the expansion of time 

(Kabaoĵlu, 2012). The streets are are independence from the slope of the hills and 

topography of the island (Millas, 2015). The two roads pass through the residential 

areas and meet in two places of Luna Park Square- among the two hills conjuction- 

and the town center beside the port. The final form of the urban fabric includes main 

arteries, organically shaped streets and Cul-De-Sacs (dead-end street), which are 

ended in forested gardens (Kºseoĵlu, 2013).  

Maden neighborhood with the earlier street of Yēlmaz T¿rk has a dense settlement 

layout that developed in time. The district holds diverse houses of mansions and 

attached houses. Nizam neighborhood known as ala-franga area was developed in 

the mid19th century. The neighborhood includes loose and dispersed urban fabric 

with manily detached mansions situated among gardens (Kºseoĵlu, 2013). In 

Figure  3.22, the islandôs density and the urban fabric are designed. 

 

Figure  3.22 : From left to right: (a) the two districts of the island and the two main 

arteries, (b) the organic urban fabric created by the roads, (c) urban fabric density of 

the island. 

An aerial view of the islandôs density in the north and a general plan of the 

settlement density are defined in Figure  3.23 and Figure  3.24. 
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Figure  3.23 : A view of Büyükada-the building density in the north (¢alēkoĵlu, 

2021). 

 

Figure  3.24 : The settlement density of Büyükada. 
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Largely, the urban fabric is significantly residential area with varied density in the 

island. The houses are mostly resort mansions with western architectural trends 

(Tuĵlacē, 1995) that are predominantly built in the middle of the 19
th
 century in 

Ottoman period (Garipaĵaoĵlu, 1998). However, there are two types of settlement 

classified mainly classified as dispersed and aggregate. 

The first is a looser urban fabric, which can be identified as getting away from the 

center, along with the two arteries. The most luxurious mansions were constructed 

particularly in Nizam neighborhood and Çankaya Street by wealthy people (Tuĵlacē, 

1995). These large ornamented mansions had dispersed layouts situated within the 

spacious gardens (Zaloĵlu, 1999).  

The second is mass settlements shaped as row houses with gardens, which show a 

neighborhood character. The mass settlements shaped as row attached apartments 

growing in modernization period as the population increased. This is mainly 

developed in northern region of the island called Kumsal at the seaside and the port 

(Tuĵlacē, 1995). The apartments are two or three storey buildings identified with 

narrow front facades for the maximum use of the space and landscape (Garipaĵaoĵlu, 

1998). Kumsal Area is also equipped with commercial and cultural modern buildings 

including banks, office buildings, piers, clubs, restaurants, and hotels (Tuĵlacē, 

1995).  In the 19th century, although the Nizam neighborhood was established in the 

west of the island the center was still Kumsal district where Prinkipo village was 

located (Garipaĵaoĵlu, 1998). The town center with its new and old ports are shown 

in Figure  3.25. 
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Figure  3.25 : Town center (Kºseoĵlu, 2013). 

 Büyükada and the Creative City Index 3.3

The common and old impression of the óislandô concept expresses a quiet, 

unreachable, solitude, isolated, and green area with unique rules. Despite being close 

to Istanbul, The Prince Islands for centuries have represented a special life style 

different from urban life. Foods, tradition, culture, design, art, and architecture all 

narrate a particular life story (Güvenç, 2011). A silent area with unpretentious nature 

free from the city bustle, traffic, and limitations nurtures the potential skills, and 

boosts creative ideas. In the field of architecture as well, Büyükada has considerably 

noted a special design style. To this end, visual aspects and physical features of the 

buildings, the creative industry, events and festivals, assets and facilities, place and 

identity relationship, and adaptability to its history, past, heritage, and architecture 

that all comprise its exclusive identity and culture are taken into consideration. 

In the case of creative industry in includes festivals, events, infrastructure and 

facilities, and rich cultural heritage, which emphasize the character of the island.  

Büyükada keeps its tradition along mainly with its annual festivals and rituals. The 

character and identity of the city should be formed by its latent sense and constant 

change. In the field of architecture, a building represents the identity codes and the 

peopleôs distinctive thoughts of a society.  Due to the importance of this historical 

heritage, the study initiatly takes attention to the architectural potentials and its 

relationship with the environment and society. 
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 Architectural Stream Change, Potentials, and Dilemmas in Büyükada 3.4

Büyükada is an island with multiple cultural layers with eclectic and arbitrary 

architecture. Architectural heritage is a significant cultural context regarded by its 

population. It is with both material and immaterial values, which bears particular 

spiritual and symbolic meanings. However, the elements, values, and meanings of 

every architectural heritage vary from one territory to another. They all depend on 

their specific site, to the characteristics of their cultural heritage, to the richness of 

the indigenous artistry, to the taste of a particular architecture, to the traditions, to 

common poetry, to the ritual manifestations and festivals, etc (Barillet et al, 2006). In 

this sense, this part of the study takes a short look into Büyükada Islandôs 

architectural heritage. It tries to figure out the change and influence in relationship 

between natural and human-made environment with the cultural and behavioral 

issues.  

There is not sufficient evidence documented to study the architectural progress 

before the 17
th
 century (Tanrēverdi, 2006; Güvenç, 2011; Tuĵlacē, 1995) only a 

convent and a palace constructed by the commission of II.Iustinos in 589 AC. in 

Maden district in Byzantine epoch. Yet, the general construction is found to be 

religious, military, industrial, and port buildings (Behramoĵlu, 2009). The most 

recent houses date back to Ottoman period. In addition to the mansions and houses, 

monasteries and churches constitute the urban fabric of the island.  

After the mid 19
th
 century, in the island, areas are populated according to the trends 

of lifestyle that create an authentic architectural environment (Koçu, 1994). In this 

period, Büyükada presented new opportunities for architectural maneuvers that was 

the cause of new detached houses appearance of resort mansions for Levantenes, 

non-muslim affluent and upper class families (Schlumberger, 2006; Tuĵlacē, 1995). 

Regarding this opportunity, the architectural context gained Turkish and Western 

architectural style constructed by local and European master builders and architects 

that call any sightseer for discovery.  The traditional plan of Turkish house with the 

concept of privacy has been shifted to more transparent and open spaces of Ottoman 

buildings with a western life style (Kºseoĵlu, 2013). The acclaimed modern features 

are distinguishable in the facadesô extroverted pattern, interior spaces, size and 

number of openings, materials, techniques and in ornaments.  
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At the time between Tanzimat (Reform) Edict and First World War, the interest to 

the island increased. Numerous buildings were constructed that was called ó19
th
 

century outburstô, which specifies the islandôs architectural configuration (Güvenç, 

2011).  

On the island, the houses are low-rise buildings with diverse design configurations 

and concepts. The buildings are the representation of wealth, personal taste, and 

freedom. In other words, the buildings have contributed the creativity to grow and 

develop. Design of Fethi Okyar mansion by Sedat Hakkē Erdem in 1920s, became a 

turning point for bringing back architecture to the islands that later was mythologized 

in Yahya Kemalôs poems (Cansever, 1984). In sequence, in the 18th century, 

Büyükada gained interest especially for foreigners. After 1945, the number of Turks 

coming to Büyükada was proliferated that was the starting point of massive 

construction establishment from the coastlines to the hills (Güvenç, 2011). Following 

turbulence of the Second World War and the entrance of the new transportation 

systems ósummerhouseô became more alluring for Turkish rich, elite families, and 

some foreign politicians (Faroqhi, 2002b). Most of the religious places turned into 

recreational public regions. Many affluent Levantines and high officials started living 

in their summer resorts in the airy environment among floral gardens. Furthermore, 

the wave of modernism in Istanbul demanded the development of new districts of 

summerhouses with western architectural trends such as the shores of the Bosphorus, 

and the islands (Faroqhi, 2002a; Tuĵlacē, 1995). The changes and reforms of the 18
th
 

and 19
th
 centuries have impressed the Ottoman societyôs lifestyle as well as 

architectural issues. The innovative codes and edicts in architectural realm led to the 

construction of new buildings and planning new settlements (Melek, 2004). In 1934, 

the majority of the island houses were two-storey, wooden structure with high-

pitched roof wooden mansions constructed especially with their owners (Erkmen 

Özhekim and Altan, 2011). These buildings are often labeled by their name (Güvenç, 

2011). The building materials repeated the qualities of the surrounding. The upper 

floors have open or closed overhanging niches or rich looking balconies 

(Garipaĵaoĵlu, 1998). The buildings are marked with the design of Italian, Greek and 

Armenian and other foreign architects and journeymen made for wealthy Muslim and 

non-Muslim residents of Istanbul. Just then, the islandôs artistic atmosphere prepared 

the context for any artists and architecture giving freedom in expression and practice, 
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the architecture received a boost in Büyükada. Regarding this opportunity, the 

context is now the representative signs of remarkable architects of Turkey or other 

countries that call any sightseer for discovery. Even the oldest building construction 

is dated back one or two centuries ago. The most ancient architectural buildings are 

examples of Ottoman Empire, Baroque, and civil constructions. The common island 

architecture, codes and signs of the building do not specifically express a European 

or an Ottoman style. Free cultural applies, the ownersô preferences, architectsô 

attributes, geography, and some other items set up an eclectic architectural style 

including ottoman traditional architecture, neoclassical, neo-renaissance, neo-

baroque and empirical styles (Tuĵlacē, 1995). That is why the differentiation among 

the buildings of the modern era of the 19th century cannot be readily expressed 

(Güvenç, 2011). Renaissance architecture of Italy also has been fashioned in islandôs 

mansions in a neoclassic style. However, the most prominent are neo-gothic and 

Artdeco styles (Tuĵlacē, 1995). Artdeco is much recognizable in Kumsal Area. At the 

end of the 19th century, many buildings were constructed in Neo-gothic or eclectic 

styles. The examples of Neo-Classic style are rare in the islands; however, there are 

numerous examples of Art Nouveau style in Büyükada. In the last years of the 

Ottoman Empire, ancient Istanbul building types were added to this context, which 

are predominantly adjacent hangings mansions (Cansever, 1984). 

In the second half of the 19th century, in the architecture of the monasteries, 

churches and schools, the effects of European ideas that developed after 1800s are 

evident. The traditional and local wooden structure of the Ottoman shifted to the 

contemporary masonry structures. During this period, in the islands, the settlements 

began to increase rapidly and architecture was influenced by the western architecture 

(Garipaĵaoĵlu, 1998). The accessibility to the houses was only possible by the sea 

via sailing boats (Kuban, 1998). These summerhouses typically wear bay windows 

on their facades towards the sea. The ones in the inner city context are largely 

designed by Levantine or Italian architects in Italian or French style, which look like 

óvillasô (Melek, 2004). They can be easily distinguished with numbers of outdoor 

expansion and use of garden (Kºseoĵlu, 2013). Eclecticism does not have Ottoman 

origin, however; Ottoman political rules that conducted in the second mid of 19th 

century made a deep relationship with this style.  
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The paradoxical behavior of the island of being free but limited, and remote but 

secure encouraged the wealthy and upper class people to make buildings in the styles 

free of urban rule constraints. They consequently represent the independent aspect of  

architecture on the island (Güvenç, 2011). The amazingly welcoming and eclectic 

atmosphere of the island gave more artistic move for some architects to flaunt their 

creativity by constructing their own houses in the island. The notable examples of 

them are the houses of Ahsen Yapanar and Asēm Mutlu built during the years 1935-

1945 with architectural elements characterized by both Middle Europe housing style 

and vernacular architecture rationality (Cansever, 1984). 

Highly preferred buildings by the affluent upper class were those with masonry 

structure instead of wooden materials. It's worth mentioning that the islandôs 

architecture predominantly accomplished under the power of Ottoman epoch at that 

time using mansions and residential buildings like apartments (Kºseoĵlu, 2013). 

After 1950s, the global hurricane of demographic changing and speculative attitude 

also affected the islands. Many constructions regardless of environmental awareness 

lack thought and belief that mainly damaged the islandsô settlement fabric. At this 

point, it is necessary to point out that the reconstruction plans hastened the 

destruction of architecture or even ignited it. Besides, the preparation of 

reconstruction plans amplified speculation influences in transforming the houses into 

the apartments. House-garden relationship was turned into house-balcony 

relationship with artificial views and facades (Cansever, 1984).  From 1960s to 

1970s, apartment houses entered into the central parts of Büyükada and gradually 

became the most widespread dwelling type for that time interval. These multi-storey 

residentials exhibited a radical distinction with traditional Ottoman house since they 

acccommodate more than one household in a single house. The apartments replaced 

the concept of the house from attached /detached single family with large surrounded 

gardens to attached multi family buildings with small gardens (Melek, 2004). These 

apartments are easily distinguishable by their western style, height, flat façades, and 

attached order. The construction material also changed from hardwood to masonry 

and reinforced concrete (Garipaĵaoĵlu, 1998). At the beginning of the 20
th
 century 

with the influx of modernism, many buildings were restorated and turned into hotels 

and guesthouses. This period is ñthe rise of a structuring distingushed by their 

balconies, windows, and whose ground floors are used as shops and the upper floors 
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as domicile, planned in an attached order, with walls coated in whiteò (Güvenç, 

2011, p. 23). From the 1940s onwards, many notable buildings were made in modern 

architecture style like Anatolian Club New Hotel Building, Rēza Derviĸ mansion, 

Sadēkoĵlu mansion, Zeki S©yar mansion; etc. Modern architecture that once passed 

through the island is a part of the cultural heritage that should be preserved. 

Unfortunately, the unawareness to the modern buildings is a threat to their life 

continuity in the island. Generally, the concerning bond between ornamented 

buildings and modern buildings is not realized. In other words, there is a reciprocal 

relationship between neoclassicism and modern architecture, which should be 

considered.  

Many of these works were destroyed due to lack of maintenance. Despite, the 

Ministry of Culture and Tourism declared Büyükada a protected area and the 

temporary construction conditions were determined, it was not compiled completely. 

In the course of time, the historical fabric was destroyed and the concrete buildings 

that did not match the texture were built rapidly (Garipaĵaoĵlu, 1998). During the 

Republican Period, the residential house type was replaced from óKºĸkô into modern 

houses. They were defined as individual houses that emphasized the nuclear families 

style. The modern houses of the island are the representation of the shift in the socio-

cultural codes and life style in the Republican period. The modern houses were two 

or three-story buildings designed for nuclear families in the site layout and height 

following the building rules of the islands municipality.  

This complexity is a unique value of the island recognized all together. The island 

morphology is an entity identified with its all buildings. In this protected area, the 

buildings should not take into consideration individually. This complex is a tight 

network with a considerable connectivity among all the buildings that complement 

each other. However, the tension against modern architecture in the urban fabric is 

noticeable and there is a big negligence to the modern buildings of the site. At a 

certain stage of capitalist modernization, such modern architectural works can be 

easily destroyed under the pretext of restoration. An example is Motola mansion with 

modern style, which was destroyed ignorantly.  

However, due to the insufficient protection, the historical houses and mansions, 

which symbolize the islandôs architecture, was criticized by the newspapers at times. 

Unqualified preservation especially in the coastal parts of the heritage, which were 
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recklessly filled and turned into unnecessary berths, degraded the natural appearance 

of the coast. In addition, in the 1900s, the roads arranged by the British according to 

international standards were narrowed and the level of these roads and the side of the 

pavements were raised at random. As a result, the thresholds of the buildings 

remained below the level of the pavement. According to principles, only one 

building was constructed on a parcel in Büyükada. Regardless of this issue, when 

more than one building was built on the same parcel, the nature of the island was 

deteriorated and replaced with concrete masses in a short time. Since 1950s, former 

wooden houses were converted into apartments. Many houses, mansions, pavilions 

built in 19
th
 and contemporary period have been destroyed, demolished, or burnt due 

to the lack of maintenance. Only the rich owners had the chance to replace and 

simulate the original building as much as possible using masonry materials or wood 

veneer (Garipaĵaoĵlu, 1998). 

Nowadays overcrowded visiting and number of tourists, the capitalism movement 

and greed for earning more revenue have exhausted Büyükada and put it in an 

inevitable rapid transformation. In this condition, preserving the belonging values is 

a huge challenge. Finding the talents and potentials that sometime have formed 

Büyükada Island requires reconsideration of identity. Accordingly, it is important to 

study the social network, ethnic origin, environmental properties, architectural 

patterns, and the signs of inspiration and stimulation. ñIt is interesting to note that 

this point to the existence of a free cultural environment that enables 

experimentalism in architecture, as much the stylistic results and visual effects of this 

attitudeò (G¿ven­, 2011, p. 20). 

An important part of Civil Architecture (houses, pavilions, and mansions) of the 

island has been destroyed in fires. For example, in 1911, the wooden Greek primary 

school was burned next to the church of Ayia Dimitri. Later in 1919, 350 houses 

burned down in a large area beginning from the pier square to the Santa Pacifico 

church.  In 1954, the Golden House and Trotsky's house were burned. In 1972, the 

Colonnaded House, 1979, in 23 Nisan Street, Akasya Hotel, Sumer Hotel and part of 

the Anatolian Club were burned. In 1987, one of Kastelli's twin houses were 

destroyed by fire. Some of the houses, pavilions and mansions have been converted 

into apartments, some have been repaired, and many have been abandoned. All these 

changes, sufferings, and contradictions have destroyed the islandôs aesthetic image.  
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In the last 30 years, the growing population and increase of apartment construction in 

Istanbul wherefore has boosted demand for going to more green areas and the islands 

to find silence and serenity especially in summer seasons. The influx of the 

population to the islands was the birth of urbanization and nature damage. This 

conditions required more service workers. With the entrance of service workers that 

are the lower class of a society, the rate of squatting and renting summerhouses has 

increased as well.  The necessity to preserve the green parts of the settlement areas is 

as important as the preservation of the forest assets in the islands. Whereas, the new 

construction that causes population growth and construction should be controlled and 

stopped towards the forests or the green area (Cansever, 1984). In addition to 

financial support in the form of credit and donation for the preservation of existing 

values, necessary training and technical contribution should be provided for the 

restoration. Just like everywhere, the superficial factors impacts in the islands would 

not allow for a new authentic architectural grade. As mentioned before, a new 

architecture cannot be achieved without considering material-technical, biosocial, 

spiritual and intellectual (belief and thought) issues and foundations and without 

identifying the human being common requirements and behaviors. Selected 

examples from Büyükada can elaborately describe how the creativity in architecture, 

decoration, and landscapes were interpreted in terms of creating a recreational 

lifestyle. How the increasing cultural and social diversity can shape the social and 

recreational spaces as well as buildings appearances and decoration. Thus, the thesis 

seeks this connection and change by looking at spatial organization, semantic 

organization, and temporal organization of shape and façade in different buildings.  

The changing socio-cultural perception and beliefs in the duration of time has deeply 

influenced architecture. Büyükada presented new opportunities for architectural 

maneuvers that was the cause of new houses appearance with new styles and 

building new social events (Tuĵlacē, 1995). Architecture is the complete symbol of 

human identity and the culture is responsible in promoting architectural identity 

(Ettehad et al, 2014). Urban policies on architecture determines the prominent 

important of the cultural heritage preservation and the impact of architecture to boost 

the importance of the contemporary architecture, sustainable economic growth and 

social cohesion (KEA European Affairs, 2009). Considering the importance of 

architecture, many countries have developed and offered different strategies. For 
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example, in 2008, the Latvian Ministry of Culture declared óGuidelines for 

Architectural Policyô for the period from 2008 to 2015; offering high quality of 

living space by developing architecture. As the similar manner, The Netherlands has 

reported architecture policy in 1990 for the purpose of space quality (KEA European 

Affairs, 2009).  

Büyükada has been proposed as a case study for various occasions to architecture 

students; since its historical buildings dispose Byzantine, Eclectic, and Modernist 

movement. Büyükada can promote art of architecture and built environment to shape 

the heritage of the future. The island should benefit from a creative public policy 

cooperation and community support in the fields of social, economic, and 

environmental problems in order to achieve a sustainable development.  

General characteristics, creativity change and interventions of the houses: The 

mansions are mainly low-rise and extroverted buildings within green landscape 

divided by promenades, which are commonly recognized with garden and balcony 

(Kºseoĵlu, 2013). They are generally masonry structures or masonry looking 

buildings. The construction materials are hardwood, masonry, or a combination of 

both. Wood is a main traditional material widely used to keep the continuity of the 

outer environment throughout the interior. The examples of some wooden mansions 

belonging to upper class are very similar to the ones in Boĵaziçi, Erenköy. However, 

in the basement and ground floors it is possible to see the combination of timber and 

masonry materials, which is due to the heavy loads of the buildings.  In the wooden 

parts of the houses, Romanian timber and in the masonry parts, clay brick and stone 

extracted from Büyükada and Sedefadasē stone quarries were used. Furthermore, in 

the garden, unique and ornamental wrought iron gates and railings are seen 

commonly (Garipaĵaoĵlu, 1998). The number and the distribution analysis of the 

buildings with different material types are shown in Table  3.1. 

Table  3.1 : Building types in Büyükada according to their material (1/5000 Scale of 

The Islands Preservation Master Plan Report, 2010, p. 520). 

Island Building 

type 

Reinforced 

concrete 

Masonry Wooden Prefabricated Other Tota

l 

Büyükada Number 1432 1479 364 35 48 3358 

% 42.6 44 10.8 1 1.4 48 
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The general characteristic of neo-gothic building style, which is widspread all along 

the island, is as following: the ground floors are high above the ground. The entrance 

has often spiral staircases with elaborately designed stairs. The symmetry of the plan 

is sometimes spoiled by a tower. Roofs are pointed and inclined in two directions. 

The roof pediments are gothic and decorated with arches and lace. There is a 

penthouse. The roof pediment has six balconies. High chimneys, triangular attic 

windows coming out of the roofs, ridge board and eaves are the features of the gothic 

(Tuĵlacē, 1995). For the ventilation of the buildings a so-called split-belly plan or 

two-sided plan (Karnēyarēk in Turkish) has been implemented inspired by traditional 

Anatolian Turkish House plan. Ground floor features a spacious living area that 

includes a central large lounge (sofa) dominated the plans facilitating circulation 

among the rooms. Two or multi-purposed rooms on either side of the hall-room 

extend across the hall. The rooms are with different sizes used for different activities 

(Eldem, 1968). However, the traditional plan of Turkish house with the concept of 

privacy has been shifted to more transparent and open spaces of Ottoman mansions 

in Büyükada (Kºseoĵlu, 2013).  

According to various documents, it is possible to reveal a general portrait of the 

houses of the island in the 19
th
 century. The data obtained indicates that the houses 

are usually two-storey buildings. Single or three-storey houses are rarely seen 

examples. In some cases, the houses own two doors. In most of the houses, the upper 

floor consists of bedrooms, a lounge and a balcony. The number of rooms on the 

upper floors varies between two and four. 

Depending on the houseôs area, there are sometimes no rooms in the lower floor. 

Since the private part of the house locates at the upper floors, the main room (baĸoda 

in Turkish) in the lower floors allocates to the guests (Ertuĵ and Ökten, 2000). Two 

main elements of the lower floors are kitchen and toilet. In more spacious and 

qualified cases, there is also a toilet on the upper floor. Kitchens in the ground floors 

can easily serve the guests. Most of the houses also have gardens and shops within 

the area. The garden among the houses acts as a communication element among the 

buildings, which also provides privacy to each house (Ertuĵ and ¥kten, 2000). There 

are also rooms with different names such as inbetween (mabeyn in Turkish) room, 

servant (ayvaz or uĸak in Turkish) room, worker's room, horse-boy (seyis in Turkish) 

room, dormitory (koĵuĸ in Turkish) room, chest boy (sandēk in Turkish) room, 
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female servant (halayēk in Turkish) room, tobacco room, and glass (camekan in 

Turkish) room (Koloĵlu, 2000). Normal home premises accommodate rooms, hall, 

kitchen, courtyard, and toilet. In some specific houses, there are also cistern (sarnē­ 

in Turkish), boathouse, and woodshed used for the comfortability of the households. 

Every floor is used with a specific decision, which defines the rooms and spaces 

different functions. The buildings floors are divided as basement floor is the serving 

center of the building, ground floor used for semi-private and used for guests, events, 

and living, and the upper floor is a relatively private areas with various rooms. 

Respectively, the public, private, and service areas are separated from each other. 

Service areas contain a Kitchen, wash and bake room, storage room, 

staff accommodation where they could easily serve the living room by using fewer 

stairs. The ground floor contains service spaces which opens to the front courtyard 

(Kºseoĵlu, 2013). These are the common features of the buildings in Büyükada.  

The acclaimed modern features lying in the architecture of the houses in late 

Ottoman period in Büyükada represent the shift from traditional Ottoman 

architectural identity to contemporary Turkish identity (Hassanpour and Soltanzadeh, 

2015). These features are also distinguishable in the extroverted pattern of the plans, 

interior spaces, size and number of openings, and in ornaments. Traditional Turkish 

architecture containing techniques and elements follows modern approaches and 

Turkish way of life. This is a collision of east and west shared dialogue. The 

buildings are designed with unique and peculiar structure and styles independently in 

wide sites that make Büyükada an important heritage and a showground of 

architecture styles and history. Thus, it is not true to generalize all the building styles. 

There are buildings of worthy and worthless, registered and unregistered with 

different approaches that should be detected for a better understanding of the 

landscape.  

Beyond providing access to the house, front entry doors are important because they 

make the first impression. The facades differ in terms of entrance layout, classified as 

side entry, middle entry, and recessed entry. They may have access to the street with 

either a straight entrance or a staircase. Hierarchy of privacy as public, semi-public, 

semi-private, and private in the internal and external spaces of the houses are 

creatively organized shown in Figure  3.26. The houses have a close connection with 

the street with semi-private low fenced gardens. The wrought iron low fenced 
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gardens provide the visual transparency and connection to the pass. Some spacious 

rooms in the upper floors were specially designed with large openings to have view 

to the sea. The gates are made of iron and have a very elaborate decoration especially 

on the pediments. On the left and right sides of the gates are bricks or stone columns. 

Figure  3.27, Figure  3.28, and Figure  3.29 shows the types of entrance of the 

buildings existing on the island. 

 

Figure  3.26 : Private, semi-private and public areas in traditional Turkish house 

(Gokce and Chen, 2014).  

 

Figure  3.27 : Büyükada - Side entrance with retracted stairs (Adalar (Ķstanbul) 

Koruma Ama­lē Ķmar Planē A­ēklama Raporu, 2017). 
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Figure  3.28 : Left: Büyükada ï straight entrance from the right side, right: Büyükada 

- Straight entrance from side street (Adalar (Ķstanbul) Koruma Ama­lē Ķmar Planē 

A­ēklama Raporu, 2017). 

 

Figure  3.29 : Büyükada, enrtance from the garden (Adalar (Ķstanbul) Koruma 

Ama­lē Ķmar Planē A­ēklama Raporu, 2017). 

The upper floors have open or closed overhanging niches or rich looking balconies. 

The transparent spirit of the houses requires spacious openings and windows that 

welcome the sunrays illumination and trees greenery. The windows are mainly 

covered by shutters, which let soft light flow into the room. Terraces also are very 

effective element to enrich the natural ventilation in order to provide the interior 

spaces in terms of climatic comfort. 

In areas with dense fabric, there is a single or two-storey adjacent settlement, some 

of which have a projecting second-story extending the ground floor. Some have 

unpretentious and flat appearance, and some simulate traditional Turkish house plan 

(Garipaĵaoĵlu, 1998). These timber mansions bear the characteristics of traditional 

Ottoman house scheme and elements. Simultaneously, they present a great stylistic 
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variety and resemble Western architectural features at a large extent (Melek, 2004). 

The European elements can be traced in towers, exaggerated façade ornaments, 

tower terraces, balconies reinforced by columned entrance porticoes, porches, wide 

windows, shelters, picturesque additions, balustrades, loggia, pediments, cantilevered 

eaves, and greenhouses (Yücel, 1996). 

The frequency of terrace, balconies, and porches in the façade of Büyükada Islandôs 

buildings regards the preference of the living room. The buildings are like a 

showcase of versatility, knowledge and technical ability. Combining creativity and 

craft, the design is the reflection of shared-experience of diverse cultures and 

information. The buildings seamlessly blend in with landscape and the topography, a 

transfusion of local identity, art, knowledge, and culture. On the exterior, the 

architecture references the sinuous landscape of the environment. Decorated skin 

gently touches the environment by making functional and emotional dialogues. 

Stunning diverse façades with elaborate ornaments in civil buildings of the island is 

the manifestation of luxurious life, which creates visual interest and sense of human 

scale.  

Façades show distinct stunning differences and effectiveness. They reveal a range of 

information, from ornaments, materials, and spaces to assemblies and structure. They 

are the expression of the islandersô life style. Different terrain types of flat or steep 

slope, the size, and location of the parcels have influenced the buildings appearance. 

The façades are symmetrical or asymmetrical, flat or cantilevered surfaces, with or 

without balcony. There are plenty of twin buildings available in Büyükada Island.  

The distinct features of the mansions façade contain arched and ornamented 

pediments, lacelike ornaments on eaves, and decorated banisters (Kalafatoĵlu, 2009). 

They are commonly surrounded by gardens, which were designed as leisure spaces. 

Thus, the façade has more integration with the landscape (Kºseoĵlu, 2013). Slender 

wooden pillars; transparency, delicacy and lightness; cantilevered eaves; diverse 

pitched roofs; columned porches; tender ornament; and combination of window and 

curved Baroque canopies are among the elements often lay out the buildingsô 

external appearance (Cerasi, 1998).  

The intricate lacework ornaments cut from material, which are essentially wooden 

façades, lay out a rhythmic play of a world of light and shadows. This symphony 



87 

emphasizes the connection with surroundings. Elaborate ornaments deployed in 

balconies, balustrades, front of windows, loggia, balconies, bay windows, columns, 

pediments, and cantilevered eaves seemingly conjoin the beauty and elegance of the 

front garden and architecture. It is possible to figure out the interior space function 

through the façade elements and features including terrace, porch, bay windows, 

balcony etc. Ornamentation is adornment on an existing surface. As walking 

throughout the island, the houses with lacelike ornaments strike remarkably. The 

skillful combination of the trees and the mansions impress the visitors. In Ottoman 

Baroque and Ottoman Empire styles, ornamentation can easily be realized in the plan 

systems, in window layout, in wall and tile textures, in ceilings, at the city-

neighborhood scale, and in the houses relationships (Cansever, 1984). 

The large tranquil gardens all around the mansions provide the privacy and mark the 

space between the house and the street. In Büyükada Island, the buildingsô front 

façade has the street view with wide windows, visible entrances, and low-level 

fences, which encourage interaction with people passing by on the street. The 

gardens also emphasize the culture of gardening and respectful behavior of the 

mansions to the nature. In addition, the large parcels make it an ideal platform for the 

architects for more artistic maneuvers in designs. These gardens also shape a low-

density pattern in the urban fabric especially in the richest lots that avoid shading and 

domination. The mansions are surrounded with small or large gardens, sometimes 

within small vineyards, with many wide windows opening to the outside (Melek, 

2004). Architectural extroverted spaces encourage interaction with environment, 

enrich physical proximity and expose constant stimulation and social interactions.  

 Sociological Approach and Demographic Change in Büyükada 3.5

In order to figure out the creative potentials of the island it is necessary to look into 

the enlightenment period of the island to reveal a piece of Büyükada's past. The 

beginning of the 19
th
 century was a turning point in the flourishing vital and dynamic 

social life of the island. At the end of the 18th century and beginning of the 19th 

century Büyükada became populated by wealthy Muslim and non-Muslim 

communities of French, English, and Levantines, so the island acquired an active 

social life (Koçu, 1994). In 1792, Guillaume Antoine Olivier in his travelogue 

mentions that the population of the island did not exceed 2000-3000 people most of 
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whom were Greeks and Armenians (Olivier, 1977). Table  3.2 shows the 

demographic change that took place in 1816-1890. 

Table  3.2 : The Prince Islands permanent population change in years 1816-1890 

(Tuĵlacē, 1995). 

Year  Population  Percent 

1816 1200 - 

1865 6000 400 

1890 1053 -82.45 

Especially until the 1940s-50s, main inhabitants of the Island of Büyükada were 

Greeks. According to Millas (2000), Greek residents of the island came from towns 

of the Black Sea from the beginning of the 18
th
 century until the second half of the 

19
th
 century. They were looking for welfare and job opportunities. They quickly 

settled in the island and started their life by shipping, fishing, farming, and 

constructing masonary buildings (Millas, 2000; Olivier, 1977). Some historians and 

writers described the affluent population elaborately by the stylish clothes they wore, 

the lavish mansions they resided in, and the magnificent parties they set up (Millas, 

2000). In the 1930s, Turks and Jews who came as summer residences also spoke 

Greek and Büyükada became a summer resort for upper-middle and upper-class 

Jews. The Greeks, who had the largest population of Büyükada with their 

shopkeepers and summer houses until the 1970s, referred to themselves as óthe native 

and owner of Büyükadaô, while the Jews who came as summer residents were 

defined as óimmigrantsô. This population balance was reversed after the forced 

migration of Greeks in 1964. Turkish Republic in 1923 and bitter experiences in 

1955, 1964, and 1974 made many local Greek abandon the island (Garipaĵaoĵlu, 

1998). While the Greek population on the islands decreased, Jews as summer 

residents had the largest non-Muslim population (Kaymak, 2016). In addition, the 

migration of affluent class in the 1960ôs, the migration from eastern Anatolia caused 

an increase in the population (Schlumberger, 2006). Compared to the present, the old 

Büyükada Island represented much more cultural diversity in the past. In 19
th
 

century, Christians, Muslims, Jews lived together that a great proportion of the public 

consisted of Greeks. Armenians, Arabs, British, French and Turks were the 

minorities (Karpat, 1985). As mentioned, the island has witnessed a variety of 

population during the history that has changed the population number and race 

specifically. This change is better defined as the number of the Muslims has grown 
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on the island shown in Table  3.3. Table  3.4 shows population change in years 1927-

2009, whereas, Table  3.5, Büyükada general population in years 1935 ï 2000 in its 

different neighborhoods. 

Table  3.3 : The population diversity change in the Princesô Islands in 1881/82-1893, 

1906/7 and 1914 census reports (Karpat, 1985, pp. 138, 162-163, 170-171). 

Census of 1881/82-1893 Census of 1906/7  Census of 1914  

Communities people % Communities people % Communities people % 

Muslims 264 2,8 Muslims 5360 39,8 Muslims 1586 14,3 

Greeks 5501 59 Greeks 6137 45,6 Greeks 8725 78,7 

Armenians 1901 20,5 Armenians 740 5,5 Armenians 596 5,4 

Jews 65 0,7 Jews 191 1,4 Jews 79 0,7 

Latins 31 0,3 Latins 56 0,4 Armenian 

Catholics 

56 0,5 

Bulgarians 3 0,1 Bulgarians 31 0,2 Latins 8 0,1 

Armenian 

Catholics 

133 1,4 Armenian 

Catholics 

23 0,2 Protestants 6 0,1 

Protestants 7 0,2 Protestants 23 0,2 Greek 

Catholics 

5 0,0 

Foreigners 1404 15 Foreigners 905 6,7 Syrians 5 0,0 

Total 9,309 Total Total 13466 Total Serbians 21 0,2 

 Total 11087 Total 

Table  3.4 : The Prince Islands population change in years 1927-2009 (1/5000 Scale 

of The Islands Preservation Master Plan Report, 2010). 

Year  Population  Percent  

1927 11,691 - 

1950 15,405 
31.7 

1960 19,834 
28.7 

1965 15,246 
-23.1 

1970 15,086 -1.1 

1975 12,807 
-15.1 

1980 18,232 
42.3 

1985 14,543 
-20.3 

1990 19,413 
33.6 

1997 16,171 
-16.7 

2000 17760 9.8 

2007 10460 
-43.4 

2009 14341 
37.10 
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Table  3.5 : Büyükada general population census results between 1935 ï 2000 

(1/5000 Scale of The Islands Preservation Master Plan Report, 2010). 

Year 

Neighborhood 

1935 1960 1985 1990 1997 2000 

Maden   3755 3760 3450 4004 

Nizam   1412 3314 2968 3331 

Büyükada 7428 6966 5167 7074 6418 7335 

The Islands 16814 19834 14785 19413 16171 17760 

It was revealed that the Greeks who came from Chios and settled in Büyükada were 

shoemakers, bakers and tailors. Apart from these professions, it is emphasized that 

the Greeks living on the island in summer and winter make a living by fishing, 

gardening, coaching, carpentry, upholstery and masonry. The social profile of those 

who came to Büyükada in the 1930s-40s as summer housekeepers consisted of 

western, modern, urban, noble, high cultural capital, respected non-Muslims and 

Muslims. This profile continued more or less until the 1990s. Most of the women, in 

particular, spent most of their days at home, as they were not educated and did not 

work and were not involved in the public sphere. Since the majority of the tradesmen 

were Greeks, it was not a necessity for them to learn Turkish. Table  3.6 indicates the 

professions conducted by the local population in the years 1950-1980. Some of the 

jobs yet remain and some are lost (Kaymak, 2016).  

Table  3.6 : Professions in Büyükada between 1950 and 1980 (Kaymak, 2016). 

Economic Sectors 

Business Service Sector Manufacturing Sector 

Profession 

N
u

m
b

e
r Profession 

N
u

m
b

e
r Profession 

N
u

m
b

e
r 

Grocery: Fahri 

Tanriverdi, Toma 

Efendi, Grocery Lefter, 

Sabri Efendi, Kadir 

Efendi, Nikolaos 

Dimopoulos 

(International Grocery 

Store) 

6 Herbalist: Hafēz H¿sn¿ 

Bey 
1 Beekeeping: Osman 

¥zt¿rk, Ķsmail 

Dilmaç, Barba Yorgo 

 

3 
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Table  3.6 (continued): Professions in Büyükada between 1950 and 1980 (Kaymak, 

2016). 

Economic Sectors 

Business Service Sector Manufacturing Sector 

Profession 

N
u

m
b

e
r Profession 

N
u

m
b

e
r Profession 

N
u

m
b

e
r 

Fishing: Lakerda, 

Cock (Yedvart 

Mediterranean), Blind 

Halim, Legofet 

Maksut, Karlo, Koco, 

Rupe, Sadik Reis, 

Haralambos 

8 Fuel Sales 

Representative: Boĵa 

Toma's Son Spiro 

(Mobil Oil), Nedim 

Genç & Cemil Genç 

(Shell), Burhan 

Efendi (Bp) 

4 Bag Making: 

Bumbulino (Berç 

Nazaryan) 

 

1 

Boutique (Clothing 

Store): Necktie Minür, 

Uliseos Pana 

(Bonmarĸe) 

2 Horticulture: Hērant 

Efendi, Koço Yanyos, 

Kavli Vasil, Kornili 

4 Flower Breeding: 

Niyazi Doĵan, Ko­o, 

Rina, Mimosa, Tanaĸ, 

Yorgo Mimoza, 

Andreya 

7 

Buffet handler - Fast 

Food - Vangel (Buffet 

Veral) 

1 Cyclist: Maça Bey, 

Yücel Usta, Sami 

Usta 

3 Tile and Mosaic 

Production: Andre & 

Yorgo Frangopula, 

Niko Façyo 

3 

Junk dealer - Antique 

Shop: Arakel Efendi 
1 Ice dealer (Buzcu in 

Turkish): Dimitri 

Sakopulos 

1 Blacksmithing: 

Mustafa Efendi, 

H¿seyin Aydēn 

2 

Perfume ï Cosmetics 

(Itriyatci in Turkish): 

Vitali Efendi 

1 Floriculture: Todori, 

Dimitro (Flower & 

Shoe) 

2 Leatherworking: 

Debbah Efendi, 

Apostol Nizami 

2 

dredger or seller of 

sand (Kumcu in 

Turkish): Aziz Bey, 

Yorgo Efendi, Sadri, 

Bedri 

3 Flower Gardens: 

Cavuri Garden, Naki 

Bey's Garden 

2 Masonry: Monsieur 

Niko Karoni, George 

Patera 

2 

Greengrocer: Tosyalē 

Ķbrahim Efendi, 

Onbaĸē and his brother 

Ķlya, Mihal, Galip 

5 Pharmaceuticals: Ecz. 

Hayk Stepanyan, Ecz. 

ķinasi Rēza Birbil, 

Ecz. Hüsnü 

Ocakcēoĵlu 

3 Bakery: Bulgarian's 

Bakery, namely 

Yamalaki, Niko 

Mundi 

2 

Mercer: Çelebon 

Efendi, Manifaturacē 

ķ¿kr¿ 

2 Electrics: Vural 

Efendi, Garo Electric 
2 Soda Water 

Production: Ķsmail 

Dilmaç (Büyükada 

Soda), Yakup Gül & 

Partner, Mahmut 

Efendi 

4 
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Table  3.6 (continued): Professions in Büyükada between 1950 and 1980 (Kaymak, 

2016). 

Economic Sectors 

Business Service Sector Manufacturing Sector 

Profession 

N
u

m
b

e
r 

Profession 

N
u

m
b

e
r 

Profession 

N
u

m
b

e
r 

Ironmonger: Taki 

Efendi, Zafiri 
2 Electronics Repair: 

Yako (Television), 

Jewelry (Refrigerator), 

Karaki 

3 Guitar 

Manufacturing: N. 

Mavrusi 

1 

Potato and Onion 

Wholesale: Anastas 

Perikli 

1 Photography: Dionisis, 

Topal Grigoris 
2 Carpeting: Abdullah 

Önel 
1 

Street Vendors: Galeri 

Celal, Zerzevat­ē Niko, 

Boh­acē ¢elebon 

3 Newspaper and Book 

Sales: Hirisafi, 

Kaynana Nurettin 

2 Coffee Making: 

Barba Hristo, Vatan 

Kirtasiye (Aziz & 

Mecit Kurtes), 

Erzincanlē Ali, 

Kahveci Zekai 

5 

Tekel - Water 

Dealership: Marika 

Ververoĵlu, Omiros 

Ladino, Pulos, Drinks 

of the Inhisarlar 

Administration were 

sold from the General 

Store behind the 

Büyükada Municipality 

Casino. 

3 Ramadan Drumming: 

¢akēcē Maruf Mehmet 

Efendi 

1 Canning: Nikola 

Ermiĸ (Canned 

Vegetables by Maria 

Brand) 

1 

Haberdashery: Pandeli 

Politis (French Market) 
1 Wool fluffer (hallaç in 

Turkish): Salim Efendi 
1 Shoemaker: Tanas, 

Pastor Lefter 

(Moldmaker), Berç, 

Agop, Hacaki, 

Meneakis, Canis, 

Thanasis, Pandiadis 

9 

Delicatessen: Sarandi, 

Argiri, Vangel, 

Hayrullah Efendi 

4 Porters: Bilal Ertürk 

(Housekeeper) 
1 Toymaking: Sefa 

Efendi 

 

1 

Brokerage (Tellaklēk): 

Sivaslē Mehmet 
1 Laundry and Dry 

Cleaning: Adalē Dry 

Cleaning (Yanni), 

Volkan Dry Cleaning 

2 Tailor: Çorman 

Efendi, Madam 

Marika, Fedon 

Kaltoncu, Madam 

Krepana 

4 

Real estate: Pinto, Jak 

Efendi, Daniel Efendi, 

Kemal Tanēk, ķ¿kr¿ 

Keskin, Niko, Yorgo 

6 Stationery - Bookstore: 

Affan, Ķlyas B¿lek 
2 Watchmaker: Kalust 

Efendi 
1 

 

https://tureng.com/tr/turkce-ingilizce/wool%20fluffer
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Table  3.6 (continued): Professions in Büyükada between 1950 and 1980 (Kaymak, 

2016). 

Economic Sectors 

Business Service Sector Manufacturing Sector 

Profession 

N
u

m
b

e
r 

Profession 

N
u

m
b

e
r 

Profession 

N
u

m
b

e
r 

Country Restaurants: 

Country Casino of 

Barba Stefo in Aĸēklar 

Road and Aya Yorgi, 

Country Restaurant of 

Diaskelos (Lunapark) 

Barba Grigoris Façyo 

(Hristos Hill), Ayios 

Yeorgios (Yüce Tepe), 

Paleo Ambelon (Viran 

Baĵ) 

5 Hairdresser: Ķzak, 

Bensison Erdeniz, 

Stelyo, Kosta, Koço 

Kasaboĵlu 

5 Milkman: Ioannis 

Chrisogelos, Yakup 

Efendi 

2 

Hotel Management: 

Calypso (1858) 

(Acacia), Imperial 

Hotel (1880) (Ioannis), 

Hotel Des Etrangers 

(Sumer Palas), Hotel 

Royal, Splendid Palace 

(1912), Hotel Giamoco 

(Cakomo Hotel), Hotel 

De La Plage (Beach 

Hotel), Hotel Beau 

Rivage, Prinkipo 

Palace, Hotel Bristol, 

Hotel Beler, 

Debarcader Hotel, 

Small Splendit Hotel, 

Saray Hotel, Hotel 

Venezia (Venice 

Hotel), Ankara Plas 

Hotel, Hotel Savoy 

(Turing Hotel), Iskele 

Hotel, Hotel Des 

Princes (Hotel Bel-Er, 

Cankaya Hotel), Hotel 

Lazaridis, Al Palas 

Hotel, Saydam Hotel, 

Hotel Delakuridis, 

Hotel Interntional, Lido 

Motel And Beach 

Facilities, Nizam Palas, 

Hotel San Remo 

27 Bath Management: 

Hamamcē Adil Efendi, 

Koço Liguras (Sea 

Bath), Madam Zaruhi 

Karagºzyan (¢arĸē 

Bath) 

3 Carpenter: Hristo, 

Simo & Andrea 

Karayani, Nikolaidis, 

Cimo, Yēlmaz Oĵuz, 

Apostol, Viron 

8 
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Table  3.6 (continued): Professions in Büyükada between 1950 and 1980 (Kaymak, 

2016). 

Economic Sectors 

Business Service Sector Manufacturing Sector 

Profession 

N
u

m
b

e
r Profession 

N
u

m
b

e
r Profession 

N
u

m
b

e
r 

Restaurant - Casino - 

Pub: Bella Vista Casino, 

Tilla Casino, Caravella 

Casino, Dore Casino, 

Grujok Restaurant, 

Ramona Casino, Mill 

Beach Casino, Splendid 

Casino, Mehtap Casino, 

Orman Pub (Angelos 

Place), Capri, Milan, 

Milto, Ali Baba, Lido, 

Villa Rifat, Aĸēklar 

Casino (Blind Stefo) ), 

Fa­yo, Nept¿n, Hanēmeli, 

Nisso, Dimo, Acacia 

Resturant, Ķskele 

(Meydan) Casino, Vesiret 

Casino, Yorguli Casino 

27 Juggler (Hokkabaz in 

Turkish) - acrobat 

(Canbaz in Turkish) - 

Theater: Amateur 

Theater Group of 

Prinkipo Cultural 

Association, Amateur 

Theater Group of 

Prinkipo Fukaraperver 

Association, Canbaz 

Rēfat Telgezer, Sadi 

Tek, Burhan Tepsi 

5 Bookbinding 

(Marametçi in 

Turkish): Bayan Sonya 

1 

Sakalar - Sausages: Saka 

Mahmut, Hacik, Artin, 

Hasan 

4 Gastronomy: Selek ( 

Mºsyº Artin ), Faraĵon 

Efendi, Bahriye, 

Karagöz, Mehmet 

Keĸkek­i 

5 Phyllo Dough 

(Yufkacēlēk in Turkish): 

Helvacē Yavuz 

(Yēlmaz, 2008) 

1 

Beach Management: 

Deĵirmen Beach, Yorguli 

Beach, Naki Bey Beach, 

Seferoĵlu 

4 Tavern handler: 

Prinkipo, Topal Yorgo, 

Navy, Lefter's Place in 

Fish Bazaar 

4 Plumber: Niko Poridis, 

Monsieur Karakin, 

Sokrat Usta, Yorgo 

Usta, Aydēn Usta 

5 

Pastry Shop - 

Muhallebici: Yordan, 

Tilla, Ortans, Ķnci, 

Ankara, Güven 

 

6 Fueller (Mahrukat­ē in 

Turkish) Wood - Coal: 

Cemil Efendi, Stamat & 

Mico, Ali Eti, Nedim 

Genc, Sait Aga, Kazim 

Efendi, Abdullah 

Ozdemir 

8 Tobacco producer: 

¢aĵla, N. Hastaoĵlu & 

S. Tavanioti Tobacco 

Factory (Tobacco of 

Yenice Cigarette) 

3 

Night Clubs: Clup Capri, 

Club Yekta (Green Island 

Club), Lido, Florida, 

Hampdi Dampti, After 

Eight, Erteki, Emerald, 

Seferoĵlu 

9 Musicians: Arapaki 

Brothers (Mandolin), 

Niko Strinci (Guitar), 

Pandeli Çiras 

(accordion), George 

(Bouzuki), Ilia (Guitar & 

Mandolin Teacher) 

5 Winery: Lavrendoĵlu 

Winery (Monsieur 

Bebi) * Wines 

Produced in Besiktas 

and Sold in Büyükada 

1 

  Horse raising  160   
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However, Table  3.7 and Figure  3.30 indicate the number of each profession reported 

in 2010. The results of the table indicate, most of the people of the islands are retired 

or housewives. 

Table  3.7 : Profession / Job distribution in the islands (1/5000 Scale of The Islands 

Preservation Master Plan Report, 2010). 

Profession/Job  Büyükada Heybeliada Burgazada Kēnalēada Sedef 

Adasē 

Total 

Housewife Number 173 117 83 50 0 423 

% 39 47 55 37 0 43 

Retired  Number 111 71 28 24 3 237 

% 25 28 19 18 30 24 

Student  Number 10 9 2 1 0 22 

% 2 4 1 1 0 2 

Business  Number 57 19 19 33 0 128 

% 13 8 13 24 0 13 

Service Sector Number 70 34 17 24 7 152 

% 16 14 11 18 70 15 

Manufacturing 

Sector 

Number 9 2 1 0 0 12 

% 2 1 1 0 0 1 

Total  Number 448 250 150 135 10 993 

 

 

Figure  3.30 : Profession / Job distribution on the Islands (1/5000 Scale of The 

Islands Preservation Master Plan Report, 2010). 

In Büyükada, the Greeks mostly worked on construction. In the 1950s, businessmen 

of Jewish origin first came to Buyukada and Burgazada, and housing prices rose 

rapidly due to the limited number of houses. Most of the mansions on the island 

changed hands during the Wealth Tax and as a result of the Greeks' immigration to 
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Greece between 1955-65. In recent years, while the dense Greek population has 

decreased, the number of Jews has increased (Kaymak, 2016). Many properties 

belonging to Greek summer houses in the Islands have changed hands well below 

their value (Lokum, 2014). As businessmen of Jewish origin first came to Buyukada 

and Burgazada, and housing prices rose rapidly due to the limited number of houses. 

A few years ago, many foreign ambassadors and European merchants have rented 

residences and mansions to stay in the summer time. Today, tides of migration and 

demographic changes of the island has influenced the mansionsô conditions in 

different ways. Just a few part of them are remained as the same with their previous 

owners. The majority of them are occupied with new owner, some are rented, some 

had change in function, and some are deserted with no preservation like Trotsky's 

House and Greek Orphanage Mansion. Table  3.8 shows the ownership status of the 

houses on the island. 

Table  3.8 : Ownership status of the house (1/5000 Scale of The Islands Preservation 

Master Plan Report, 2010). 

  Büyükada 

Property Owner Number 307 

% 69 

Lodging  Number 4 

% 1 

Dormitory  Number 0 

% 0 

Free of Charge Number 27 

% 6 

Rental  Number 110 

% 25 

Total  Number 448 

Today, the people of the islands can be divided into two groups as permanent 

residents and summer residents. The islands are experiencing an intense domestic 

tourism movement in the summer, and therefore the population shows significant 

fluctuations during the year. As indicated in Table  3.9, due to the influx of the 

tourists and daily visitors, the population gets 10 to 15-folded in summer months, 

reaching up to 72.000 in total in July-August. Population reaches to 30.000 in 

B¿y¿kada (including Sedefadasē), 20.000 in Heybeliada, 7.000 in Kizali and 15.000 

in Kēnalēada. By 2015, the population of the islands was 15.623. The number 

increases to 140000 considering the daily visitors (Ulusoy et al., 2013). 
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Table  3.9 : The islandsô population change in years 1997-2018 (Ulusoy et al., 2013, 

p. 17). 

         

Islands 

Year  

Büyükada Heybeliada Burgazada Kēnalēada Toplam 

1997 6,418 5,623 1,541 2,539 16,171 

2000 7,335 5,529 1,578 3,338 17,76 

2008 6,812 3,763 1,203 2,294 14,072 

2009 6,978 3,89 1,392 2,081 14,341 

2010 7,127 3,921 1,405 1,868 14,221 

2011 6957 3835 1383 1708 13,883 

2012 7329 3983 1456 1784 14,552 

2013 7278 4807 1474 2607 16,166 

2014 7381 4885 1464 2322 16,052 

2015 7355 4785 1436 2047 15,623 

2016 7384 3747 1419 1901 14.451 

2017 7394 3747 1422 1905 14.478 

2018 7499 3757 1455 1795 14.907 

As shown in Table  3.10, in the report of 2010 provided by Istanbul Metropolitan 

Municipality, the abrupt change of population number in summer and winter is 

mentioned. In Table  3.11 the average number of daily passengers during 2008 is 

pointed out coming specially from Kabataĸ, Kadēkºy, and Bostancē. As the table 

results designate, the number change shows a huge change in population in summers. 

In summers, the attractions of the islands are too enough to call many tourists and 

daily visitor. Thus, it is necessary to figure out the other seasons of the year for 

tourist attraction. 

Table  3.10 : Seasonal population change (1/5000 Scale of The Islands Preservation 

Master Plan Report, 2010). 

Islands  Winter population  Summer Population 

Büyükada 5212 12121 

Heybeliada 3324 6156 

Burgazada 918 1732 

Kēnalēada 1001 2002 

Total 10455 22011 
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Table  3.11 : Number of passengers moved to the Islands in 2008 by season (1/5000 

Scale of The Islands Preservation Master Plan Report, 2010). 

Season   Kabataĸ Kadēkºy Bostancē Toplam Average Number 

of Daily Passengers 

Summer  June-July-August 766076 188323 487505 1441904 15673 

Winter  November-December-

January-February-

March 

204251 68835 279996 553082 3663 

Spring  September-october-

April -May 

384492 111441 360612 856545 7021 

 Daily L ife and Recreational Activities in Büyükada 3.6

The common and old impression of the óislandô concept expresses a quiet, 

unreachable, solitude, isolated, and green area with unique rules. Despite being close 

to Istanbul, the prince islands for centuries have represented its special life style 

different from the urban life. Foods, tradition, culture, design, art, and architecture all 

narrate a particular life story. 

At the end of 18
th
 century, the island was launched as a resort accommodation for 

English, French, Levantines, affluent Muslim people. That is the primitive social 

dynamic occurring in the island which proceeded until the end of 20
th
 century (Koçu, 

1994). In 19th century, the daily life was engaged and filled with high vibrancy 

notably dominated with a considerable number of touristic and religious activities. 

This vibrancy increased especially after the ferries trips started to operate between 

Istanbul and Prince Islands in 1846 (Kºseoĵlu, 2013).  

Gustave Schlumberger, who visited Istanbul in 1884, talks about daily life in 

B¿y¿kada as follows: óB¿y¿kada is the queen and capital of these islands, the most 

beautiful villas of Greek families living in Pera and Fener are constructed in this 

island. As it once was, today many wealthy Pera families spend several weeks of 

May in the island before settling in the summerhouses in Yeniköy, Tarabya or 

Büyükdere. Büyükada's hotels are good; the weather is extremely clean and warm; 

enthusiasts of the island say that pleasures of the sea look like no other placeé 

Büyükada is crowded on Sundays. The restaurants are full of customers. Crowds 

surrounded the cafes aligned by the sea. The tourists on horseback dive deeply into 

the island adventures and feel of great pleasure and happinessé each cluster of pine 

trees transformed into a rustic dining room ... rising alongside the coast, none of the 
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cafeterias do not stand emptyé numerous homes, luxurious villas are arranged like a 

fan in the middle of the islandôs greenery slope. The slope of the hill is filled by large 

terraced hotelséin recent years; the number of people visiting the islands has 

remarkably decreased. People highly prefer to go to Bosphorus. The Prince Islands 

need to regain their glory that they had in the beginning of the century 

(Schlumberger, 2006). Considering Schlumbergerôs travelogue notes, at the end of 

the century, the island has lost its appeal to Levantines and replaced with Bosphorus. 

This displacement happened due to two important causes: the great earthquake in 

1894 and the great fire in 1905 that damaged many buildings and the islandôs 

construction fabric. Besides, the governmentôs decisions and politics that were taken 

in that period reduced the economic prosperity.  

Porter (1835), in his letter dated July 28, 1832, describes B¿y¿kadaôs Macar Avenue 

as the main socialization area of the island in that period: as turning right from the 

pier there is an avenue called Macar. The avenue is a promenade for the ladies, 

gentlemen, and the visitors. This place is an extremely pleasant walk way filled with 

acquaintances on every pleasant evening. There are rows of benches for the people to 

sit. At the end of the road, there is a small tavern, right next to it there are little cute 

shops where you can buy ice cream and other things. During this period, island life 

was so prominent that even Muslims who did not show interest in the Princes Islands 

until then had started to own properties. There are also many elite names of Istanbul 

people among the Muslims who prefer own property in the island. Alike, between the 

years 1885- 1886, Ottoman ambassador of the United States, Samuel S. Cox's in his 

memoirs noted that Sultan Murad Vin his penitentiary period has owned a mansion 

in the island.  

Numerous foreigners have deeply admired the beauty of the island. Georgina 

Adelaide Müller, secretary of the British consulate as he came to visit his son in 

1894, in his travelogue described Büyükada as a summer resort where frequently 

visited by diplomatic corps members. All these highlight the islandôs importance and 

interest (Müller, 2010). 

In 1852, the French writer, poet and art critic Théophile Gautier described his social 

life in Büyükada, where he stayed for several days. Coffeehouses at the seaside make 

ice creams from the ice coming from Bithynia Olympos (Uludaĵ). The small cups of 

coffees are served with a glass of water and tobacco is smoked in any possible way; 



100 

rod, hubble-bubble, cigar, and cigarette; Karagöz shadow play with its colorful 

silhouette is fluttering in the imagination screen and making jokesé gradually 

everyone returns home and by midnight the whole island falls into a peaceful sleep. 

Rriding and sea baths are the islandôs recreational areas. In order to taste the 

enjoyment of riding I made a great donkey tour to the island with a cute teenager I 

met at the dinner table at the hotel. Gautier's Istanbul observations was initially 

published in La Presse newspaper on 1 October-3 November 1852, before being 

published as a book (Batur, 2001). Figure  3.31 shows the donkey tour on the island, 

which is not existing today and Figure  3.32 is a picture of the phaeton tour used as a 

recreational means. 

 

Figure  3.31 : The most known donkey tour (URL-4).  

 

Figure  3.32 : Büyükada, tourists enjoying phaeton great tour in 1930s (URL-5). 

Another published travelogue belongs to François-Félix Jacquot, which is published 

in LanIllustration magazine volume 669, in 22 December 1855. In this book, the 

https://tureng.com/tr/turkce-ingilizce/karag%C3%B6z%20shadow%20play
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islandôs life image is expressed in details as follows: There are private dwellings in 

the island; there are guesthouses with Eastern Life Style as well as relatively 

comfortable hotels with high pricesé (On the slope of B¿y¿kada, which is facing 

Istanbul) the most beautiful houses facing the northwest and the magnificent 

Giacomo Villa, which consists of two buildings and a garden decorated with 

sculptures made in Malta are located. He continues: in this newly built villa, we were 

warmly welcomed by the gracious ownerséin the evening as the wind starts 

blowing and the shining rays of the setting sun behind the European shores of the 

Olympos Mountain in Bitinya (Uludag) illuminates the snowy hills. An influx of 

Turkish, Armenian, Greek, Pera women, men wearing fur jackets with tarboosh (fes 

in Turkish) on the head, and women following the French fashion wearing in a white 

skirt with lively colors under them coming from houses of the town as well as the 

ferries and boats coming towards the beachéall these people eat and drink 

something in the coffee shop or the shops facing the streeté even in B¿y¿kada, 

proper European food can be eaten in hotels in very expensive prices (Eldem, 2009). 

A year after Jacquot, the portrait drawn by Lady Emelia Hornby, which shows 

Büyükada in 1856, is not much different from other travelers. If one goes on a boat 

trip, around seven o'clock in the morning, except the ones running to catch the first 

ferry to Pera in the morning, it is possible to see all the visitors going to the wooden 

sea baths on the beach. Some of them turned from an early donkey tour in the hills, 

while the majority of them return after enjoying a cup of coffee at the coffeehouse. 

During the hot hours, until four or five o'clock, everyone disappears; even the 

Croatian gardeners and the sun-burned children of Señor Giacomo do not stay 

outdoors (Kelly, 1987). 

In August 5, 1959, four worldwide famous persons including Prime Minister Adnan 

Menderes, former British Prime Minister Winston Churchill, the world's wealthiest 

ship-owner and founder of Olympic Airlines; Aristotle Onassis, and his girlfriend; 

Soprano Maria Callas visited the island. 

The life in Büyükada unlike the life in Istanbul was more liberating and carefree with 

a European style. One of the most important factors of population growth was the 

attractive social events and recreational activities. At the beginning of the 20th 

century, clubs were presented as new social activities, which enhanced the social life 

in Büyükada; among those are Yacht club and the associations like Adalarē 
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G¿zelleĸtirme Cemiyeti, which contributed to the recreational daily life on the island. 

All these places were established for improving the daily life and social environment. 

During April, in Tulip Festival, all the gardens, parks, and squares are covered in 

tulips that attract many people to Büyükada. The possible various opportunities to 

construct new and different buildings and the vibrant atmosphere of the island 

community caused as an increase in population (Tuĵlacē, 1995). While for many 

islanders, Büyükada was a seasonal residence using as a summershouse, non-

Muslims chose to Büyükada, used the island as a recreational purposes in Sundays 

and Christian ceremonies (Schlumberger, 2006). There are also examples that 

families used these summerhouses as permanent residences (Kēray, 1979). Social 

activity spaces in Büyükada included restaurants, bars, clubs, beaches, casinos, and 

hotels that made the island a fashionable and attractive resort (Tuĵlacē, 1995). 

However, the social services were in certain areas of the island. For instance, the 

restaurants were located especially nearby the port and Dil Burnu, Birlik (Luna Park) 

Square (Kºseoĵlu, 2013). The Casino Delakuridis at Débarcadère (the wooden port) 

was adopted as beerhouse, café and hotel, which hosted theatre groups at the 

weekends. The port was initially established to serve the first ferry services. 

Figure  3.33 shows the daily life on the island in 1950s. 

 

Figure  3.33 : Women strolling on the island (URL-6). 
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In that period, there were three beaches in Büyükada, two in Yörükali part and one in 

Kumsal part. Today, also there are four beaches in the island which actually refer to 

the fashionable life in the island including: Nakibey Beach in Maden District, 

Kumsal Beach in Kumsal District, Yörükali Beach and Prenses Beach reaching with 

motor boats. In the western part of Büyükada Dil Burnu (Figure  3.34) stands with 

500 meters length and 100 meters width. It is one of the most prevalent places 

preferred by daily comers in summer. There are also picnic tables and benches under 

the pine trees with a scenic view. On its north coast Nizam (Mill) Bay, and on the 

south coast Yörükali Bay locates.  

 

 

Figure  3.34 : Büyükada, Dil Burnu (Gülersoy, 1997). 

The most regular social activities in the evenings were visiting the family members 

and friends. Ladies of prominent families were carried with their private phaetons 

along with the tour path to the port that was also accompanied with musicians 

(Behramoĵlu, 2009). As noticed, in the 19th century the island witnessed a lively and 

dynamic social life dominated generally by tourists, entertaining and religious activities. 

The opening of the clubs was also another factor to attract foreigners to Büyükada. 

Yacht Club that was founded by a British lawyer in 1906 as a part of British Yacht 

club in 23 Nisan Street played an effective social area. The club members include all 

Turkish residents and foreigners working as a social activity and sportive center. It 

was then renamed as Yacht Club Joint Corporation and Anadolu Club during the 

Republican Period. Mustafa Kemal Atatürk came to Büyükada on August 8, 1928 

and participated in a social entertaining event at the Yacht Club (Niyazi, 1973). As 
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the regulations of association issued in 1929 explained his purpose of participation 

óto promote and enhance the means of entertainment and social activities in 

B¿y¿kadaô.  

However, the most common seen entertainment in the research documents was 

boating race. There are also many documents discovered in Prime Ministry Ottoman 

Archive, which indicate the annually traditional races organization tenderness in 

order to prevent the possible cheating. The oldest archival document dated to 

October 25, 1859 is an invitation to Prince Sultan Abdülhamid to join the races.  

There are various traces of entertainment in the Büyükada district found also in 

archival documents and newspapers. In 1888, there was a rumor of joining the Prince 

of England and Duke Alfred of Edinburgh to the coming race. The idea of hosting a 

foreign dynasty member in the race, which was scheduled for August 27th 1888 

made a chaos among the executive members of the island. In this condition, The 

District Governorate of the islands asked ķehremaneti for a hand to handle the 

situation. Thus, ķehremaneti informed the conditions to the Ministry of Internal 

Affairs (Sadaret in Turkish) to manage it. Finally, the chaos ended by The Ministry 

of Internal Affairs intervention as it reported that the Prince should be greeted by the 

governor at the pier of the island. In frequently held races of that period, even though 

they were arranged mainly for entertainment purposes, there were always controls to 

avoid cheating. In addition to the permission of the sultan before each race, the 

district governorate informed The Ministry of Internal Affairs about the events 

during the race. An interesting detail about these races was published in Servet-i 

Fünun Newspaper that reported women participated in races in 1899 for the first 

time. These ladies were generally from well-known families. Figure  3.35 shows 

Debarcadere Casino on the island. Figure  3.36 and Figure  3.37 respectively show the 

open-air summer cinema and Yacht Club.  
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Figure  3.35 : Debarcadere Casino, which was built in 1909 instead of demolished 

Kantarocak casino, Büyükada (Öztürk, 2017). 

 

 

Figure  3.36 : Büyükada summer cinema in 1966 (Öztürk, 2017). 
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Figure  3.37 : Büyükada Yacht Club (Gülersoy, 1997).  

 Assets and Facilities-Economic and Industrial Structure 3.7

In Büyükada, the main professions used to be fishing, mining and tourism. As 

tourism started to be the main economic income in Istanbul, Büyükada attracted 

many visitors mainly from Beyoĵlu as a resort settlement (Schlumberger, 2006). 

According to the Temettuat Book in years between 1835 and 1846; of the 221 

household heads in the island, 71 were sick, old age, disabled or female, but were 

living on rent, while the remaining 150 had various occupations. Among those 

professions that can be divided into different groups, the most demanded ones are the 

ones related to sea and maritime. Twenty-five of the head of households registered in 

the bookwork as crew. In this sense, there are 20 boatmen householders and two 

boatmen crew heads householders on the island. Regarding maritime, there are also 

eight angler heads and one of them is from Istanbul. The last relevant profession to 

maritime, which draws attention, is boiler making that only one head of household 

carries out this profession. Apart from maritime, the most demanding occupations are 

those related to the soil, depending on the breadth of the agricultural areas. Among 

the household heads, there are 25 farmers, one farm laborer and one farmer crew. 

Another profession which is developed due to agricultural fields is gardening 

preferred by seven household heads. Thirdly, the service sector emerges as preferred 

professions in the island. Since Büyükada is mainly used as a center of inteset for 
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summer resort; in the service sector, the most approved occupation is cafeteria. This 

is the reason why among 221 households in the island, 19 household heads has 

coffee shops. In addition to this, there are thirteen grocery stores, six bakers, one 

crier, one shopkeeper, one sherbet (Special Turkish Drinking) seller and 1one painter 

working as head of households.  The last group that can be identified from the 

Temettuat book is craftsmanship. This group of household heads includes five 

carpenters, three barbers, one tailor, one furrier, one miniaturist (nakkash in Turkish), 

one pharmacist and one jeweler. The percentage ratios of these occupational groups 

are given in Chart VII. In addition to facing new professions in the Census Book, 

there are also new and different occupational groups. One of them is public officials. 

The public officials professions mentioned in the Census book are; six pedestrians, 

four soup makers, and two priests. The percentages of these occupational groups are 

given in Chart VIII. According to the Census Book, in the same years, 228 people 

did not work and 198 of them had various occupations. In agriculture-related 

professions, gardening and viticulture are among most preferred ones. According to 

the book, among the male population of the island, there are fifteen farmers. 

Fourteen of the men preferred gardening that four of them preferred viticulture. 

Again, in the service sector people mainly own coffee shops that 16 out of 426 men 

are engaged in coffee making. In addition to this, in the island there are seven 

grocery stores, eight taverners, five bakers, three jokes, two water-carriers, two 

butchers, one coach, one servant, one herbalist, one cook and one delicatessen 

(mezeci in Turkish). 

The distribution of craft-related professions is as follows; eight carpenters, six barrel 

makers (varilci in Turkish), four barbers, three shoemakers, two aba makers, one 

cloth painter and manufacturer (basmaci in Turkish), one furrier, one gilding, one 

mason and one pharmacist. Among five of six barrel makers registered in the Census 

Book, there is an expression mentioning that they are employees in Tersane-i Âmire. 

Because in the Ottoman navy, a barrel per capita was given to meet the water needs 

of the ship personnel; that required new barrels to be made. The barrel makers were 

therefore responsible for manufacturing new barrels and repairing the old ones.  

Mines and stones: Due to the abundance of iron, the land color is red in Büyükada. 

The iron mine is located on the east side of the island naming Maden District, which 

was found and extracted since 1824 (Erendiz, 2006). According to the notes of Pierre 

https://www.seslisozluk.net/manufacturer-or-seller-of-printed-cloth-nedir-ne-demek/
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de Tchihatchef, the iron reserve in the island is rich enough to obtain about 500 

grams of pure iron from the raw material mixed with 1.235 kilograms of soil 

(Tchihatchef, 2000). The revenue from the iron mine belongd to Tophane-i Amir in 

1848 under the supervision of Fethi Ahmed Pasha. It was also decided to prepare the 

required coal for iron extraction from Lapseki coalmines. Almost twenty years later, 

in 1875, a contract was made by Pekmezoĵlu Bedros an Ottoman resident and his 

British partner to manage the mine.  This is not the only mine of the island. In 1846, 

a miner named Todori, found copper mines in both Büyükada and Heybeliada and 

requested the state to operate them for ten years, that Finance Minister, Abdurrahman 

Nafiz Paĸa did not approved it. The third type of mine extracted from the island is 

lead. As it was discovered in 1850, Sultan Abdülmecid allowed Besim Bey, (the son 

of the marshal of the Imperial Arsenal (Tophane-i Amire Müsiri) in the Ministry of 

War to extract it. 

Apart from the mines, there are also marble quarries in Büyükada. Red or green-

colored marble is a kind of them. This stone located near the iron mine opened in 

1847. However, in the laboratory tests, it was not found suitable for use in Fabrika-yē 

Hümayun. The other known type of stone is granite. As stated in the document; 

granite is only found near Büyükada and the surrounding islands (Saygēn, 2014). The 

traces of the old brick furnace called Viranbaĵ in can be also found in Büyükada 

(Tuĵlacē, 1995). 

Factories: In the 13
th
 century, just like other sectors, the industry has also 

remarkably developed and factories were established in the islands. Levantines 

carried out the first of these initiatives. In 1860, a British citizen named Monsieur 

Morton decided to construct a mill in Büyükada Island to produce pasta shown in 

Figure  3.38. Figure  3.39 shows the map to these mills. He reached his aim in 

partnership with Monsieur Pal, a British citizen, and established a factory in Nizam 

Neighborhood, which produced flour, crackers, and pasta. However, the documents 

found dated back to 1876 shows that Monsieur Pal must have ended the partnership 

since the three quarters of factory shares shows belonging to Monsieur Morton and 

one quarter to Monsieur Joseph.  The number of vineyards, agriculture and animal 

husbandry, as well as a wide variety of professions in the 13
th
 century confirms the 

reputation of the island in industrial economy. The oldest flour factory in Istanbul 
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was established in Büyükada in 1846 as the primarily industry facility in Ottoman 

Empire period. 

Besides, underground resources, which are the important element of the economic, 

the development of industry also gained momentum in this century. The suitable 

iron, copper, and granite stone extracted from the island were sent to Fabrika-yē 

Hümâyun to operate in the factory. Although the owners of the factories have 

changed several times in the century, the factory has been constantly active.  

 

Figure  3.38 : The mill, a view from Dil Burnu (Gülersoy, 1997). 

 

Figure  3.39 : Map of two stone mills to be built in Nizam by Kadanko; the widow of 

William Churcill, Director of Ceride-i Havadis (Saygēn, 2014).  

Agriculture and livestock: Agriculture: In 1681, Guillaume-Josephus Grelot in his 

travelogue expresses that the fertile soil was not totally planted. Only the monks of 
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Caloyer and the monasteries around had grown enough greenery, vegetables, grapes 

and various fruits to meet their own needs. According to this document, the 

agriculture in the islands evolved at the end of 17
th
 century and before it was very 

restricted. This is extremely normal for a period in which the majority of the 

population consists of priests and anglers. In the following years, with the increase in 

population, agriculture developed in form of vineyard, garden and farms. According 

to the records of Temettuat, there are a total of 537.5 acres of agricultural land 

consisting of 438 acres of vineyards, 39.5 acres of gardens and 60 acres of farms 

(Saygēn, 2014). 

Livestock: According to Temettuat Notebook, there was 29 livestovk in four kinds 

including buffalo, mules, and donkeys. Eight of the households had 12 buffalos with 

the total income of 410 Kurush for each. Since buffalos had a little meat and milk, 

they were possibly used for coach cars to carry people and goods. Generally, in the 

island, evey family held 13 donkyes and four mules used for transportation inside the 

island. In his writings, Samuel S. Cox refers to the donkeys as following: The main 

entertainment of the island is to visit the island riding a donkey. The Greek rider 

manages the donkeys speed cleverly by controlling its tail. It is important to mention 

that these miserable animals do almost all transportations on the island and no cars 

are allowed (Cox, 2013). There are also documents, which refer to complaint made 

by Monsieur Maric, the interpreter of the British Embassy in 1890, about the donkey 

drivers of the island. According to the document, the donkey drivers disturbed the 

inhabitants either by leaving their own waste or the animals waste in front of the 

house where Monsieur Mariç's spouse resided. Finally, after the complaint of the 

households who could not tolerate the smell and dirt spreading from the donkeys, the 

location of the donkey drivers was changed (Saygēn, 2014). 

Vineyards: currently, of the 84 household heads, 22 of them did agriculture 

professions, while 40 of them carried out other occupations. Nine of them did not 

perform any occupation, 13 of them did not reside in the island, and their 

occupations are unknown. Unfortunately, the products of these lands are not 

mentioned in the documents. However, based on the climate as well as verbal 

information and some written sources, it is possible to prove that in some of these 

vineyards, grapes have grown. Viniculture and grapes as the product of these 

vineyards were used for winemaking, which continued for centuries in Büyükada and 
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other Prince Islands. The abundance of the taverns in the islands is also a result of the 

wine production made by the Greeks. In addition to Guillaume-Josephus Grelot, in 

his travelogue, Antoine Olivier also highlights grapes as the vineyards main crops on 

the islands (Olivier, 1977). 

Gardens: A total of 39.5 acres of gardens across the island; 4 acres are covered with 

trees and one is rented and the situation of the remaining 34.5 acres is unclear. The 

total annual income of all gardens is 4,670 Kurush. Fifteen households throughout 

the island own lands of gardens to plant. There are various provisions regarding the 

gardens. In an example of 20 February 1836, one of the inhabitants of the island, 

Mimko and his brother Panayot ask for their property document. According to this 

evidence, the location of the garden is found near the Sunken Monastery, Agios 

Nikolaos Monastery, which is known as the Carnation Gardena among the people.  

Farms: 10 acres of 60 acres of farms with a total income of 3.510 Kurush is empty 

and does not generate any income. On 22 acres, the artichoke is grown and the total 

income from artichoke cultivation is 3,000 Kurush. Besides, someone else other than 

the owners cultivates the remaining 16 acres farms; thus, the income is not definite. 

On 10 acres, it is not clear what is grown, but their income is 460 Kurush. The 

remaining 2 acres are rented. In this condition, the most income in the farms is 

derived from artichoke cultivation (Saygēn, 2014). Table  3.12 and Table  3.13 show 

the workforce distribution on the island. 

Table  3.12 : Workforce Distribution in the Islands ï results of a questionaire in 2007 

in Büyükada (1/5000 Scale of The Islands Preservation Master Plan Report, 2010, p. 

427). 

Workforce  Distribution Overall Man Woman 

Employment 6568 5259 1309 

Unemployed  851 563 288 

Total Workforce  7419 5822 1597 

Non-Labor 8438 3232 5206 
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Table  3.13 : Sectoral distribution of workforce ï results of a questionaire in 2007 in 

the islands (1/5000 Scale of The Islands Preservation Master Plan Report, 2010, p. 

428). 

Employment Status in 

the Islands 

Man Woman 

 

Overall 

Number % Number % Number % 

Total Employment 5259 80.07 1309 19.93 6568 100.00 

Agriculture Hunting 

Forestry and Fisheries 

56 0.85 1 0.02 57 0.87 

Mining and Quarrying 8 0.12 1 0.02 9 0.14 

Manufacturing 

Industry 

731 11.13 136 2.07 867 13.20 

Electricity Gas and 

Water 

27 0.41 1 0.02 28 0.43 

Construction 441 6.71 10 0.15 451 6.87 

Wholesale Retail 

Trade Restaurants and 

Hotels 

1415 21.54 266 4.05 1681 25.59 

Transportation 

communication and 

storage 

482 7.34 56 0.85 538 8,19 

Insurance Assist. 

Business services 

402 6.12 297 4.52 699 10.64 

Community Services 

Social and Personal 

Services 

1689 25.72 514 7.83 2203 33.54 

Undefined Activities 8 0.12 27 0.41 35 0.53 

Tourism industry: Due to the geographic conditions, the prior determined professions 

are those mostly related to the sea and occupations depending on tourism sector. The 

amount of the income can be detected through the documents and Temettuat 

Notebook. Another way that the people of the island used to earn revenue was to rent 

properties such as land, animals, shops, and house. The determination of the physical 

properties of these incomes and some of the real estates has also been discovred from 

the Temettuat Notebook and ĸerôiyye sicili (Saygēn, 2014). 

In the second half of the 19
th
 century, with the global urban transformation, 

Büyükada was targeted as a recreational area to serve the luxurious needs of Istanbul 

affluent residents. Thus, some professional investors like Wagons-Lits also started to 

invest there by establishing luxury hotels like Prinkipo Palace Büyükada (Greek 

Orphanage). The island encountered a rapid urbanization and became a elite-ridden 

just like Pera (Derviĸ et al, 2008). Some of the city hotels in Istanbul used to have 

branches in the suburban areas. This feature is usually characterized by the fact that 

the hotels in Pera have summer hotels on the shores of the islands and the Bosphorus. 
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For instance, a branch of H¹tel dôOrient is in Büyükada by the name of Giacomo 

Hotel, a resort hotel with the same services opened during the summer season. The 

owners of the smaller hotels could only afford to manage their hotel in the city center 

in the winter season, and handle the other resort hotel in the island in the summer 

(Durudoĵan, 1998). The hotels in the sub-districts were usually constructed on wide, 

empty plots. óLandscapeô is also an important factor in the location of hotels. 

Summer Palas in Tarabya constructed in 1893, Tokatlēyan hotels in 1900 and 1901 

Plaj Hotel in Büyükada, are important hotels built on a wooden system in Istanbul 

(Yakartepe and Binan, 2011). Generally, the residences are converted to a hotel. For 

example, a Comidas Mansion is developed into Giacomo Hotel in Büyükada 

(Gülersoy, 1997). Figure  3.40 and Figure  3.41 are the pictures of important hotels 

constructed in that period.  

 

Figure  3.40 : Hotel De La Plage in Büyükada (Yakartepe and Binan, 2011). 

 

Figure  3.41 : One of the buildings of Giacomo Hotel, Comidas Mansion (Yakartepe 

and Binan, 2011). 
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In the hotels of Büyükada Plaj Hotel as seen in Figure  3.42, Continental hotel in Pera 

and San Remo Hotel in Büyükdere the influences of both traditional Ottoman and 

European style can be easily traced. In the traditional façade layout of Plaj hotel, 

Baroque features are also recognizable (Yakartepe and Binan, 2011).  

 

Figure  3.42 : Plaj Hotel in Büyükada  (Yakartepe and Binan, 2011). 

Hotels with both Neo Classical and Orientalist elements and features are not very 

frequent; yet, the most obvious example is the Splendid Palas Hotel in Büyükada 

(Yakartepe and Binan, 2011). Today, the lavish mansions and the cultural heritage 

have given Büyükada a leading position as a tourist destination. Figure  3.43 is a 

picture of giant hotels constructed in that period on the island. 

 

Figure  3.43 : Istanbul, Büyükada, giant hotels (URL-7).  

Locating near Istanbul, Büyükada gives the opportunity to Istanbulites, local and 

foreign tourists to escape the daily hustle and bustle of urban life and come together 
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in the serenity of Istanbul Islands in virtue to introduce the islandôs cultural structure, 

which has been fostered in the deep-rooted historical tradition of the island. Most of 

the foreign tourists and artists come from the city of Orestiada Greece.  

Health: Adalar State Hospital locates in Büyükada, which is used for minor 

surgery interventions and outpatient treatment. In serious conditions, the patient is 

sent to Kartal Hospotal by ferry ambulance immediately.   

Education: Education is necessary for the individuals to cope with the rapid 

economic and social changes (Rustiadi, 2015). It can nurture the arts and designs to 

boost the creative enterprises. In this vein, the role of government to establish a 

proper educational system is inevitable to guarantee the future health of economy 

(White et al, 2014).  

Activities are carried out in the educational section for general education, basic 

education, and higher education. Florida (2002) claimed that employing well-

educated workers in creative industries is a requirement for urban development. For 

creative workers a multi-functional urban context is mostly preferred. They are 

assimilated to inspiring and empirical creative neighborhoods (Lawton et al, 2013). 

Therefore, the level of education of the people is the knowledge strength of 

Büyükada. Therefore, people with higher education degrees are more necessary.  

In the island, the initial educational facilities were built to serve the Christian 

community. The first education building, which established in 1850, was a timber 

primary school, situated adjacent to Ayios Dimitrios Greek Orthodox Church. In mid 

19th century, with the rise of Muslim population, the emerging need for new 

educational buildings was fulfilled by the existing private mansions. The first 

Muslim school was founded in Ada Camii Street, near Hamidiye Mosque in 1893. In 

1902, Muslim school was opened in Ali Beyôs mansion. In the following years, it 

was moved to Celal Ko­ôs building in ¢i­ekli Yalē Street and thereafter, in 1912, to 

the ground floor of Hamidiye Mosque. In 1914, boys and girlsô schools were 

separated as Lebib Beyôs house for boys and Antoine De Seour Fran­isken School 

(the former church and convent built for nuns in 1871) in Nizam street for girls. 

Later in 1951, the buildings became rental residences for tourists. After Tevhidi 

Tedrisat Law, the schools were combined and transferred to Sefroniosôs mansion in 

Kadēyoran Street as óB¿y¿kada Primary Schoolô. In 1967, the school is transferred to 
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its new building in Lala Hatun Street and its previous building in Kadēyoran Street. It 

was then turned into lodging for the teachers. Sahak-Mesrob school was an  

Armenian school, in Bah­ēvanoĵlu Street by the Armenian society in 1906, which 

was later moved to Kēnalēada (Tuĵlacē, 1995).  

Currently, there are one kindergarten, four primary schools, three secondary schools 

and three high schools in the islands (Ulusoy et al., 2013).  Today, the existing 

schools in B¿y¿kada are B¿y¿kada ķehid Murat Y¿ksel Primary Education School, 

Büyükada Primary Education School, Büyükada Greek Primary School, and Beyhan 

Arel private high school (1985-1986).  

Transportation: the real golden days of the island start with the emergence of regular 

ferry services. In 1827, at the time of Ottoman, first steam ship called Swift, 

purchased from England entered to the island. However, Swift and the other steam 

ships were used for the navy services not for the passenger transportation. For a long 

time, foreign companies carried out the passenger transportation in the Bosphorus. 

Transportation lasted for a while with the ferry service ruled by foreign companies as 

well as the infantry boats and there was no state-owned company.  

The first actions of the state for passenger transportation in Bosphorus were made in 

1838 through Tersane-i Âmire ferries going through Büyükdere and Arnavutköy to 

Büyükada and Heybeliada once a day (Tutel, 1995). The Hazine-i Hassa Ferry 

Company, the first local steamboat company of the Ottoman Empire, was founded in 

1847 that provided services for cargo transportation. The purpose of the 

establishment was not to make money for the state. It was rather to close the foreign 

companies ruling transportation, which generally used for high prices. The climax of 

steamboat transportation in Istanbul was simultaneous with ķirket-i Hayriye 

establishment in 1851. This company was the first magnificent transportation 

company in the Ottoman government (Salah, 2013). In 1852, a ferry port was 

constructed in Büyükada. In 1863, along with the reform in the following year, the 

number of ferries was increased to twenty. Figure  3.44 and  

Figure  3.45 shows the portôs different conditions at the beginning and end of 19
th
 

century. 
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Figure  3.44 : Port at the end of 19th Century (Akçura, 2010). 

 

Figure  3.45 : Port at the end of 1800ôs (G¿lersoy, 1997). 

Tersane-i Âmire ferries would also sail to the Mediterranean and Black Sea ports. At 

the same time, Hazine-i Hassa respectively was replaced into Fevaid-i Osmaniye in 

1864, Ķdare-i Aziziye in 1870, and lastly Ķdare-i Mahsusa in 1878 (Ünver, 2006).  

Nowadays, each day with the City Lines ferries, Kabataĸ-Kadēkºy-Kēnalēada-

Burgazada-Heybeliada-B¿y¿kada and Bostancē-Kēnalēada-Burgazada-Heybeliada-

B¿y¿kada trips, and with Istanbul Sea Buses Kabataĸ-Kēnalēada-Burgazada-

Heybeliada-Büyükada-Bostancē, trips are organized. Additionally, the trips between 

the islands and among the islands and Bostancē, Maltepe, Kabataĸ, Kartal ve Yalova 

with engines (Mavi Marmara, Prince Tour, Dentur, and Turyol) are possible. 

Büyükada has a distance of 21 km to Kabatas, 9 km to Bostanci, and 5.5 km to 

Kartal. The transportation is employed by ferry and motor services, and catamaran 

passenger ferries provided by Istanbul Sea Bus Authority (IDO). IDO also has a 'Sea 

Taxi' service. 
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Except a small number of public vehicles, since the use of motor vehicles is 

prohibited in the islands, the internal transport is provided by phaetons. Bicycles are 

also common means of transportation (Ulusoy et al., 2013). Since there is a private 

motor vehicle prohibition in islands District, internal transportation and freight 

transportation within the Islands are carried out by phaetons and cargo vehicles with 

a number of 500 (1/5000 Scale of The Islands Preservation Master Plan Report, 

2010). 

The main domestic transportation in the island was phaetons, donkeys, horses, 

bicycles, in the 18th and 19th centuries. Transportation also serves the cultural 

activities like  Küçük Tur (from Saat Tower, to Nizam street, Lunapark, passes 

Maden District and then goes through Kumsal region, which comes back to Saat 

tower) and Büyük Tur that also includes the visiting of the forests. For the tours, 

rowing boats and yachts were used, as well (Tuĵlacē, 1995). 

Nowadays, the access to B¿y¿kada is possible from different parts like Kadēkºy, 

Eminºn¿, Bostancē, Kartal, Beĸiktaĸ, and Kabataĸ; using ferries, sea buses, and 

motor ships. The number of the ferries and travels has facilitated and increase tourist 

traffic following the end of the 18th century. After the increased transportation 

facilities, Princes Islands became popular resort settlements. Wealthy Muslims and 

Levantene families including scientists, poets, writers, historians, doctors, artists, and 

government officers built new building types. This was also the establishment of 

tourism sector. Actually, this condition has awfully influenced the quietness of the 

island. Except firefighting, police, forest management, municipal, and health 

institutions cars, other engine cars are banned to enter the island, and the priority to 

hold electric cars often is given to the old or paralyzed people. One can walk, ride 

bicycle, or rent a phaeton for a small or big tour. In the short tour, you have the 

opportunity to enjoy the picturesque nature and the masterpiece mansions of 

Büyükada Island. Additionally, in the long tour, it is possible to see the untouched 

face of the island that is empty of settlement. In winter, it is much quieter than 

summer time. Figure  3.46 and Figure  3.47 shows the connection of Büyükada with 

the islands and the mainland. Table  3.14 presents the existing freight cars and 

phaetons on the island. Figure  3.48 indicates the transportation means of the island. 
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Figure  3.46 : Fenerbah­e Boat, travelling from Kadēkºy to Princes Islands (Akçura, 

2010). 

 

Figure  3.47 : The connection of islands to the mainland (1/5000 Scale of The Islands 

Preservation Master Plan Report, 2010, p.609). 

Table  3.14 : Available phaetons / freight car situation (1/5000 Scale of The Islands 

Preservation Master Plan Report, 2010, p.611). 

Area  Phaeton Freight Car Overall  

Büyükada 227 135 362 
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Figure  3.48 : Yachts, boats and bicycles as principle transportation means in 

Prinkipo (Akçura, 2010). 

 The Cultural Structure and Creative Activities in Büyükada 3.8

In this chapter, the creative potentials and cultural values of Büyükada including 

cultural activities, architectural and environmental structures are taken into 

consideration. The consideration of cultural activities of the past and the present and 

their infrastructures can pave the way for more creative alternative suggestions. 

Additionally, the creative image of the island appears as the architecture and the 

environment has a proper connection. People, architecture and environments in 

important paths of the island are examined in this study. The unique creative 

architecture and cultural norms that form the environment of Büyükada Island are 

determined in the examples of Bazaar Street, ¢ēnar Street, ¢ankaya Street, and 

Büyükada cultural town centers. The architectural creativity of the buildings and the 

reflex of such design to its environment address a life style unique to that context.  
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During the 19
th
 century remarkably in the Republican era, a major intellectual 

movement determined a substantial role in modern island history. Creative 

individuals and talents applied the developments in the island. An important event 

that impressed the islands was The Russian Revolution in 1917. Many 

revolutionaries ï Leon Trotsky much noble ï named Belarussians escaped to the 

islands in 1920s to 1930s. This event played an important role in reviving the 

previous boom of the islands. In the aftermath, the number of entertainment venues, 

hotels, restaurants, bars, night clubs, beaches increased that was a milestone for the 

attraction of Istanbul population. Thus, the Belarussians just contributed to recall the 

Prince Islands as a summer resort in the 20th century (Güvenç, 2011). Prost (1948) 

explains that the republican period proceeded as modern Turkish society especially 

after underlining the revolutions of Atatürk about women. Thus, Anatolian side 

shores became popular place in this modern context demanding to replace the old 

houses with villas and modern apartments. The affluent upper-class also moved to 

more modern and European style districts like Beyoĵlu, Anatolian side and Prince 

Islands (Prost, 1948).  The 20th century was a pinnacle of attraction for politicians 

like Atatürk, Adnan Menderes, Winston Churchill, Leon Trotsky, and Aristotle 

Onassis to visit Anatolian Club in B¿y¿kada as a branch of Yatch Club. Sedat Hakkē 

Eldem, the architect of the time, designed Atatürk pavilion on Dil promontory (Dil 

Burnu) that was not built. Many buildings were restored or revitalized for new 

functions at the end of 20
th
 century (Güvenç, 2011). 

The islandôs inhabitants also used to organize other entertainments like festivals, 

kermis, theaters, and ballet. However, whatever the purpose of the organization was, 

these activities were always under the control of the state. In addition to obtaining 

permission for the regulations, news about whether there was any problem during 

and after the event reported to The Ministry of Internal Affairs. The report on 

Panayēr Monastery, which began on Sunday, May 4, 1851 and ended on Monday, 

May 5, was an example of this practice. Following the celebration of Aya Yorgi 

feast, a report was transmitted to The Ministry of Internal Affairs by the police, 

which noted that during the celebration no problem was occurred. 

For the benefit of the Greek Primary School, an event was planned which was held 

on Saturday, September 24, 1881. According to a report sent to Yēldēz Palace by the 

organizing committee about a week before the event, the school was mentioned to be 
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in a difficult situation to afford the costs and even the salaries of the teachers could 

not be paid. Thus, it was demanded to send a band to organize and handle the event. 

A similar situation occurred in 1893; this time it was decided to play a performance 

in the island in order to help poor living in the island. The organizing committee for 

the auspicious purpose applied to Bahriye Nezareti to ask for one of Bahriye-i 

Hümayun harmonies to play this event. However, when the situation is forwarded to 

the palace by the court, since it was not permissible for military missiles to be sent to 

locations other than embassies, this request has been rejected. Subsequently, no such 

request has been made in future activities (Saygēn, 2014). 

There is also entertainment organized by the municipality during this period. These 

were activities held to cover the costs of the Municipality of Islands and to manage 

the current deficit. The oldest event was held in 1885. In the following years, after 

188 events standing in Büyükada was selected as the center of municipality. Over 

time, these activities and events became much prominent in other islands as well. For 

instance, in 1890, the ballet dancing was organized in Kēnalēada. 

However, these prophecies have been taken only in essential situations and for 

specific entertainment. On the night of October 3, 1892, the balloon, which was set 

by Adem Bey, one of the richest of the island, was prevented due to its coincidence 

with Miraç Kandili. The organized theater was also canceled which was supposed to 

hold on Saturday, October 31, 1895, in order to meet the costs of 1894 earthquake 

damage to the Greek Mektebi. The reason was that the current state discerned it 

unnecessary since the state has already paid some amount to the Greek Orthodox 

Patriarchate for the repair. In another incident, the night festival, which was planned 

under the leadership of Director General of Regime Monsieur Korti, to be spent for 

the poor people of the island, was not found to be suitable. This action was due to the 

disease outbreak in the island among the crowd. During the festival would even 

spread more. It is also stated in a definite manner that if anyone carried out the 

festival, which was against the ban, would be punished. However, unlike the 

previous examples, in this case, the expenses for the festival were to be paid by the 

state and the expenditures were requested (Saygēn, 2014). Figure  3.49 shows a 

Turkish musician group playing instrument in Büyükada. 
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Figure  3.49 : Engraving of Turkish musicians at Principo (Allom, 1839). 

Today, art and culture-led activities for the social context in the island are basically 

led by exhibitions, academies, associations, sports, festivals, street foods, touristic 

movements, cafes, and clubs. These institutions are the creativity incubators of the 

island. Thus, the image of the island is constantly shaped and expanded by local and 

natural development aspects. The demography of Büyükada shows a unique 

microcosm of people ï artists, painters, politicians, fisherman, philosophers, phaeton 

drivers, guilds, and housewives. They have profound bonds with the past and strong 

ideas about the present and the future of the island.  

There are several responses obtained from the respondents to attract nd retain 

talented creative/knowledge workers as talents in Büyükada. One is to attract foreign 

investment as of importance to creating high quality job pool for knowledge-based 

industry. The second is toprepare sustainability and encourage the quality of life. 

These options can be implemented in the multicultural nature of the island to enrich 

creativity. Büyükada was the beginner of most of the events in Istanbul and Turkey. 

The first swimming race in Turkey took place in Büyükada in September 15, 1923, 

which was organized by Galatasaray Sports Club. Figure  3.50 is a postcard 

remembrance of the sailing races on the island and Figure  3.51 is a photograph of 

Yörükali Beach in that time. 
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Figure  3.50 : Sailing Race on Büyükada, Constantinople - Regates de Prinkipo 

(URL-8).  

 

Figure  3.51 : Yörükali mixed beach (Gülersoy, 1997). 

It was the White Russians who introduced the pleasure of sea bathing and its health-

giving to the Ottoman capital. One of them was the sculpturess Madame Iradia 

Barry, here seen at Yörükali in 1920 shown in Figure  3.52. 
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Figure  3.52 : White Russian sea bathing (Gülersoy, 1997). 

In this chapter, the examination of the existing cultural potentials and expanding it 

for sharing participation may help to verify the island as a valid cultural center and 

tourist destination. In this sense, the cultural potentials and social spaces of the island 

are taken into the consideration. The crucial routes and the events that shape the total 

image of the creative Büyükada for cultural city and tourist attraction are discussed. 

It is supposed that such an approach can make a dynamic and vibrant environment, 

attract the creative class, and boost their interactions with citizens, as well. In this 

context, creative tourism is shaped, in which the tourists are active participants and 

challenge their skill development. People get the opportunity to experience and share 

in a space where they can express their creativity and be themselves (Richards and 

Wilson, 2007).  

Events and Festivals measure the cultural and traditional expression of the city 

through its rituals activities and ceremonies. They turn the old habits into advanced 

creative dynamic ones. There are contemporary strong features expressing Büyükada 

as a creative city, in its plenty of outdoor festivals, music scene, celebrated craft beer 

scene, as well as its graphic design and literature events and organizations. However, 

it keeps its tradition along with its annual festivals. During the summer, many 

activities such as multi-lingual concerts, photography and painting exhibitions are 

held in the island. B¿y¿kadaôs streets also are used as podiums for folklore shows 

and other events which are offered free of charge for the public. Büyükada was used 

to act as a recreation area since the local and foreign minorities of upper class 
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preferred to spend their free time in nearby countrysides other than their houses in 

Istanbul. In this sense, Büyükada was much a preferred nearby promising area that 

could fulfill their willing. In a similar condition, the contemporary Büyükada identity 

indicates rebranding and new image of tourism and investment, which is an effort to 

revive the islandôs former thriving period and prevent decline.  

Annually organized festivals and rituals ï events ï competitions: 

In the current century, urban revitalization pursues the development of economic and 

cultural benefits by improving the infrastructure. Meanwhile, the intense competition 

among the cities classification requires the reconsideration of their strong and 

distinctive cultural and economic industries and art enterprises and festivals. They 

challenge to set a balance among economic, culture, creativity, and identity. In this 

sense, ñsome cities have sponsored special arts districts and diversity festivals as part 

of their redevelopment policies in an attempt to jump start lagging economiesò 

(Florida, 2002, p. 129). Events and festivals attributed to a place indicate the extent 

of capacity to measure the cultural and traditional content of the city through its 

rituals activities and ceremonies. Therefore, Büyükada keeps its tradition along with 

its unique and plenty of festivals that attract many people from Istanbul and tourists 

coming from all over the world. As such, the island still proceeds its public social life 

traditions, civic traditions, festival and rituals. Local events are the influential 

engines that can contribute to share experiences and knowledge. They are powerful 

activities, which gather diverse cultures and materials to emphasize developing new 

products. 

There have been various festivals and competitions being organized in the islands. 

Flower battle in Büyükada in 1931, flower festival in Büyükada in 1934, flower 

exhibition and donkey race opened in Büyükada in 1935, flower festival in 1960 in 

Figure  3.53, islands beauty contest in 1962, dance contest in 1965, masked in 1969 

ballroom, dance competition in 1971, First Islands Culture and Art Festival in 1985, 

shows the colorful and diverse social and cultural life of the Princes' Islands.  
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Figure  3.53 : Flower Festival prepared by Adalarē G¿zelleĸtirme Society (Akçura, 

2010). 

In this part of the study, the festivals and events remained since the very ancient of 

the island are mentioned and discussed to go through the deep understanding of the 

habits and identity of Büyükada. The annual festivals are likeas follows: 

- óCulture and Art Festivalô: The Prince Islandsô summer Festival of Culture and 

art festival is an annually organized festival lasting for two month. It was for the 

first time set out in July 2010 in Büyükada. The festival consists of different 

events and activities like concerts, cinema nights, exhibitions of painting, poetry, 

and handicrafts, music, literature, painting, photography, scenery and performing 

arts, and interviews offered free of charge.   

- óIslands Summer Festivalô: this festival took place in 20-22 July 2018, in the 

Town Council Garden located in B¿y¿kada ¢ēnar Square. 

- óSaint George's Festivalô: Every year in April 23 and September 24 thousands of 

people of different religions march to the Aya Yorgi Church at highest hill ï 

Yüce Hill of Büyükada, which pretends like a festival. Aya Yorgi is very central 

place as one of the main Christian pilgrim sites. According to the Christian belief, 

those visiting the House of Virgin Mary in Ephesus are pilgrims and those who 

come to Aya Yorgi are considered as half pilgrims. However, the majority of 

thousands of people going to Aya Yorgi Church are the Muslims as shown in 

Figure  3.54. Due to the Christian belief, the wishes in this holy day can come 

true. In this sense, people who want to make a wish, at the beginning of the road 

called óAzap Yokuĸuô going to Aya Yorgi tie ropes to tree. They should manage 

the rope not to be torn on the way going to church.  Every color of candles and 
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ropes has a specific meaning used for a specific wish. The ceremony has ña 

reputation for healing and making vows come trueò (Couroucli, 2010, p. 220). 

 

Figure  3.54 : Aya Yorgi Pilgrimage rituals in 23rd of April 2017. 

- óFish-Raki Festivalô: It is an event set out every 19-20 May of the year. It is a 

companion of Turkish and Greek Artist and Musicians, which consists of fishes 

and local appetizers. 

- óThe Prince Islandsô Street Festivalô: It initially started in 2015 in Büyükada and 

Burgazada indicated in Figure  3.55. The festival includes dance performances, 

various exhibitions, art workshops, night tours, concerts, etc. It aims to help 

people to learn about their ecological and cultural values, to get aware of the 

problems that threaten the islands and to make some art. In other words, the 

festival intends to revive the spirit of the island and exposes contradictions 

among the humansô behaviors and culture. 

 

Figure  3.55 : 27 August 2016 the second Princes Islands Street Festival (URL-9). 

- Büyükada Street Festival: the festival that lasts for a few days in the early days of 

September. The first Street Festival was held in 30 August 2015. 
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- óPrince Islands Swimming Championshipô: Since 1984, it has been one of the 

most important events for the Princes' Islands. Primitively, the race started in 

Kēnalēada and held every year without any interruption in B¿y¿kada. 

- óPrince Islands Sailing Racesô: First sailing races were organized by British 

sailors living in Istanbul in 1912-1914, which was held in Büyükada, Moda, and 

Bakērkoy Clubs initially.The most common entertainment found in the research 

documents was boating race. An interesting detail about these races was 

published in Servet-i Fünun Newspaper that reported women participated in races 

in 1899 for the first time. These ladies were generally from well-known families.  

- óCultural Association Photography Contestô: Photography contest is an event 

occuring every year since 2002. 

- óPrince Islands Caricature Competitionô: Caricature competition is an event 

organized every year since 2004. 

- óPrince Islands Short Film Competitionô: Short film competition is held annually 

starting from 2004. 

In addition to the annual festivals, there are other important events, which are shaped 

by the NGOs and academies in the island as mentioned below: 

- óInternational Folklore Festivalô. This festival held in 2018, which exhibited 

colorful dance and music performances; 

- óThe Prince Islands film festivalô: On World Peace Day on first of September, the 

Prince Islands International short film festival was organized by Büyükada Urban 

Council. Film screenings were held at Büyükada in Summer Lale Cinema, which 

lasted for four days from 1 to 4 - September 2016. Along with the festival, there 

were other activities as short film competition under the title of óIstanbulô.  

- ó14th Istanbul Biennialô: This biennial held in Mizzi Pavilion known as Al Palas 

in Büyükada on 5 September 2015 by over 80 participants and artists from all 

over the world; 

- óB¿y¿kada Street Food Festivalô: The food festival organized in 2018 to 

introduce the indigenous tastes of the island. 

- óInter-Island MacerAda Racesô: This race is an adventure race, which is 

originally an activity in different sport disciplines set in natural environment. The 

rules and conditions can change and the main goals of the racers are primarily to 

have fun. 
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- In addition to the festivals as cultural activities there are also other activities like 

beaches, casinos, museums and clubs as tourist attraction spaces that also call for 

experience and participation from all over the world. In the early 20th century, 

clubs as new social environments enriched the daily life in Büyükada. People 

come to learn about Büyükada culture and they share their own culture. 

there are also various concerts shaped in Büyükada especially in Summer times. 

Throughout their history, the Princesô Islands have seen many a carnival, fair, 

Sea Festival and Flower Festival. Cinemas, both open-air and closed, always 

screened wonderful films. 

Clubs ï associations ï museum: In the early 20th century, clubs as new social 

environments enriched the daily life in Büyükada.  

óSeferoĵlu Clubô: Seferoĵlu Tennis and Water Sports Club opened in 1972 that 

included tennis, basketball, swimming and volleyball sports for club members. The 

building was initially built as English Yacht Club located on Büyükada Nizam 

district that later was renamed as an Anatolian Club. Today, the building possesses 

five big buildings with 350 beds; one as an administrative building, one other is a 

playhouse. Two others are historical buildings. The large one is rebuilt instead of an 

old white house that was destroyed.  The other historical building is a white building 

which was burned and restored in 1979 and opened to service in 1981. The fifth is 

the yellow house, the oldest building on the site. Besides, there are indoor and 

outdoor game rooms and restaurants. 

óB¿y¿kada Water Sports Associationô: Also named as Büyükada Sea Club; was a 

self-supported association established with eleven local residents of Büyükada in 

1985 for the purpose of training the water sports to the children and youth. In 1999 

with the construction of an indoor swimming pool made the swimming activities 

possible throughout the year. The most recent event of this club is Büyükada diving 

activity, which was organized in October 2017. 

óB¿y¿kada Culture Associationô: Büyükada Culture Association established in 1994 

and started its activities in 1995. It is a real civil society organization organized by 

the public. It was named as Büyükada Cultural and Mutual Solidarity Society 

óB¿y¿kada K¿lt¿r ve Yardēmlaĸma Derneĵiô. In 2006, it was renamed to the islands 

Cultural Association that employs cultural and artistic activities. This organization 
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targets several issues including cultural and art activities. It publishes books, Ada 

Gazette, Ada magazine about charity works, and environmental activities. It includes 

cultural self-organized groups that call for local and international creative individuals 

to collaborate and express their ideas, experiences, and talent as products to benefit 

the creative city. In this regard, they frequently hold different public programs like 

conferences, lectures, concerts, shows, exhibitions, interviews and competitions and 

trips lasting three months in the summer. It aims to attract entrepreneurs and draw the 

attention of the creative class, art lovers from both the islanders and Istanbul for the 

aim of developing ideas and products to promote the investments and new job 

opportunities. For instance, for the annually organized óIslands Photography Contestô 

and óIslands Short Film Competitionô there are participations from all over Turkey. 

Every summer, more than 45 art activities and workshops are held to benefit the art 

lovers. Turkish Music Conservatory under the direction of Orhan Sevsar started its 

activity in 2001 in the association. Additionally, the painting workshop, started in 

2006, continues its activity throughout the year. Furthermore, the Islands Cultural 

Association carried out tree plantings in Büyükada at different times. In 2003, at the 

first time in Turkey, a laboratory for biological control against pine worm 

(Thaumetopea pityocampa; çamkesebºceĵi in Turkish) pest was established by the 

associationôs contribution. The activity is still being conducted by the Ministry of 

Forestry. A picture of this building in shown in Figure  3.56. 

 

Figure  3.56 : Cultural association of Büyükada, ¢ēnar Squar, Maden Neighborhood, 

2017. 
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óPrince Islands Town Councilô: Islands Town Council namely as Çelik Gülersoy 

Culture and Art Center holds programs like: workshops, conferences, the islands 

philosophy days, exhibitions, lectures, concerts, and civil participatory activities like 

women assembly, garden waste collection day, movie days, kermis organizations, 

radio theaters, animal rights working group, documentary, and courses out of charge 

like dancing courses. 

óB¿y¿kada Agricultural Development Cooperativeô: It was established in 2017 to 

preserve the specific agricultural-floral values. It is such a manufacturer cooperative 

that all of the nine collaborates of this cooperative has been joined this institution 

willingly. At the present, the cooperative produces honey, mushroom, and olive that 

once were known as local production of Büyükada. For the future, the cooperative 

targets to revitalize the production of lavender, vineyards, and worm castings. 

Büyükada that was once popular with its floral context, today this profession has 

been totally forgotten. Most of the residents in Büyükada rather prefer to work in the 

restaurants, hotels, and touristic issues, which have economic benefits. For the 

revitalization of these organic products, the cooperative holds a garden of 1000 acres 

including Delice Olive Trees, Almond, Apple, and Cherry Trees and as well as bee 

hives. Delice Olive Tree is a non-grafted species which grows spontaneously that is 

being reproduced after a long time. 

óAya Nikola Hangar Museumô: It is the first Istanbul contemporary urban museum 

located in Büyükada. In 2010, the former helicopter hangar area was transformed to 

museum, which has a rich collection of hundreds of objects, 20 thousand documents, 

6 thousand photographs, hundreds of documentary films and sound recordings. 

óLale Cinemaô: At the end of the 19th century, Büyükada had a summer garden 

theater called in óEarinion Theatronô as well as another theater called óTheatro 

Apovathrasô established by a Greek named Petro. The Apoyevmati Newspaper dated 

October 8, 1931 announced that Fasulis Company, who plays a kind of 

improvisational theater, would perform at the Prinkipo Pier Casino and perform a 

comedy every evening there. Apoyevmatini newspaper, in its edition dated February 

1, 1949 wrote that the amateur community of Prinkipo Cultural Association would 

play four-act comedy of Kenure Zone (New Life). Again, in the January 5, 1963 

issue of the Apoyevmatini Newspaper, the amateur actors of the Prinkipo 

Fukaraperver Association announced that on January 6, they would play Kalos Mas 

https://www.seslisozluk.net/a-kind-of-improvisatorial-theater-nedir-ne-demek/
https://www.seslisozluk.net/a-kind-of-improvisatorial-theater-nedir-ne-demek/
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Angelos (Our Angelos of Good Heart) (Türker, 2004).  The first winter cinema of 

Büyükada started its activity in the middle of the 20th century in the hall. The hall is 

located on the second floor of the Büyükada ferry port, which is now handled by 

Turing. In November 2007, Emre Ferruh Dilmaç, the owner and founder of Lale 

Cinema, in his speech, mentioned the existence of four cinemas in the 1960s (Hakan 

Cinema, Büyükada Cinema, Lale Cinema and Mehtap Cinema). Since the number of 

customers is very low and he has been doing this job as a hobby, not for profit 

(Yēlmaz, 2008). Lale cinema is the only one left in the island site since 1990. After 

25 years of screenings, the cinema activities continued in the open air environment. 

Today, there is hardly cinema activity on the island other than DVD movies that are 

displayed once a week within the scope of summer programs in projection 

technology of Cultural Association of The Islands. 

In 1963, as another floor was added to the ground floor, the ground floor with the 

name of ¢ēnar Cinema was a 450 people capacity winter cinema. The terrace floor 

with balcony on the upper floor was as a summer cinema with the name of Lale 

including 600 seats. Both cinemas served the islanders for many years. Boxing 

matches were also held at the ¢ēnar Cinema. ¢ēnar Cinema closed in 1977 and Lale 

Cinema closed in 1978. The hall of ¢ēnar Cinema has been turned into a passage. 

The terrace of Lale Cinema remained empty. Lale Cinema reopened in 1991 when 

cinemas started to gain popularity again (Behar, 2007).  

Büyükada owns two open-air summer cinemas: óB¿y¿kada Cinemaô on L©la Hatun 

Street and óL©le Cinemaô on ¢ēnar Street. They are just open during the summer 

season showing every evening. 

Büyükada is a cozy town with laid-back 19h century context and history, unique 

nature, and sandy beaches that attracts huge crowds of locals and tourists to visit the 

island. There are four beaches in the island which actually refer to the fashionable 

life in the island including: Nakibey Beach in Maden District, Kumsal Beach in 

Kumsal District, Yörükali Beach (shown in Figure  3.57) and Prenses Beach reaching 

with motor boats. Distance and social facilities of clubs, beaches, and hotels made 

the Prince Islands appealing in the 19th century. 
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Figure  3.57: Istanbul, Büyükada, Yörükali Beach (Gülersoy, 1997). 

 Creative Architectural and Environmental Paths in Büyükada  3.9

In virtue to achieve a multicultural and creative environment, in this chapter, there is 

a particular consideration to the creative aspects of buildings architecture and their 

environment. The role of identity and creative pulse of the context can contribute to 

the novel architectural and environmental relationship. Thus, the main objective is to 

strengthen participation and cultural characteristics of the area, enhance the social 

activities and identity. It also prepares an atmosphere that assimilates creative people 

for unlimited and transparent expression of creativity in terms of identity and cultural 

properties of the area. Although the foremost aim is to promote cultural creativity, it 

is expected the place would maintain the number of tourists and grow in cultural and 

economical level. It also explores the influence of culture, creativity and creative 

architecture on the city image and flourishing. In this line, the study focuses on the 

vital arteries of the island including Bazar, ¢ankaya, and ¢ēnar streets.  

Bazaar Street as a commercial and social center: In the islands, the transportation 

axes, start from the port and bazaar around the center of the settlement, go parallel to 

the sea, pass through the residential areas and the main streets, which surround the 

islands in their extensions and consist of the streets that run perpendicular and 

parallel to them. Some streets that are perpendicular to the sea are arranged in steps. 

On the island, according to the functions of the streets, bazaar streets, residential 

streets and quay streets show three different types of features. Some of the streets are 

double-sided and some have single-sided pavements. There are also streets without 

sidewalks.  
















































































































































































































